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0U  CAN  ALSO  RECOMMEND  Hc45  FOR  ECZEMA 


Now  that  the  value  of  Hc45  as  a  treatment  for  mild  to  moderate  eczema  has  been  officially  recognised,  you  can  confidently 
recommend  this  leading  OTC  1%  hydrocortisone  for  either  eczema  or  contact  dermatitis. 
This  is  the  first  time  you've  been  able  to  recommend  for  eczema,  a  condition  that  affects  millions  of  people. 
And  you  definitely  have  the  right  treatment  to  recommend:  produced  by  the  makers  of  Cream  E45,  Hc45  is  a  fast  and  effective 
therapy,  one  that  has  already  won  your  customers'  trust. 

E45   DERMATOLOG 1CAL  SKIN  CARE 


PRODUCT  INFORMATION:  Hc45:  Smooth  white  cream  containing 
hydrocortisone  acetate  BP  1  %  w/w.  Uses:  For  the  relief  of  mild  to  moderate  eczema, 
irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reactions. 
Dosage  and  administration:  Apply  sparingly  to  a  small  area,  once  or  rwice  a  day,  for 
a  maximum  of  7  days.  Contra-indications,  warnings  etc:  Hc45  should  not  be  used 


on  the  eyes  or  face,  the  ano-genital  area  or  on  broken  or  infected  skin,  including  impetigo,  cold  sores,  acne  or  athlete's  foot.  The  product  should  not  be  used  in  pregnancy  or  in  children 
under  10  years  without  medical  advice.  Package  quantity:  Tube  containing  15g.  RSP:  £2.49.  Legal  category:  P.  Product  licence  number:  PL  0327/0039.  Date  of  preparation:  December,  1994. 
Lream  b45:  White  blind  emollient  cream  which  contains  white  soft  paraffin  BP  14.5%  w/w,  light  liquid  paraffin  Ph  Eur  1 2.6%  w/w  and  hypoallergenic  anhydrous  lanolin  1.0%  w/w.  Uses:  For 
e  symptomatic  relief  of  dry  skin  conditions,  where  the  use  of  an  emollient  is  indicated,  such  as  flaking,  chapped  skin,  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dry  stage  of  eczema  and 
nam  dry  cases  of  psoriasis.  Dosage  and  administration:  Apply  to  the  affected  parr  two  or  three  times  daily.  Contra-indications,  warnings  etc:  Cream  E45  should  not  be  used  by  patients 

For  more  information  on  the  E45  range,  please  contact:  Crookes  Hcallhcare  Limited,  Nottingham  NG7  2LJ. 


who  are  sensitive  to  any  of  the  ingredients.  Package  quantities:  Tubes  containing 
50g.  Tubs  containing  125g  and  also  500g,  RSP:  Tube  50g  £1.70.  Tub  1 2  5g  £3.45. 
Tub  500g  £8.10.  Legal  category:  GSL.  Product  licence  number:  J^^^. 
PL  0327/5904.  Crookes  Healthcare  Ltd,  Nottingham  NG2  3AA.  |BP| 
Date  of  preparation:  July,  1994.  WSsW 


it's  immense. 

its  Imodium: 


Announcing  a  revolution  in  OTC  anti-diarrhoeal 
sales.  Imodium,  the  brand  that  you've  already  made 
number  1 ,  is  about  to  grow  still  further  and  expand 
the  pharmacy  market. 

Imodium  will  be  supported  with  an  unprecedented 
Emuiti-million  promotional  programme  throughout 
1995  to  drive  new  users  into  your  pharmacy  and 
build  your  anti-diarrhoeal  business. 

This  support  offers  you: 

•  National  TV  advertising. 

•  Striking  new  point  of  sale  and 
display  promotions. 

•  The  best  P.O.R.  available. 

Imodium  can  stop  acute  diarrhoea  with  just  one 
dose,  a  message  your  customers  will  get  loud  and 
clear.  With  our  commitment  to  growth  and  your 
continued  recommendation,  your  business  is  sure 
to  expand. 

Find  out  more  about  our  plans  for  Imodium  OTC  by 
contacting  your  Centra  Healthcare  representative 
today  or  telephone  01494  450778. 


Imodium  OTC  Essential  Information 

Presentation:  Capsules  containing  loperamide  hydrochloride  2mg.  Indications: 
Treatment  of  acute  diarrhoea.  Dosage  and  administration:  Adults  and  children  over  12: 
Two  capsules  initially,  then  one  capsule  after  every  loose  stool.  Maximum  dose:  Eight 
capsules  in  24  hours.  Contraindications:  Conditions  in  which  inhibition  of  peristalsis  is  to 
be  avoided,  abdominal  distension,  colitis  or  as  sole  treatment  in  acute  dysentery. 
Precautions:  Imodium  is  for  the  symptomatic  relief  of  diarrhoea  only  and  is  not  a  substitute 
for  rehydration  therapy.  If  symptoms  persist  for  more  than  24  hours,  a  doctor  should  be 
consulted.  Loperamide  should  only  be  used  during  pregnancy  or  lactation  on  the  advice 
of  a  doctor.  Side-effects:  Abdominal  cramps,  nausea,  vomiting,  drowsiness,  dizziness,  dry 
mouth  and  skin  reactions.  Price:  8  capsules:  £3.25, 12  capsules:  £4.70,  Legal  category:  P. 
PL:  0242/0028.  PL  holder:  Janssen  Pharmaceutical  Ltd,  Grove,  Wantage,  Oxon,  OX12 
ODQ.  ©JPH  February  1994. 

TM  denotes  Trademark 
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Over  the  years  Chemist  &  Druggist  has  quietly  railed 
against  the  Royal  Pharmaceutical  Society's  election 
procedure  which,  in  endeavouring  to  create  a  level  playing 
field  for  all  candidates  to  make  known  their  views,  has 
made  the  games  pitch  well  rutted,  to  say  the  least. 
Multiple  company  candidates  have  enjoyed,  de  facto, 
support  from  colleagues  and  the  silent-running  corporate 
machine,  while  current  councillors  have  had  a 
ready-made  platform  on  which  to  air  their  views  as  they 
went  about  Council  business.  And  would-be  candidates 
have  stood  out  like  sore  thumbs  in  the  letter's  columns  of 
the  pharmaceutical  press  in  the  run  up  to  the  nomination 
closure  date!  After  which  time  the  Society  sought  to  bar 
all  candidates  from  writing  to  the  pharmacy  journals. 
From  1995  it  is  all  change...  or  is  it? 

Last  year  C&D  again  stood  alone  against  Council  policy 
{Comment,  April  9  1994),  inviting  each  candidate  to 
submit  one  300  word  letter  for  publication  between 
closure  of  nominations  and  voting  day,  so  that  they  could 
comment  on  matters  of  import  since  policy  statements 
were  sent  out  to  the  Register.  In  other  words  it  was  a 
chance  for  the  candidates  to  update  the  profession  on 
matters  that  came  to  fore  since  their  policy  was  stated  in 
Chemist  &  Druggist  14  JANUARY  1995 


their  official  500  words. 

Council  appears  to  recognise  this  need  with  its 
suggestion  that  all  journals  and  house  magazines  can  put 
their  own  questions  to  candidates  for  answer  shortly  after 
voting  papers  and  policy  statements  are  available.  Branch 
and  regional  newsletters  may  be  used  also  on  an  "equal 
opportunity"  basis.  For  1995  C&D  is  pleased  to  adhere  to 
the  letter  of  the  Society's  new  guidelines  and  will  not 
publish  letters  from  candidates  in  the  "closed  season", 
merely  solicit  answers  from  each  candidate  to  questions 
formulated  by  the  editorial  team. 

Council  has  not  found  it  possible  to  provide  or  sponsor 
an  official  hustings  because  it  could  find  no  way  of 
running  such  an  event  fairly  and  at  a  reasonable  cost.  That 
leaves  the  way  open  to  the  Young  Pharmacists  Group, 
which  is  to  continue  its  laudable  attempt  to  inject  some 
vim  and  vigour  into  the  procedures.  C&D  will  report  that 
event:  it  is  scheduled  for  April  23  in  Northampton. 

Meantime,  as  further  clarification  and  guidance,  we 
publish  a  letter  from  the  Society's  secretary  and  registrar 
John  Fergusson  on  p52,  dated  January  5,  referring  to  the 
new  Council  elections  procedures  in  its  official  organ  on 
January  7.  Would  that  we  had  had  that  material  then ... 
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Northern  projects  to 
receive  £190,000 


Northern  and  Yorkshire  Regional 
Health  Authority  has  allocated 
£190,000  to  '  support  26 
developmental  projects  in 
community  pharmacy  during 
1994-95. 

The  total  budget  arises  from 
£90,000  allocated  by  the  former 
Northern  RHA  and  £100,000 
provided  to  support  projects  in 
the  Yorkshire  area  of  the  new 
region. 

Projects  are  to  run  in  14  FHSAs 
across  the  region  and  range  from 
monitoring  of  prescription 
interventions  in  Cleveland  FHSA, 
and  medicines  communication 
with  ethnic  communities  in 
South  Tyneside  FHSA  to 
in-pharmacy    assessments  of 


Council  sits 
down  for 
strategic 
powwow 

Royal  Pharmaceutical  Society 
Council  members  met  last  week 
to  set  out  an  agenda  for  a 
forthcoming  two-day  strategic 
seminar. 

The  schedule  for  the  seminar 
has  yet  to  be  finalised  but  it  will 
take  in  four  broad  areas, 
including  economic  factors, 
professional  leadership  and  the 
development  of  a  strategic 
direction,  promotion  of  the 
profession  and  the  development 
of  core  roles  to  meet  patient 
needs  in  the  next  century. 


Counselling 

repetitive, 
says  study 

A  US  study  on  the  effects  of 
counselling  by  pharmacists  has 
found  that  there  is  a  high  degree 
of  repetition  of  information. 

Nearly  one-third  of  patients 
offered  counselling  refused 
because  they  had  either  been 
taking  the  medicine  for  a  long 
time  or  had  already  been  advised 
by  their  GP  or  pharmacist. 

Of  those  accepting,  four  in  five 
knew  the  name  and  description  of 
the  medicine,  its  correct  dosage 
and  administration  prior  to 
purchase. 

Pharmacists  should,  therefore, 
concentrate  on  communicating 
special  directions/precautions, 
how  to  monitor  the  medicine's 
effects  and  what  to  do  in  the  event 
of  a  missed  dose,  writes  Canadian 
pharmacy  magazine,  Pharmacy 
Trade. 


therapy  (Newcastle  &  North 
Tyneside  FHSA),  medicines 
counselling  in  mental  health 
resource  centres  (Bradford 
FHSA),  and  participation  in 
hospital  discharge  planning 
(North  Yorkshire  FHSA). 

I)r  James  Smith,  Northern  & 
Yorkshire  regional 


pharmaceutical  adviser,  notes: 
"We  hope  that  by  supporting 
these  pilot  projects  we  can 
promote  better  utilisation  of 
skills  and  resources  of 
community  pharmacy  to  advise 
CPs,  educate  the  public  about 
medicines  and  contribute  to  the 
management  of  drug  budgets." 


DoH  puts 
£2.4m  into 
prescribing 

research 

The  Department  of  Health  has 
earmarked  £2.4  million  for 
research  into  prescribing  issues 
such  as  ways  to  encourage  patient 
compliance. 

Funds  will  be  made  available 
over  four  years  for  projects 
looking  into  issues  such  as: 

•  ways  to  encourage  best 
prescribing  practice 

•  factors  influencing  doctors 
prescribing  of  new  medicines 

•  indicators  to  improve  the 
quality  of  prescribing 

•  incentives  for  cost  effective 
prescribing 

•  doctors'  and  patients' 
perceptions  of  the  need  for 
medicines. 


Pharmacy 
value  pack 

New  packs  to  help  pharmacists 
explore  the  needs  of  their 
customers  are  now  available  from 
the  Pharmacy  Practice  Research 
Resource  Centre. 

The  pack  has  four  aims:  to 
identify  valued  pharmacy 
services,  to  prioritise  areas  for 
development,  to  raise  consumer 
awareness  of  the  services  on  offer 
and  to  provide  an  accessible 
introduction  to  social  research. 

The  pack  incorporates  several 
resource  media  and  Epi-Info 
software. 


FOR  FRIENDLY  HELP  AND  ADVICE  ON  STOPPING  SMOKING 

CALL  QUITLINE  071  487  3000 

NO  SMOKING  DAY.  8th  MARCH 


This  year's  No  Smoking  Day  is  aiming  at  40-50-year-olds  with  a  new 
message:  'It's  time  to  stop'. 

The  March  8  campaign  will  attempt  to  communicate  to  this  age  group  in 
particular  that  it's  never  too  late  to  quit.  New  pharmacy  healthcare  scheme 
leaflets  will  be  available  for  distribution  and  a  nationwide  report  into 
smoking  will  be  released.  Campaign  packs,  for  display  ideas,  are  also 
available  by  calling  0171  413  1919. 

•  To  support  would-be  quitters  in  Clwyd,  Mid-  and  South-Glamorgan, 
Health  Promotion  Wales  is  encouraging  pharmacists  to  offer  free,  in-depth 
smoking  cessation  advice  on  March  7,  the  day  before  No  Smoking  Day,  by 
paying  for  some  locums.  Participating  pharmacists  will  be  briefed  and 
provided  with  cessation  materials 


Oxford  outraged  over  advice  body  closure 


Community  pharmacists  in 
Oxfordshire  have  expressed 
outrage  over  the  loss  of  their 
regional  pharmaceutical  advisory 
service  and  are  objecting  to  the 
'back  door  way'  in  which  it  was 
closed. 

Operations  at  the  Oxford-based 
unit,  which  offers  drug 
information  and  quality 
assurance,  are  to  shut  down  at  the 
end  of  March,  following  a  transfer 
of  responsibilities  brought  in  by 
the  NHS  restructure. 

In  what  form  or,  indeed, 
whether,  the  service  is  continued 
by      the      new  purchasing 


authorities  is  yet  to  be  decided, 
says  an  Oxford  Regional  Health 
Authority  spokesman. 

The  RHA  maintains  that  local 
pharmacists  may  still  make 
representations  to  the  new 
purchasing  authorities  to  secure 
a  service  of  some  sort. 

The  service,  which  has  been 
running  since  1980,  provides 
local  community  pharmacists 
with  information  on  the  use, 
dosage  and  side-effects  of 
medicines.  It  also  fulfils  a  quality 
assurance  role  for  hospital 
pharmacists.  Six  pharmacists  are 
to  he  made  redundant. 


Register  up  by  55  in  '94 


During  1994,  the  net  total  of 
pharmacies  on  the  Royal 
Pharmaceutical  Society's  register 
of  premises  rose  by  55. 

During  December,  26 
pharmacies  joined  the  Royal 
Pharmaceutical  Society's 
register.  Fight  were  deleted, 
bringing  the  total  number  at  the 
end  of  1994  to  12,154. 

It  was  a  fairly  quiet  month  for 


acquisitions  by  the  majors:  Tesco 
added  four  pharmacies  to  its 
portfolio,  Lloyds  three,  including 
a  Dawlish  pharmacy  previously 
owned  by  Denis  Graves  and  E 
Moss  two  (plus  one  restoration). 

Boots  and  Safeway  each  made 
one  purchase:  Boots  of  H  W 
Tasker  &  R  Robertson  in  Kelso 
and  Safeway  of  D  P  Sutton  Ltd, 
Burton-on-Trent. 


Local  pharmacists,  fronted  by 
the  Oxfordshire  LPC,  assert  that j 
the  closure  represents  the  loss  of; 
a  valuable  resource  centre,  with 
hardware  akin  to  the  'Kennedy 
Space  Centre'.  "This  cannot  be! 
replaced  by  a  part-time, 
pharmacist  with  a  Martindale" ,\ 
says  Oxfordshire  LPC  vice 
chairman  David  Morgan. 

Community  pharmacists,  he: 
says,  account  for  half  of  all  calls! 
made  to  the  line  from  the 
community  and  they  should  have 
been,  but  were  not,  consulted1 
over  the  move.  About  30  callsy 
were  lodged  by  community; 
pharmacists  in  the  last  quarter.  I 

The  loss  of  the  service  means 
that  pharmacists  with  technical1 
and  urgent  script  enquiries  "willl 
have  to  make  several  calls  and  put 
scraps  of  information  together,": 
says  Mr  Morgan. 

He  adds  that  the  move  shows 
the  continuing  lack  of 
understanding  of  the  input  thatj 
pharmaceutical  services  have  tol 
patient  care.  "Only  when  the| 
service  is  no  longer  available  will 
people  realise  what  it  did,"  he 
warns. 
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NPA:  don't 
mix  and 
drive 

The  National  Pharmaceutical 
Association  is  running  a 
nationwide  media  campaign  to 
communicate  the  dangers  of 
mixing  certain  medicines  and 
alcohol  when  driving. 

The  message  from  the  NPA  is 
'Don't  mix  and  drive,  stay  alive  in 
1995'  —  and  to  ask  a  pharmacist 
for  advice  on  whether  any 
medication  is  likely  to  react  with 
alcohol  and  impair  driving 
ability. 

NPA  research  notes  that  600 
road  traffic  accident  fatalities  per 
year  may  be  attributed  to  the 
sedative  effects  of  medicines  and 
that  70  per  cent  of  patients 
ignored  warning  instructions 
concerning  driving. 
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Script  charge 
system  the 
root  of  fraud 

The  General  Medical  Services 
Committee  has  called  for  a  review 
of  the  current  prescription 
charge  system  as  one  measure  to 
combat  fraud. 

At  a  recent  GMSC  meeting, 
chairman  Dr  Jane  Richards 
claimed  that  "inequalities  and 
anomalies"  in  the  current 
prescription  charge  system  are 
encouraging  patients  to  defraud 
the  system. 

The  problem,  said  Dr  Richards, 
stems  mostly  from  chronic 
condition  exemption;  people  are 
confused  as  to  which  conditions 
carry  exemption,  with  the  result 
that  "a  large  number  are 
inadvertently  defrauding  the 
system". 

Some  patients  are  also  given 
erroneous  exemption  advice  by 
social  services  offices,  while 
others  feel  'forced'  to 
fraudulently  declare  charge 
exemption  due  to  financial 
constraints,  she  added. 

At  the  meeting,  the  GMSC  also 
called  for  a  review  of  the 
pharmaceutical  price  regulation 
scheme.  Greater  candour  is 
needed,  said  Dr  Richards, 
especially  in  research  costs 
deductable  against  expenses. 

Her  call  comes  in  light  of  the 
House  of  Commons  Health  Select 
Committee  report  which,  in  its 
list  of  recommended 
improvements,  cited  only  CP 
prescribing.  "We  feel  that  the 
Government  has  capitulated  to 
industry  and  that  CPs  are  being 
made  scapegoats,"  says  Dr 
Richards. 

"I  am  not  denying  that  some 
GPs  can  prescribe  better,  but  I 
defend  the  need  for  expensive 
prescriptions.  Doing  away  with 
these  would  not  be  cost-effective 
at  all  in  the  long  run,"  she  says. 


Calls  for  withdrawal  of 
co-trimoxazole 


Co-trimoxazole  is  a  drug  which  is 
not  needed  and  which  can  kill, 
according  to  a  report  on  BBC  2's 
'Newsnight'  last  Thursday. 

Highlighting  Wellcome's  prod- 
uct Septrin  in  its  report,  the 
programme  claimed  Department 
of  Health  figures  showed  that  136 
people  had  died  after  taking  the 
drug  and  over  6,000  had  been 
injured. 

Professor  Richard  Lacey  of 
Leeds  University  was  interviewed, 
saying  that  trimethoprim  was 
just  as  effective  on  its  own, 
without  the  sulphonamide  comp- 
onent to  which  most  adverse 
reactions  are  attibuted. 

A  statement  from  Wellcome, 
quoted  in  part  on  'Newsnight', 
points  out  that  Septrin  has  saved 
countless  lives  and  that  its 
side-effect  profile  is  well  known. 
It  is  included  in  the  World  Health 


Organisation's  list  of  essential 
medicines. 

Sir  William  Asscher,  a  former 
chairman  of  the  Committee  on 
Safety  of  Medicines,  who  was  also 
interviewed,  said  there  was  a  case 
for  restricting  the  indications  of 
the  combination  product.  Dr 
John  Griffin,  lately  director  of  the 
Association  of  the  British  Pharm- 
aceutical Industrv,  said  that  with 


hindsight  co-trimoxazole  would 
not  be  licensed  today. 

'Newsnight'  reported  that  co- 
trimoxazole  was  rarely  used  in 
hospitals  now,  and  was  critical  of 
GPs  who  failed  to  keep  up-to-date 
with  clinical  developments  and 
prescribed  the  drug  out  of  habit. 

The  Doll  was  quoted  as  having 
no  plans  to  prohibit  the  use  of 
Septrin. 


MP  targets  diet  pills 


A  Labour  MP  is  calling  for  all  diet 
and  weight  loss  pills,  potions  and 
patches  to  be  regulated  under  the 
Medicines  Act. 

Halifax  MP,  Alice  Mahon  is  to 
reintroduce  her  Private  Members 
Bill  on  February  7.  It  calls  for 
such  diet  aids  to  be  reclassified  as 
POM  products. 


Pharmacist's  role  in 
specialist  centre 


Merton  &  Sutton  Community 
Health  Trust's  latest  health 
centre  is  one  of  the  first  in  the 
country  to  address  the  needs  of 
patients  with  learning 
disabilities. 

The  centre,  at  Orchard  Hill 
residential  complex.  offers 
pharmaceutical,  GP  and  dental 
services. 

The  trust's  pharmaceutical 
advisor,  Marilyn  Westbrook,  is 
present  during  GP  surgeries  to 
discuss  queries  and  transmit 
prescription  requirements  to  the 
nearby  pharmacy  at  St  Helier 
hospital.  These  are  then 
dispensed  and  delivered  later  in 
the  day  to  residents'  homes. 

"The  big  advantage  has  been 


dealing  with  prescriptions  at  the 
time,"  says  Ms  Westbrook.  Under 
the  old  system,  GPs  sent  the 
pharmacy  department  a  card 
after  each  patient  consultation, 
which  resulted  in  problems 
caused  by  time  lags  and 
difficulties  contacting  doctors  for 
further  information. 

Although  such  centres  are  only 
in  their  early  stages,  pharmacists 
may  increasingly  be  called  upon 
to  make  a  contribution.  "With 
more  of  the  larger  institutions 
breaking  up  and  people  being 
discharged  into  the  community, 
it's  [specialist  health  centres] 
something  there  will  be  a  great 
need  for  in  the  future,"  predicts 
Ms  Westbrook. 


Chemist  &  Druggist  14  JANUARY  1995 


Under  the  bill,  premises 
offering  slimming  courses  would 
be  required  to  display  warnings  of 
the  dangers  of  rapid  weight  loss. 

According  to  Ms  Mahon, 
dieting  undermines  a  woman's 
emotional  and  physical  wellbeing 
and  can  lead  to  serious  eating 
disorders.  Teenage  girls  are 
especially  vulnerable  to 
unrealistic  targets.  "The  diet 
industry  is  peddling  ill  health  and 
misery  ...  too  many  people  are 
suffering  at  the  hands  of 
jack-the-lads  selling  seaweed 
patches  and  large  multi-national 
companies  out  to  make  money," 
she  says. 

According  to  a  Boots  survey, 
nearly  60  per  cent  of  women  have 
been  on  a  diet  at  some  point  in 
their  lives.  Key  motivations  of 
dieting  are  dissatisfaction  with 
weight  (49  per  cent)  or  body 
shape  (39  per  cent). 

Nearly  three  quarters  of 
women  agreed  that  "society 
expects  that  women  should  be 
slim  to  be  attractive". 

Less  than  5  per  cent  rely  solely 
on  meal  replacements  or  appetite 
suppressants  and  there  is 
widespread  recognition  of  the 
need  to  maintain  a  balanced  and 
healthy  diet. 

39 


Oral  contraceptives 
to  go 


There  are  no  longer  any  medical 
reasons  for  oral  contraceptives  to 
remain  on  Prescription  only,  a 
British  health  expert  has 
revealed. 

But  if  OCs  are  to  go  OTC,  then 
there  would  have  to  be  suitability 
screening  comparable  to  that 
already  on  offer  from  doctors  and 
family  planning  nurses,  responds 
the  Family  Planning  Association. 

Speaking  to  a  New  Zealand 
conference,  British  family  health 
expert  Dr  Malcolm  Potts  noted 
that  new,  low-dose  Pills  are 
extremely  safe  and  that  they 
could  be  made  available  OTC,  for 
emergency  purposes. 

However,  says  the  FPA,  the  Pill 
is  safe  only  because  doctors  and 
family  planning  nurses  are 
extremely  good  at  screening  out 
those  women  for  whom  it's  not 
suitable. 

While  not  actively 
campaigning  for  the  Pill  to  be 
made  available  OTC,  Dr  Potts 
stands  for  oral  contraceptives 


being  made  as  financially, 
medically  and  practically 
accessible  as  possible,  reports 
New  Zealand  Pharmacy. 

The  need  for  more  accessible 
family  planning  is  underlined  by 
a  Family  Planning  Association 
survey  of  129  under-age  pregnant 
girls. 

The  survey  noted  that  nearly 
two  in  five  of  respondees  (38  per 
cent)  had  not  taken  precautions 
because  they  thought  CPs  would 
tell  their  parents. 

Just  over  28  per  cent  of  girls 
said  they  had  become  pregnant 
because  they  didn't  know  about 
contraceptives  or  where  they 
could  be  sourced.  Only  50  per 
cent  used  contraception  for  their 
first  sexual  experience. 

Stressing  confidentiality, 
seeing  patients  without  an 
appointment,  adapting  opening 
hours  to  fit  in  with  schools  and 
furnishing  waiting  areas  with 
teenage  reading  material  could 
be  ways  to  help. 


Canada  wins 
refusal  fees 

Pharmacists  in  British  Caledonia, 
Canada,  are  to  be  paid  twice  their 
regular  professional  fee  when 
their  intervention  results  in  a 
decision  not  to  dispense,  writes 
the  Canadian  magazine 
Pharmacy  Post. 

In  the  deal,  negotiated  between 
the  health  ministry  and  the 
British  Caledonian  Pharmacy 
Association,  pharmacists  will 
receive  C$15  for  refusals  to 
dispense. 

The  system  uses 

pre-determined  intervention 
codes;  these  cover  nine  general 
circumstances,  including  prior 
adverse  reaction  to  a 
prescription,  previous  treatment 
failure,  dangerously  high  or  sub- 
therapeutic dosages,  potential 
drug  overuse  or  abuse,  and 
suspected  multi-pharmacy/ 
multi-doctor  visits. 

The  agreement  is  hoped  to 
come  on  line  in  January  and  be 
fully  operational  by  April.  It  also 
sets  the  maximum  dispensing  fee 
at  C$7.50,  expands  a  trial 
prescription  programme  from 
eight  to  26  high-volume  drugs 
and  places  a  reduced  limit  on 
days'  supply  of  a  drug. 

Intervention  codes  are  built 
into  the  government's  province- 
wide  computer  system. 
Pharmacists  will  also  make  their 
claims  through  this  system. 
•  About  400  pharmacists  have 
joined  Canada's  first  preferred 
provider  organisation  for  a 
national  union,  the  International 
Brotherhood  of  Boilermakers. 
Under  the  agreement, 
pharmacists  charge  a  reduced 


maximum  dispensing  fee  and 
accept  mandatory  substitution, 
in  return  for  being  recommended 
as  an  employer's  preferred 
healthcare  provider. 


Pharmacy  contractors  dispensed 
almost  415  million  prescription 
items  during  the  year  to  March 
31,  1994,  says  the  Prescription 
Pricing  Authority. 

Service  payments  for  the 
10, ()()()  pharmacy  contractors 
cost  family  health  services 
authorities  £3.3  billion.  In  total, 
the  PPA  handled  458.592  million 
prescriptions  during  the  last 
financial  year;  the  average  total 
cost  per  prescription  from 
pharmacists  and  appliance 
contractors   was  £8.037.  This 


Labour  Party  health  policy 
should  emphasise  rational  and 
cost-effective  prescribing  by 
capitalising  on  the  role  of 
community  pharmacists,  a 
consultative  group  has  noted. 

The  Socialist  Health 
Association,  a  body  affiliated  to 
Labour,  notes  that  community 
pharmacists  would  be  an  ideal 
medium  for  monitoring  and 
controlling  prescribing. 

Responding  to  Labour's 
consultative  health  document. 
Health  2000,  the  SHA  notes 
several  areas  in  need  of  further 
clarification,  notably  that: 
•  the  NHS  be  funded  to  a  level  of 
comparative  European 


Birmingham 
seeks  money 

for  carer 
help  service 

Birmingham  Family  Health 
Services  Authority  is  to  seek 
social  services  funding  for 
pharmacists  involved  in  advising 
carers  on  medicine 

administration. 

The  initiative  follows  a 
recently-concluded  pilot  project, 
run  across  two  Birmingham 
constituencies,  which  examined 
the  role  of  the  community 
pharmacist  in  advising  on 
non-self-administered  medicine- 
taking. 

The  study  took  in  about  eight 
community  pharmacists  and 
concluded  that  they  had  an 
excellent  role  in  working  with 
home  care  assistants  and  district 
nurses. 

It  was  also  suggested  that  the 
project  should  be  extended  across 
Birmingham. 

However,  the  workload 
involved  in  the  service,  like  filling 
medication  aids  and  providing 
dispensing  advice  to  healthcare 
assistants,  is  such  that  it  deserves 
funding  outside  normal  services 
payment,  says  Birmingham 
FHSA's  pharmaceutical  adviser, 
Rachel  Webb. 


compares  to  the  £9.028  average 
total  cost  per  prescription  from 
dispensing  doctors  and  signals  a 
rise  of  £0.113  per  prescription 
since  April,  1993. 

Average  total  costs  per 
prescription  dispensed  by 
pharmacists  for  FHSAs  range 
from  £7.43  in  the  North  Western 
region  to  £8.90  in  South  West 
Thames. 

•  The  contract  for  the  successful 
tenders  for  the  PPA's  prescription 
processing  activities  should  be 
awarded  by  the  end  of  March. 


economies  (8  per  cent)  within  the 
first  term 

•  healthcare  programmes 
include  health  promotion, 
disease  prevention  and 
anticipatory  care 

•  further  limits  be  placed  on 
amounts  spent  on  drug 
promotion  and  on  the 
proliferation  of  'me  too'  drugs 

•  the  large  sums  spent  on 
'educational  events'  by 
pharmaceutical  companies  be 
channelled  into  professional 
development,  and  use,  of 
formularies. 

There  should  also  be  more 
negotiation  for  high-quality, 
generic  drugs,  says  the  SHA. 


CPP  elections 

The  College  of  Pharmacy 
Practice  is  inviting 
nominations  for  three 
governors  and  two  associate 
representatives.  Nominations, 
on  the  correct  forms,  must  be 
received  by  midday,  February 
13.  For  details,  tel:  01203 
692400. 

Nl  October  stats 

In  Northern  Ireland  last 
October,  pharmacists  and 
appliance  contractors 
dispensed  1,574,030 
prescription  items  on  909,070 
forms,  generating  net 
ingredient  costs  of 
£12,391,835  and  gross  costs 
of  £14,894,599. 

Blacklist  rumours 

The  Advisory  Committee  on 
NHS  Drugs  has  refuted 
medical  press  claims  that 
Blacklist  changes  are  "years 
off"  and  that  a  white  list  is 
imminent.  The  ACD  is  on 
schedule  to  have  considered 
the  bulk  of  remaining  drugs 
by  April,  says  a  ADC 
secretariat  member. 

Prescribing  pilot 

Bexley  &  Greenwich  Health, 
Bromley  Health  and  East 
Sussex  FHSA  are  to  run  a 
two-year  pilot  project  across 
the  three  authorities 
assessing  the  influence  of 
community  pharmacists  on  GP 
prescribing. 

Exam  schools 

The  College  of  Pharmacy 
Practice  is  organising 
examination  schools  for 
Assessments  A  (supply  and 
dispensing  of  medicines)  and 
B  (specialist  knowledge). 
Schools  take  place  in  four 
locations  on  February  5. 
Registration  for  spring 
assessments  closes  on 
February  17;  exams  take  place 
in  early  April.  For  details,  tel: 
01203  692400. 

Scottish  guide 

The  NPA  has  produced  a  1995 
guide  to  the  Drug  Tariff  for 
Scottish  members.  The  new 
purple  covered  guide  sports  a 
new  layout;  reference 
sections  are  now  at  the  back 
of  the  book  and  recent  NHS 
remuneration  changes  have 
been  included.  Extra  copies 
for  NPA  members  are  priced 
at  £10,  copies  for 
non-members,  £25. 

Surrey  HAs 

From  April  1,  Mid  and  East 
Surrey  Health  Authorities  are 
to  merge  to  form  Eastern 
Surrey  Health  Authority  while 
North  West  and  South  West 
Surrey  HAs  will  merge  into 
Western  Surrey  HA.  Two  joint 
DHA/FHSA  commissioning 
agencies  will  be  established 
in  1995-6. 

Price  Service 

Details  of  the  Yardley  Wild 
Garden  range  were  carried  in 
error  in  the  January  7  Price 
List  supplement.  We 
apologise  for  any 
inconvenience  caused. 


PPA's  1993-94  report 


Labour's  health  vision 
should  include  pharmacists 
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Central  pay 
talks  to  stay 

The  Guild  of  Hospital  Pharma- 
cists remains  confident  of  con- 
tinued centralised  negotiating, 
despite  predictions  to  the 
contrary. 

In  response  to  an  Industrial 
Relations  Services'  survey  noting 
that  most  trusts  had  action  plans 
for  the  development  of  in-house 
pay,  GHP  admits  that  there  has 
been  a  running  down  of  national 
bargaining  in  the  past.  However, 
V'lain  Fenton-May,  chairman  of 
the  GHP's  terms  and  conditions 
committee,  says:  "It  will  he  a 
long,  long  time  before  Whitley 
councils  can  be  done  away  with." 

Preventing  a  wholesale  change- 
over to  in-house  pay  would  be 
lack  of  resources  for,  and 
difficulty  of,  setting  up  uni- 
versally-accessible negotiating 
forums,  opines  Mr  Fenton-May. 
Inequitable  distribution  of  ex- 
pertise could  also  be  a  problem. 

However,  these  issues  would 
not  prevent  local  "enhancement" 
of  the  centrally  negotiated  deal, 
he  says. 

Currently,  there  are  very  few 
hospitals  without  NHS  Trust 
status. 


Sweet 
talking 
pharmacists 

The  Royal  Pharmaceutical  Soc- 
iety will  change  its  guidelines  on 
selling  cariogenic  confectionery 
only  when  it  is  proved  to  have  no 
health  benefit. 

And,  until  the  relevant  auth- 
orities can  say  that  cariogenic 
confectionery  is  "in  no  circum- 
stances beneficial  to  health". 
Council  guidance  on  the  subject 
stands,  says  the  RPSGB's  head  of 
ethics,  Ruth  Rogers. 

The  Society's  stance  comes  in 
response  to  recent  University  of 
Strathclyde  research  which  notes 
that  two-thirds  of  a  sample  of  250 
Scottish  pharmacies  sold  cario- 
genic confectionery. 

Noting  the  results  of  the 
survey,  co-author  Dr  Eugene 
Salole  called  for  the  Society  to 
heighten  awareness  of  idio- 
syncratic practices  and  elim- 
inate mixed  public  messages 
being  given  by  a  body  widely 
recognised  as  having  a  role  in 
dental  healthcare. 

According  to  Mrs  Rogers,  a  ban 
would  be  considered  a  "restraint 
of  trade"  and  would  also  cause 
difficulties  for  pharmacists  when 
differentiating  between  pure  con- 
fectionery and  quasi-pharma- 
ceutical confectionery. 
•The  number  of  15-year-olds 
now  reported  free  from  tooth 
decay  has  increased  500  per  cent 
since  1983,  according  to  a 
recently  published  children's 
dental  health  survey. 
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Boots  on 
the  other 
foot  over 
vouchers 

I  remember  that  many  years 
ago  a  scheme  was  introduced 
into  independent  pharmacies 
aimed  at  allowing  them  to 
compete  in  the  gift  voucher 
market.  It  survived  for  a  few 
years,  but  was  doomed  to 
failure  because  of  its  inability 
to  compete  with,  for  example, 
M&S,  Boots  and  W  H  Smith. 

Long  ago,  I  gave  up  the 
unequal  struggle  to  compete 
with  those  'big  boys',  but  ever 
since  have  been  irritated  by  the 
use  of  vouchers  as  gifts.  This 
system  reached  its  illogical 
peak  this  Christmas  with  the 
disclosure  ( The  Guardian, 
January  7)  that  5,000  staff  at 
Southampton  University 
Hospitals  Trust  were  each 


given  a  Boots'  £5  gift  voucher 
as  their  bonus.  Leaving  aside 
the  insult  of  such  a  paltry 
'thank  you'  when  their  chief 
executive  had  just  had  his  pav 
doubled  to  nearly  £100,000  per 
annum.  I  would  question  why 
all  5,(100  staff  are  being  given  a 
bonus,  on  the  one  hand,  and 
then  being  told  to  go  and 
spend  it  at  Boots  on  the  other' 

According  to  the  Inland 
Revenue,  a  voucher  is  as  good 
as  cash  and  therefore  is 
taxable,  so  there  is  no  gain  to 
the  recipient,  but  I  am  sure  the 
trust  negotiated  a  good  deal 
with  Boots  for  the  purchase  of 
£25,000  of  guaranteed  sales. 
Added  to  this  is  the  positive 
cash-flow  to  the  selling 
company,  the  free  advertising 
exposure,  and  the  windfall 
profit  from  non-redemption, 
and  from  sales  over  and  above 
the  value  of  the  voucher. 

All  in  all,  it  is  a  system  that 
does  no  favours  for  the 
recipient,  but  further 
encourages  the  dominance  of 
multiple  traders.  If 
organisations  or  individuals 
wish  to  make  a  gift  when  a 
personal  article  would  be 
inappropriate,  then  what  is 
wrong  with  good  old  cash! 

Progynova 
28:  a  bitter 
pill  to 
swallow 

It  must  be  'have  a  go  at  the 
pharmaceutical  industry  week'. 
Anyway,  here  is  another  little 
nudge  from  the  sharp  end  of 
pharmacy. 

Progynova  is  one  of  those 
difficult  lines  that,  although  it 
is  only  occasionally  requested, 
I  have  to  stock  in  sufficient 
packs  to  meet  the  demands  of  a 
reasonable  prescription.  At  a 
rough  estimate  this  amounts  to 
£20,  which  is  not  a  fortune  by 
many  drug  standards.  Now  that 
Schering  has  changed  the  pack 
from  21  tablets  to  28,  and  has 
also  introduced  new  packaging, 
that  is  £20  down  the  drain! 

From  the  patients'  point  of 
view  the  change  is  long 
overdue  and  should  improve 
Progynova's  usage  in 


oestrogen-only  hormone 
replacement  therapy  but,  if 
Schering  wishes  to  update  its 
packaging,  then  that  should  he 
done  at  its  expense  and  not 
mine.  No  mention  is  made  in 
its  'information'  letter  as  to 
any  arrangements  lor  crediting 
old  stuck  and.  though  I  do  not 
expect  monetary 
compensation,  1  would  have 
appreciated  the  courtesy  of  an 
otter  to  swap  old  packs  lor  new' 

Indigestion 
—  an  OTC 
remedy 

liver  since  Gaviscon  was 
catapulted  into  the  best  sellers 
list  by  the  imposition  of  the 
first  Blacklist,  there  has  been  a 
steady  increase  in  its  OTC 
sales,  which  understandably 
has  been  encouraged  by  Reckitt 
<fi  Colman.  I  display 
prominently  all  packs  of  both 
liquids  and  tablets.  1  have  also 
always  displayed  these 
alongside  the  OTC  foil  packs 
for  the  majority  of  patients 
who  realise  the  tremendous 
cost-saving  of  buying  tablets  in 
tubes  of  20  at  £1.52  compared 
with  the  equivalent  promoted 
'500'  OTC  pack  of  12  for  £1.29. 

However,  it  was  recently 
pointed  out  to  me  that  the 
tubes  are  now  overprinted  with 
the  words  'dispensing  only', 
thereby  putting  doubt  in  the 
patient's  mind  as  to  why  they 
are  being  sold  OTC.  To  be  fair, 
the  tubes  do  not  contain  a 
written  description  of 
indication,  but  this  does  appear 
on  the  original  box.  I  suspect 
the  true  reason  is 
discouragement  by  R&C  of  the 
sale  of  a  presentation  which 
makes  it  less  profit  than  the 
foil  pack  OTC  equivalent. 

R&C  would  probably 
maintain  that  I  should 
recommend  its  OTC  version  of 
Gaviscon,  but  the  logic  of  this 
argument  escapes  me  when  I 
receive  a  justifiably  high 
demand  for  the  product  from  a 
cost-conscious  consumer.  The 
answer  must  be  for  R&C  to 
stop  artificially  distorting  the 
market  by  spurious  'dispensing 
only'  claims,  capitalising  on 
the  low  imposed  NHS  price,  by 
setting  a  high  maintained  retail 
price  which  allows  for  at  least  a 
50  per  cent  POR  for  the 
pharmacist.  This  would  then 
provide  me  with  the  best 
incentive  to  increase  the 
company's  share  of  the  market. 
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Counterpoints 


Mebendazole 
tablets  join 
Pripsen  range 

Seton  Healthcare  has 
extended  its  Pripsen  range 

with  the  addition  of  l^PlDSPff" 

chewable  Mebendazole  "v*^'1 
tablets. 

Every  double-dose 
treatment  is  presented  as  fife  || 

two  chewable  tablets,  each 
containing  lOflmg 
mebendazole.  The  first 
dose  kills  the 
threadworms,  but  if 
reinfection  occurs  the 
second  tablet  is  taken  14 
days  later  to  kill  any 
threadworms  produced 
from  residual  eggs. 

The  orange-flavoured, 
sugar-free  tablets  contain 
no  artificial  colours  and 
are  suitable  for  adults  and 
children  from  two  years  of 
age.  Mebendazole  is 
contra-indicated  in 
pregnant  women  as  there 
is  a  risk  of  it  damaging  the 
foetus. 

With  a  retail  price  of 
£1.89,  Pripsen 
Mebendazole  is  the  only 
two-tablet  pack  on  the 


market  which  offers  a 
second  tablet,  at  no  extra 
cost,  if  reinfection  occurs. 

Seton  Healthcare  will  be 
supporting  the  launch  of 
the  tablets  with  a 
comprehensive 
programme  of  pharmacy 
trade  promotions  and  a 
public  relations  campaign 
targeted  at  school  nurses, 
practice  nurses  and  health 
visitors. 

The  Pripsen  range  will  also 
be  promoted  at  health 
professionals'  exhibitions 
throughout  the  year. 
Seton  Healthcare  Group 
pic.  Tel:  0161  652  2222. 


Imuderm  support 
package  launched 


Goldshield  Healthcare  is 
backing  its  Imuderm 
brand  this  spring  with  new 
point  of  sale  and  display 
material. 
The  package  for  retailers 


includes  show  cards,  shelf 
talkers,  leaflets  and  a 
counter  display  unit  for 
samples.  Goldshield 
Pharmaceuticals  Ltd.  Tel: 
0181  684  3664. 


Migraleve  presses  on 


Charwell's  migraine 
treatment,  Migraleve,  is 
supported  by  a  £400,000 
advertising  campaign 
which  runs  until  March. 

There  are  ads  in  the 
national  press  (including 


the  Sun,  Today  and  the 
London  Evening 
Standard),  as  well  as  pages 
in  major  women's  weekly 
magazines. 

Charwell  Health  Care  Tel: 
01420  84801. 


New-look 

Anadin 

Maximum 

Whitehall  Laboratories  has 
modernised  the  packaging 
of  its  Anadin  Maximum 
Strength. 

The  new  red,  white  and 
yellow  pack  puts  the 
emphasis  on  the  words 
'Maximum  Strength'  and  a 
new  strapline  has  been 
added,  'The  Powerful 
Solution  to  Pain'. 
Whitehall  Laboratories 
Ltd.  Tel:  01628  669011. 


Ralgex 

gets 

sporty 

Ralgex  is  taking  a  new 
direction  this  year  in  an 
attempt  to  woo  younger 
users. 

The  Smithkline  brand  is 
targeting  young  players  of 
sport  through  a  new 
programme  of  press  and 
radio  promotions. 

Education  will  consist  of 
a  series  of  advertorials  and 
competitions  in  popular 
youth  sports  magazines, 
such  as  Big  Shots,  Shoot 
and  90  Minutes.  Prizes 
include  Ralgex  sports  bags, 
rugby  shirts,  stop  watches 
and  sportswear. 
Smithkline  Beecham 
Consumer  Healthcare.  Tel: 
0181  560  5151. 


r 


SB's  cough  and  cold 
report  for  assistants 


Smithkline  Beecham  has 
produced  the  'Cough  and 
Cold  Information  Report' 
as  a  reference  document 
for  pharmacy  assistants. 

The  20-page,  illustrated 
booklet  details  the 
symptoms  of  colds,  coughs 
and  flu  and  covers  the 
ingredients  in  treatments. 
It  also  suggests  when 
patients  should  be  referred 


to  their  GP.  SB  hopes  the 
booklet  will  be  used  as  a 
training  tool  to  help 
assistants  understand 
symptoms  and  their 
appropriate  remedies. 

The  report  is  available 
now  from  SB's  field  sales 
force.  Smithkline 
Beecham  Consumer 
Healthcare.  Tel:  0181  560 
5151. 


New  P 
products 
from 
Vantage 

Vantage  has  introduced  its 
first  OTC  pack  of  100 
Asprin  Dispersible  Tablets 
BP  75mg. 

The  new  pack  has  an  rsp 
of  £1.09  and  will 
complement  Vantage's 
Aspirin  Dispersible  Tablets 
BP  300mg. 

The  company  has  also 
introduced  Ibuprofen 
Tablets  200mg  in  foil 
packs  of  96  (rsp  £3.69)  to 
supplement  its  existing 
range  of  24s  and  48s. 

Also  as  part  of  its 
re-branding  exercise, 
Vantage's  throat  lozenge 
range  has  been  repackaged 
with  the  Vantage 
pharmacy  logo. 
AAH  Pharmaceuticals  Ltd. 
Tel:  01928  717070. 


Rub-a-dub 

Roche  Consumer  Health  is 
offering  retailers  a  counter 
or  shelf  display  unit 
containing  trial  size 
Radian-B  Muscle  Rub, 
when  they  order  direct. 

With  orders  of  any  three 
cases  of  the  core  products 
in  the  range,  retailers  can 
obtain  a  unit  containing 
12  x  15g  Muscle  Rubs. 
Roche  Consumer  Health. 
Tel:  01707  366000. 


Diet  with  Unichem 


Unichem  has  launched  a 
new  range  of  own-brand 
Meal  Replacement 
Slimming  Aids. 

There  are  three  products 
in  the  range:  two  cold  milk 
shake  drinks,  consisting  of 
chocolate  and  strawberry 
flavours  with  12  servings 
per  432g  pack;  and  one  hot 
chocolate  flavour,  offering 


eight  servings  per  464g 
pack. 

They  retail  at  £4.99,  but 
they  will  be  on  offer 
throughout  January.  The 
normal  trade  price  of 
£19.75  for  a  pack  of  six  is 
reduced  to  £15.80  (and  the 
retail  price  to  £4.49). 
Unichem  pic.  Tel:  0181 
391  2323. 
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NEW  Pripsen  Mebendazole  Tablets 


Mebendazole  USP  lOOmg 


Threadworms  are  a  common  complaint  and  customers  rely  on  you  to 
recommend  a  complete  and  effective  treatment. 

New  Pripsen  Mebendazole  Tablets  are  the  only  Double  Dose  treatment 
presented  as  two  chewable  tablets,  each  containing  lOOmg  Mebendazole.  The 
first  dose  kills  the  threadworms;  the  second,  to  lie  taken  14  days  later  if 
reinfection  occurs,  kills  any  threadworms  produced  from  residual  eggs. 

With  an  RSP  of  £.1.89,  Pripsen  Mebendazole  Tablets  offer  your  customers 
the  reassurance  of  a  complete  effective  treatment  in  one  value  for  money  pack  - 
with  the  excellent  profit  margins  you'd  expect  from  Seton. 

Pripsen  Piperazine  Phosphate  powder  has  been  tried  and  trusted  lor  over 
20  years  and  is  still  available  on  prescription  and  for  OTC  recommendation. 

Make  sure  you  talk  to  your  Seton  representative  about  special  Pripsen  deals. 


EFFECTIVE 
TREATMENT 
FOR 

THREADWORM 


•  SUGAR  FREE 

»  NO  ARTIFICIAL  COLOUR 

•  PLEASANT  ORANGE  TASTE 

CONTAINS  2  CHEWABLE  TABLETS 


Jjfi,  Seton 

***  Healthcare  Group  pic 

Pnpsen  is  a  Trade  Mar!.. 


Presentation:  Chewable  orange  flavoured,  off-white  tablets  containing  Mebendazole  USP  lOOmg  Uses:  for  the  treatment  of  Threadworm  (Enterobiasis)  infestation,  Dosage  and  Administration:  Adults  & 
Children  Over  1  years  -  lniu.il  Dose  I  tablet  to  he  chewed,  or  swallowed  with  water  The  initial  dose  ti >  be  followed  h\  .1  second  tablet  I  ^  days  Liter  if  reinfestatit in  occurs  Not  suitable  t<  >r  c hildren  under  2 
years.  Contra-indications,  Warnings  etc:  Contra-indications:  Mebendazole  has  not  been  studied  extensive!)  in  children  under  two  vcars  of  age  -  for  this  reason  it  is  not  currently  recommended  tor 
children  under  two  years  of  age  Other  undesirable  effects:  Side-effects  reported  have  been  minor  Transient  abdominal  pain  and  diarrhoea  have  been  reported  onh  rarely  in  cases  of  massive  infestation 
■tnij  expulsion  ot  worms  (Slighl  headache  and  dizziness  have  been  occasional!)  reported)  Use  in  Pregnancy  and  Lactation:  since  there  is  a  risk  that  Mebendazole  could  produce  foetal  damage  it  taken 
during  pregnane}  it  is  contra-indicated  in  pregnant  women  No  information  on  secretion  into  breast  milk  is  available  so  mothers  taking  the  drug  should  not  hre.isi  feed  Other  Special  Warnings  and 
Precautions:  It  after  two  weeks  you  need  to  t.ike  the  second  tablet  following  which  your  symptoms  persist  then  eon  suit  your  dot  tor  i  Overdosage  No  cases  of  overdi  ise  have  so  far  been  reported  with 
Mebendazole,  but  gastric  lavage  and/or  supportive  measures  would  be  recommended  M  mptoms  ot  acute  overdosage  would  be  expected  to  include  gastrointestinal  disturbances  abdominal  pain  headache 
dizziness,  pyrexia  and  convulsions  Pharmaceutical  Precautions:  More  at  or  below  c  in  a  dn  plate  Legal  Status:  P  Packs:  Blisters  of  2  lablcts  Price:  RSP  £1.89.  Product  Licence  Number:  PI 
0338/0084  Product  Licence  Holder:  Cupal  Ltd  Distributor:  Seton  Healthcare  Group  pic  Tubiton  House  Oldham  OL1  3HS  England  telephone  (0161)652  2222  Date  of  Revision:  November  1  994 


New  Sun  E45 
for  '95 


Crookes  Healthcare  has 
reformulated  its  Sun  E45 
sun  care  range  to  include 
the  mineral  sunscreen  zinc 
oxide. 

The  new  formulation 
combines  different-sized 
particles  of  titanium 
dioxide  and  zinc  oxide, 
which  makes  it  easier  to 
rub  into  the  skin.  And 
because  it  is  thicker  than 
regular  sun  creams, 
Crookes  is  emphasising 
that  the  product  needs  to 
be  applied  sparingly.  This 
also  means  that  it  lasts 
longer  so  the  company  has 
reduced  bottle  sizes  from 
150ml  to  100ml. 


The  range  comprises: 
SPF8  (100ml,  £6.85), 
SPF15  (100ml,  £7.49), 
SPF25  (100ml,  £7.49)  and 
SPF  Sunscreen  Stick 
SPF15  (£3.09). 

All  of  these  products 
also  have  the  maximum 
four-star  UVA/UVB 
rating. 

Packaging  remains 
familiar  in  white  gloss 
cartons  with  orange, 
yellow  and  blue  graphics. 
Pack  copy  has  also  been 
updated  to  highlight  the 
range's  suitability  for 
children.  Crookes 
Healthcare.  Tel:  0115 
9507431. 


Numark's  sunny  offer 


Numark  is  offering  a 
special  deal  on  Solarite 
Sunglasses  in  the  run-up 
to  the  summer  season. 

Uptake  of  the  offer 
before  February  17  will 
give  members  an  increased 
POR  of  49  per  cent 
(compared  with  the 
normal  47  per  cent). 

There  are  six  separate 
offers  with  promotions 
across  the  company's  24-, 


70-  and  120-piece  stands. 
The  offer  also  includes 
deals  on  Reactolite 
Rapides,  the  Solarite  range 
of  Clip-Ons  and  Clearline 
Reading  Specs. 

Each  pair  of  Solarite 
sunglasses  comes  with  its 
own  case  and  a  free 
Sunny-Cord  retainer 
(worth  £1.25).  Numark 
Management  Ltd.  Tel: 
01827  69269. 


Mane  event  for  UK 
haircare  market 


Hair  products  originally 
developed  for  grooming 
show  horses  in  the  US  are 
soon  to  launch  in  the  UK 
—  but  this  time  for 
humans! 

'Mane  'n  Tail  Conceived 
by  Nature'  hair  care 
products  have  been 
adapted  for  human  hair 
and  boast  a  protein-rich 
formula.  Straight  Arrow, 
the  company  which 
manufactures  the  line  in 
the  US,  attributes  the 
range's  success  to  its 
'secret'  concentrated 
vegetable  protein.  Most 
hair  care  products  touting 
vegetable  contain  only  one 
or  two  per  cent,  whereas 
Mane  'n  Tail  contains 


nearly  15  per  cent,  the 
company  says. 

The  range  comprises: 
Original  Shampoo, 
Original  Leave-in 
Conditioner,  Rinse  Out 
Conditioner  and  Ultimate 
Gloss  Shampoo.  All  retail 
at  £5.99.  It  is  to  be 
distributed  in  the  UK  by 
Majoul  Distribution  in 
Cardiff. 

The  company  is  also  to 
launch  its  nail  and  hand 
range  called  Hoofmaker. 
Two  products  will  be 
available:  a  hand  &  nail 
creme  and  a  hand  &  nail 
repair  treatment.  These 
retail  at  £3.99.  Majoul 
Distribution  Ltd.  Tel: 
01222  844122. 


Small- 
screen 
Strepsils 

Strepsils  are  back  on  the 
box  in  the  brand's 
biggest-ever  television 
spend. 

The  black  and  white 
atmospheric  ads  were 
recently  recognised  at  the 
IPA  Awards,  winning  an 
award  for  advertising 
effectiveness. 

The  new  ad  is  now 
on-air,  following  the  same 
theme  as  previous 
commercials.  This  time  a 
teacher's  apple  turns  into  a 
cactus,  the  spines  of  which 
fall  out  after  she  sucks  a 
Strepsil.  The  campaign 
runs  until  the  end  of 
March.  Crookes 
Healthcare  Ltd.  Tel:  0115 
9507431. 


Snowfire 
repack 

J  Pickles  has  repackaged 
its  Snowfire  Healing  Tablet 
on  blister  cards  with  a 
Euro  Slot.  This  allows 
packs  to  be  free  standing 
or  hung  on  a  fixture.  Packs 
also  now  20  per  cent  more, 
with  a  rrp  of  £1.45  and 
packed  in  12s.  J  Pickles  & 
Sons.  Tel:  01423  867314. 


I  M  PORT 


AN  II 


NOTICE 


Lanes  Preconceive  Folic  Acid  Tablets  have  been 
granted  GSL  status  allowing  the  full  benefits  of  folic  acid 
in  helping  to  prevent  Spina  Bifida  to  be  explained  to  the 
mother-to-be  on  the  pack. 

New  packs  containing  the  full  12  week's  course 
of  90  tablets  are  now  available  from  our  distributors, 
Dendron  Ltd,  42,  Caxton  Way,  Watford  Business  Park, 
Watford,  Herts.  Telephone:  01923  229251 


(ESS 


Leaders  in  natural  health  care 


Aquaf  resh  goes 
Interdental 


Smithkline  Beecham  is 
launching  a  new 
toothbrush  in  its 
Aquafresh  Flex  range, 
Aquafresh  Flex  'N'  Direct 
Interdental. 

The  new  brush  includes 
all  the  features  of  the 
Aquafresh  Flex  'N'  Direct 
—  which  was  introduced 
last  March  —  but  also 


features  interdental 
bristles.  These  are  said  to 
offer  more  effective 
cleaning  between  teeth. 

There  are  two  variants 
available,  compact  and 
standard,  and  both  retail  at 
£2.19.  Smithkline 
Beecham  Consumer 
Healthcare.  Tel:  0181  560 
5151. 


Longer,  stronger  nails 
from  Cutex 


Strong  and  Long  is  a  new 
nail  polish  formulation 
from  Cutex. 

It  is  claimed  to  contain 
an  exclusive  patented 
active  strengthening 
complex  that  has  been 
combined  with  protein  to 
strengthen  and  promote 
nail  growth.  Rather  than 
simply  providing  a 
protective  layer  over  the 
nail's  surface,  the  glyoxal 
active  strengthening 


complex  is  absorbed  into 
the  nail  bed  and  works  to 
alter  the  structure  of  the 
nail.  This  can  improve  nail 
strength  by  up  to  IS  per 
cent  and  can  make  nails 
more  resilient  to  breaking, 
says  the  company. 

Strong  and  Long  comes 
in  15  shades  and  retails  at 
£3.25  for  12ml.  It  will  be 
available  from  March. 
Rimmel  International  Ltd. 
Tel:  0123.3  625076. 


Piz  Buin 
heads  for 
the  sun 

Zyma  Healthcare  is 
introducing  six  new 
products  to  its  Piz  Buin 
sun  care  line. 

They  are:  SPF6  (400ml, 
£12.49);  SPF8  Oil  Free 
(400ml,  £12.99);  After  Sun 
Lotion  (400ml,  £9.99);  Sun 
Allergy  SPF18  (200ml, 
£10.99);  SPF16  Oil  Free 
(200ml,  £9.49)  and  Classic 
Brown  Hydrosol  Gel 
(100ml,  £6.99). 

To  support  the  range  in 
pharmacies,  Zyma  is 
running  a  special  'free 
with  every  purchase' 
promotion  in  March:  with 
any  purchase  of  a  product 
from  the  range  (excluding 
lipsticks),  customers  will 
receive  a  100ml  tube  of 
After  Sun  cream  worth 
£4.49,  while  stocks  last. 

POS  material  will  be 
made  available  to  publicise 
this  offer.  Zvma 
Healthcare/Tel:  01306 
742800. 


Heatsafe 
turns  up 
Volume 

Philips  I  laircare  has 
teamed  up  with 
Neutrogena  in  a  series  of 
promotions  linking  the 
Neutrogena  Heatsafe  brand 
to  the  Volume  Control  hair 
dryer. 

Consumers  will  be  given 
a  free  150ml  bottle  of 
Heatsafe  (rrp  £5.95)  with 
every  purchase  of  the  new 
Philips  Volume  Control 
(rrp  £21.95).  In  addition  a 
£5  cashbaek  voucher, 
redeemable  against  three 
Philips  Haircare  products, 
will  be  included  with  all 
special  marked  packs  of 
Heatsafe. 

The  joint  promotion  is 
valid  until  31  May  with  the 
cashbaek  voucher  being 
redeemable  against  the 
purchase  of  the  Volume 
Control,  the  Touch  'n  Dry 
hair  dryer  or  the  Pro-Air 
Quattro  warm  air  styler. 
Neutrogena  (UK)  Ltd.  Tel: 
01494  474787. 


Rimmel's 
got  it 
covered 

Rimmel  International  is 
undertaking  its  first-ever 
cover-mount  with  a 
lipstick  attached  to  the 
front  of  February's  Prima. 
This  magazine  is  claimed 
to  be  the  country's 

biggesl  selling  i  ithly 

magazine  for  women. 

An  increased  print  run 
means  thai  900,000 
lipsticks  are  required  for 
the  promotion.  Rimmel 
International  Ltd.  Tel: 
01233  625076. 


Star 

sponges 

Ramer  Sponges  is 
introducing  a  new  range  in 
February,  called  the  Star 
Attractions  Collection. 

There  are  12  sponges  in 
the  range:  Starlight  (a 
precision  applicator 
sponge,  rrp  £0.99), 
Stargaze  (two  round 
make-up  sponges,  £1.50), 
Starscene  (two  latex 
sponges,  £0.95), 
Starciuster  (four  quality 
latex  wedges,  £0.96), 
Starshine  (two  smaller  size 
sponges  for  make-up 
removal,  £1.25)  and  Star 
Kiss  (a  soft  sponge  cloth, 
£1.95). 

Ramer  is  also 
introducing  a  Duotone 
Cosmetic  Sponge  set, 
which  contains  a  variety  of 
sponges  for  applying  and 
removing  make-up  and 
cleansing.  They  come  in  a 
variety  of  colours  and 
retail  at  £4.95.  Ramer  Ltd. 
Tel:  01276  63192. 


Lady 
Jayne 
special 
offers 

Laughton  &  Sons  will 
continue  to  promote  its 
Lady  Jayne  hairstyle  brand 
into  1995  with  a  range  of 
promotional  and  sales 
support. 

From  February,  the 
company  is  promising 
regular  special  offers, 
limited  editions  and  value 
packs. 

The  programme  begins 
with  special  prices  on  its 
range  of  mini  scrunchies 
and  ponytail  bands. 
Pastt  l-coloured  mini 
scrunchies  are  on  offer  at 
£0.29  each  in  a  24-outer 
pack.  Ponytail  bands  are 
also  on  offer  at  £0.25  each 
in  a  36-outer  pack. 
Laughton  &  Sons  Ltd.  Tel: 
0121  436  6633. 


Colgate  Bicarbonate  of  Soda  Formula  toothpaste  is  now 
available  in  a  100ml  lay-down  tube  (£1.69).  The 
introduction  of  the  new  size  coincides  with  the  return  of 
the  'Kiss'  TV  advertising  campaign.  The  ads  feature  couples 
kissing  in  various  locations  and  use  the  strapline  'Teeth 
feel  smooth,  dental  clean'.  The  £2  million  campaign  will 
run  throughout  January  on  TV  and  until  mid-March  in  the 
cinema  and  on  video.  Colgate-Palmolive  Ltd.  Tel:  01483 
302222 


On  TV  Next  Week 


GTV  Grampian  C4  Channel  4 

B  Border  Li  Ulster 

ISSkyB  British  Sky  G  Granada 

Broadcasting  A  Anglia 

C  Central  CAR  Carlton 

CTV  Channel  Islands  GMTV  Breakfast 

LVVT  London  Weekend  Television 


STV  Scotland  (central 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 


Andrews  Antacid: 

All  areas 

Askit  Capsules: 

STV,  GTV  &  C4 

Benylin  Childrens/Coughs 

:                           All  areas 

Benylin  4-Flu: 

All  areas 

Colgate  Bicarbonate  of  Soda:                         All  areas 

Colgate  Precision: 

GTV,  STV,  A,  M.  LWT  &  CAR 

Duracell: 

All  areas  except  U  &  GMTV 

Halls  Menthol-Lyptus: 

All  areas 

Hedex  Headcold: 

All  areas 

Just  for  Men  shampoo: 

All  areas  except  CTV,  LVVT  &  GMTV 

Just  for  Men  gel: 

.All  areas  except  CTV,  LWT  &  GMTV 

Meltus: 

STV,  G.  Y,  C  &  TT 

Nicotinell: 

All  areas 

Nurofen  Cold  &  Flu: 

All  areas 

Nytol: 

All  areas 

Oil  ofUlay: 

All  areas  except  LWT  &  C4 

Olbas  Oil  &  Pastilles: 

b,  g,  y  &  tt 

Panadol  Ultra: 

All  areas  except  U  &  CAR 

Philips  Dental  Logic: 

A,  B,  C,  G,  M,  C4  &  BskyB 

Philishave: 

CAR,  C,  STV,  TT,  Y,  C4  &  BskyB 

Predictor: 

G.W&HTV 

Radian-B: 

All  areas  except  CTV,  LWT  &  GMTV 

Remegel: 

All  areas 

Sanatogen:  All  areas  except  Y,  CTV,  W,  CAR,  TT.  C4  &  GMTV 

Seabond  denture  fixative: 

B,  G,  HTV  &  W 

Sensodyne: 

All  areas  except  CTV.  LWT  &  GMTV 

Sinutab: 

All  areas 

Slim  Fast: 

All  areas 

Steradent:       All  areas  except  Y,  CTV,  LWT.  TT,  C4  &  GMTV 

Strepsils: 

All  areas 

Tixylix: 

All  areas 
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Scriptspecials 


Ef  exor  —  first  SNRI 
antidepressant 


Efexor  (venlafaxine  HC1)  from 
Wyeth  is  the  first  of  a  new  class  of 
antidepressants,  the  serotonin 
noradrenaline  re-uptake  inhibitors, 
for  the  treatment  of  a  wide  range 
of  depressed  patients,  including 
those  with  suicidal  thoughts. 

Efexor,  which  is  available  as 
37.5  and  75mg  tablets,  is  being 
launched  to  hospitals  now,  and  to 
general  practitioners  in  May. 

Venlafaxine  has  a  synergistic 
effect  that  acts  by  selectively 
inhibiting  the  re-uptake  of  both 
serotonin  and  noradrenaline  by 
central  neurones. 

Because  venlafaxine  has  vir- 
tually no  affinity  to  muscarinic, 
histaminergic  and  al-adrenergic 
receptors  in  the  brain,  the 
incidence  and  seventy  of  side- 
effects  is  much  lower  than  in 
older  antidepressants. 

It  has  been  found  to  have  little 
effect  on  weight,  and  any  accom- 
panying side-effects  are  dose- 
related  and  transient.  Venlafaxine 
has  also  been  found  to  be  much 
safer  in  overdose. 

The  drug  is  effective  and  well- 
tolerated  for  a  wide  range  of 
patients,  say  Wyeth.  Trials  have 
shown  venlafaxine  to  be  at  least  as 
effective  as  standard  antidepre- 
ssants with  fewer  incidences  of 
withdrawal  and  relapse.  A  cont- 
inuing study  of  patients  with 
treatment-resistant  depression 
shows  that  around  40  per  cent  of 


those  treated  with  venlafaxine 
have  so  far  experienced  a  signif- 
icant improvement  in  symptoms. 

Venlafaxine  has  no  effect  on 
cognitive  function  and  does  not 
potentiate  alcohol.  It  does  not 
induce  or  inhibit  liver  enzyme 
cytochrome  P450  and  so  does  not 
significantly  interact  with 
lithium,  diazepam,  cimetidine  or 
carbamazepine. 

A  clear  dose-response  relation- 
ship is  seen  with  venlafxine  which 
means  dosage  can  be  tailored  to 
patient  response.  The  drug  has 
also  been  found  to  have  a  quicker 
onset,  with  clinically  significant 
antidepressant  effects  seen  with 
high  doses  after  one  week. 
Presentation:  peach-coloured 
shield-shaped  tablets  impressed 
with  tablet  strength  and  the 
Wyeth  logo  on  one  side. 
Indications:  treatment  of  depres- 
sive illness  in  both  hospitalised 
patients  and  out-patients. 
Dosage:  the  usual  recommended 
dose  is  75mg  per  day  given  in  two 
divided  doses  (37.5mg  twice  a 
day).  If  there  is  no  improvement 
after  several  weeks,  the  dose  can 
be  increased  to  150mg  daily  in 
two  divided  doses  (75mg  twice 
daily). 

In  severely  depressed  or  hosp- 
italised patients,  a  higher  starting 
dose  of  150mg  daily  may  be  given 
in  two  divided  doses  (75mg  twice 
daily).  The  daily  dose  can  then  be 
increased  by  up  to  75mg  every 
two  to  three  days  (up  to  a  daily 
maximum  of  375mg)  until  the 
desired  response  is  achieved.  The 
dose  should  then  be  gradually 
reduced  to  the  usual  dosage 
consistent  with  patient  response 
and  tolerance. 

For  patients  with  moderate 
hepatic  impairment  the  dose 
should  be  reduced  by  50  per  cent. 
No  adjustment  in  the  usual  dose 
is  recommended  for  the  elderly, 
but  the  lowest  effective  dose 
should  be  used  and  patients 
should  be  carefully  monitored  if  a 
higher  dose  is  needed.  Efexor 
should  be  taken  with  food. 

When  discontinuing  treatment 
the  dose  should  be  reduced 
gradually  over  a  period  of  days. 
Contra-indications:  in  known  or 
suspected  pregnancy;  lactating 
women  (insufficient  data);  hyper- 
sensitivity; concomitant  use  with 
MAOIs;  patients  under  18  years  of 
age  (safety  and  effectiveness  not 
yet  established). 


Precautions:  use  with  caution  in 
patients  with  a  history  of  epilepsy 
(discontinue  in  patients  who  dev- 
elop seizures  while  on  Efexor);  in 
patients  with  a  recent  history  of 
myocardial  infarction  or  unstable 
heart  disease;  and  in  moderate  to 
severe  renal  impairment  or 
cirrhosis  of  the  liver. 

Significant  dose-related  blood 
pressure  increases  were  seen  in 
clinical  trials  and  patients  on 
doses  greater  than  200mg/day 
should  have  their  blood  pressure 
routinely  monitored. 

Efexor  may  impair  judgment 
or  motor  skills:  vehicle  drivers 
and  those  operating  machinery 
must  be  warned.  The  elderly 
must  also  be  warned  of  possible 
postural  hypotension. 
Interactions:  Efexor  should  not 
be  used  within  at  least  14  days  of 
discontinuing  MAOI  treatment. 
At  least  seven  days  should  be 
allowed  after  stopping  Efexor 
before  starting  an  MAOI. 
Side-effects:  commonly  nausea, 
headache,  insomnia,  sweating, 
somnolence,  dry  mouth,  dizziness, 
constipation,  asthenia  and 
nervousness. 
Legal  category:  POM. 
Packs:  Blisters  of  37.5mg  x  56 
(£23.97)  and  75mg  x  56  (£39.97). 
PL  number:  37.5  mg  0011/0199; 
75mg  0011/0201. 

Wyeth  Laboratories.  Tel: 
01628  604377. 


Quinine  for 
leg  cramps 

Quinine  has  been  shown  to  be 
effective  in  treating  nocturnal  leg 
cramps  in  elderly  ambulatory 
patients,  according  to  a  study  in 
the  British  Medical  Journal. 

Analysis  of  the  results  of  six 
published  trials  involving  107 
ambulatory  patients  who  regul- 
arly suffered  from  nocturnal 
cramps,  showed  quinine  to 
produce  a  significant  reduction 
in  the  number  of  cramps  for  a 
four  week  period  compared  with 
placebo,  and  a  reduction  in  the 
number  of  night  cramps  by  over  a 
quarter  compared  with  placebo. 

Treatment  did  not  produce  a 
significant  change  in  severity  or 
duration  of  individual  nocturnal 
leg  cramps.  As  a  result,  quinine 
should  be  taken  on  a  regular  as 
opposed  to  an  'as  needed'  basis. 


Preconceive  GSL 

Lanes  Preconceive  Folic  Acid 
Tablets  have  been  granted  GSL 
status  and  new  90-tablet  packs 
(£3.75)  have  superseded  the 
60-tablet  packs.  Dcndron  Ltd.  Tel: 
01923  229251. 

New  indication 

Losec  (omeprazole)  is  now 
licensed  for  the  prophylactic 
treatment  of  acid  aspiration  in 
patients  considered  to  be  at  risk 
from  this  rare  but  potentially  fatal 
condition.  The  dosing  regimen  is 
40mg  the  evening  before  surgery 
and  40mg  one  to  four  hours  prior 
to  surgery.  Astra  Pharmaceut- 
icals. Tel:  01923  266191. 

Trinity  market  BIPP 

Trinity  Pharmaceuticals  have 
taken  over  the  sales,  marketing 
and  distribution  of  BIPP  Paste 
30g  and  BIPP  on  gauze  from 
Evans  Medical.  Trinity  Pharmac- 
euticals Ltd.  Tel:  01484  604506. 

Co-danthramer  caps 

Napp  Laboratories  have  launched 
Co-danthramer  capsules  (60, 
£11.66)  and  Strong 
Co-danthramer  capsules  (60, 
£14.35).  One  Co-danthramer 
capsule  is  equivalent  to  5ml 
Co-danthramer  suspension  and 
two  Strong  Co-danthramer 
capsules  are  equivalent  to  5ml 
Strong  Co-danthramer 
suspension.  Napp  Laboratories. 
Tel:  01223  424444. 

PC4  booklets 

Schering  has  introduced  a  new 
comprehensive  patient 
information  booklet  on  oral 
emergency  contraception  into 
packs  of  its  PC4  post-coital 
contraceptives.  As  well  as  product 
information  it  tells  the  patient 
what  to  expect  after  taking  the 
medicine.  Schering  Health  Care. 
Tel:  01444  232323. 

3M  asthma  leaflets 

3M  Health  Care  has  produced  a 
series  of  eight  patient  information 
leaflets  on  asthma,  its  causes  and 
its  treatment.  Copies  are  available 
from  3M  Health  Care.  Tel:  01509 
611611. 

Ferring  distribution 

Ferring  Pharmaceuticals  have 
taken  over  the  distribution  of 
Gestone  and  Virormone  from 
Paines  &  Byrne.  Ferring 
Pharmaceuticals  Ltd.  Tel:  0181 
893  1543. 

Minocin  changes 

Lederle  Laboratories  has 
increased  the  pack  size  of  Minocin 
MR  to  contain  8  weeks' 
treatment.  The  basic  NHS  price 
for  56  tablets  has  been  reduced  to 
£29.12.  The  colour  of  the  capsule 
has  also  changed  to  opaque  brown 
and  orange  to  meet  EC 
guidelines.  Lederle  Laboratories. 
Tel:  01329  224000. 
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n-store  trials.  Sample  deliveries  to  new  Mums. 


The  support  of  midwives  and  h  erywhere. 
You'd  be  wise  to  put  new  baby's  going  to  grow  up  ve 


amy's  bazaar  success 


Barry  Shooter  owns 
four  pharmacies  in 
Essex  and  came 
second  in  the  Glaxo 
Pharmaceuticals  UK 
Ltd/Chemist  & 
Druggist  Community 
Pharmacy  Award. 
Adrienne  de  Mont 
asks  how  he  fulfilled 
the  Award's  criteria 
of  'meeting  the 
needs  of  customers 
in  a  special  way' 

Barry  Shooter  has  always  run 
his  pharmacies  with  a  high 
professional  focus. 

He  makes  no  apologies  for 
the  Pot  Noodles  and  train  sets 
in  the  front  shop.  These  non- 
pharmacy  items  are  not 
incompatible  with  a 
high-quality  professional 
service,  he  believes. 

"We  have  always  diversified 
and  the  Society's  inspectors 
have  occasionally  passed 
comment  about  the  'bazaar'  we 
have  in  the  front  shop!"  he 
says.  "But  selling  these  items 
makes  good  commercial  sense 
and  the  open  informality  is  very 
important  in  breaking  down 
barriers  with  customers." 

The  Chadwell  Heath  branch  is 
on  a  small  High  Road  shopping 
parade,  next  to  a  doctors' 
surgery  with  two  GPs.  Most  of 
his  customers  are  elderly  people 
or  mothers  with  young  children 


Barry  Shooter  likes  his  JRC  thermal  printer  because  it  prints  labels  quietly 
and  the  bold  type  is  easily  read  by  the  elderly  and  those  with  poor  sight 


—  typical  high  users  of 
pharmacies.  Research  shows 
these  high  users  visit 
pharmacies  four  to  five  times 
more  often  than  other 
customers. 

Mr  Shooter  decided  to  focus 
on  this  group  by  offering  a 
quality  dispensing  service  with 
medicines  deliveries,  a  waiting 
area,  information  leaflets  and 
patient  medication  records. 


Brian  Conn  gives  advice  in  the  room  usually  used  for  psychotherapy. 
There  is  another  private  area  which  can  be  used  for  counselling 


Being  next  to  a  surgery,  his 
business  has  always  been 
prescription-led  and  he  has 
seen  prescription  turnover  grow 
in  line  with  the  increase  in 
professional  services. 

Working  week 

A  pharmacist  manager  in  each 
branch  works  a  five-day  week. 
Locums,  sometimes  Barry 
himself,  cover  for  Sunday 
mornings  and  the  managers' 
days  off  The  pharmacies  are 
open  until  7pm  most  evenings. 

All  the  managers  have  been 
with  Barry  a  long  time.  He 
thinks  that  offering  them  a 
good  package  —  including  a 
company  car  and  private 
medical  insurance  — 
encourages  them  to  stay. 

"I  think  you  must  have 
constancy  and  continuity  of 
pharmacists.  It's  the  only  way 
that  the  small  multiple  can 
compete  with  the  personal 
service  offered  by  the 
independent,"  he  says. 

Brian  Conn,  who  has 
managed  the  Chadwell  Heath 
branch  for  eight  years,  has 
worked  for  him  the  shortest 
time.  Other  managers  have 
clocked  up  as  many  as  18  and 
20  years. 

There  is  usually  only  one 
pharmacist  on  duty  at  a  time 
and  he  would  like  to  employ 
two  pharmacists  more  often 
than  he  can  at  present.  Ideally 
he  would  like  one  outside  the 
dispensary  checking  prescribed 
medicines  and  counselling  all 
patients  as  they  leave.  But,  even 
without  two  pharmacists,  this 
would  mean  the  extra  costs  of 
employing  another  dispenser. 


As  it  is  now,  the  open 
dispensary  at  Chadwell  Heath 
means  that  the  pharmacist  can 
be  aware  of  OTC  medicine 
transactions  and  has  a  clear 
view  of  the  GSL  medicines 
which  are  on  open  display 
down  one  side  of  the  shop. 

Barry  employs  a  driver  to 
deliver  dispensed  medicines  and 
some  counter  items  from  all 
four  pharmacies,  and  to  deliver 
between  branches. 

He  has  had  a  delivery  service 
from  as  long  ago  as  20  years 
when  he  inherited  a  "boy  on  a 
bike"  with  one  of  the 
businesses  he  took  over.  There 
followed  a  number  of  "boys  on 
bikes"  until  he  bought  a  van 
ten  years  back. 

Long  drive 

The  driver,  John  Fagg,  who  has 
been  with  the  company  for  15 
years,  makes  an  average  of  50 
deliveries  a  day  —  sometimes 
up  to  100  —  within  a  ten-mile 
radius. 

The  service,  although 
expensive,  is  cost-effective.  It  is 
restricted  to  the  elderly 
housebound  and  to  any 
patients  who  are  owed  supplies 
of  dispensed  medicines. 

The  van  is  painted  in 
company  livery  and  the  driver 
carries  identification  and  wears 
a  sweatshirt  with  the  company 
logo.  But,  in  spite  of  being  well 
known  to  the  locals,  he  finds 
elderly  patients  are  reluctant  to 
open  their  doors  after  dark,  so 
in  the  winter  he  does  an  earlier 
run. 

Barry  is  adamant  that  he  will 
collect  prescriptions  only  in 
cases  of  real  need.  He  prefers 
the  doctors  to  initiate  the 
prescriptions  to  reduce  the  risk 
of  patients  ending  up  on 
long-term  medication  that  is 
not  being  monitored. 

Barry  Shooter  Pharmacies 
were  among  the  first  to  take  on 
patient  medication  records. 
Patients  receive  laminated 
registration  cards  and  further 
interest  was  created  with 
leaflets  explaining  how  the 
computer  works. 

Recently  he  converted  an 
office  behind  the  shop  into  a 
room  from  which  his  wife, 
Lesley,  practises  as  a 
psychotherapist.  She  works  one 
day  a  week  for  the  fund- 
holding  practice  next  door  and 
sees  private  clients  at  other 
times.  This  service  does  not 
seem  to  have  drawn  more 
clients  to  the  pharmacy  as  it  is 
mostly  related  to  the  doctors' 
practice. 

A  private  area  just  outside 
this  room  can  be  used  by  the 
pharmacist  to  counsel  patients 
about  their  medicines.  The  local 
FHSA  gave  a  grant  of  £1,000  to 
convert  the  space  and  to  display 
health  promotion  leaflets.  As 
the  area  is  slightly  behind  the 
front  shop  it  did  not  mean 
giving  up  valuable  selling  space 

The  idea  of  having  a  uniform 
for  staff  was  an  extension  of 
the  printed  prescription  bags 
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Barry  Shooter  with  the  Chadwell  Heath  pharmacist  manager  Brian  Conn 
and  dispensing  technician  Sarah  Cunliffe 


which  carry  the  company  logo 
and  messages  about  the  safe 
use  of  medicines.  The  counter 
assistants  wear  tabards 
embroidered  with  their  names, 
and  the  Saturday  girls  have 
sweatshirts  and  T-shirts.  Staff 
wear  badges  asking  customers 
to  inquire  about  the  delivery 
service. 

Customers  are  encouraged  to 
phone  in  with  queries  about 
their  medicines  and  the  staff 
make  outgoing  calls  on  another 
line  to  keep  the  inquiry  line 
free.  The  number  to  call  is  given 
on  prescription  bags  and 
leaflets  describing  the 
pharmacy's  services. 

"Mostly  customers  want 
clarification  about  some  aspect 
of  their  medicine  or  they  have 
symptoms  which  may  be 
side-effects.  They  seem  to  like 
getting  free  advice  and  the 
pharmacists  generally  enjoy 
giving  the  service.  At  busy  times 
they  can  usually  filter  the 
information  through  someone 
else  if  they  cannot  deal  with 
the  query  personally.  It's 
time-consuming  but  creates  a 
lot  of  goodwill. 

"Sometimes  we  have  calls 
from  people  saying  'I  didn't  get 
this  medicine  from  you  but  ..." 
Hopefully,  by  giving  good, 
friendly  advice  we  will  get  their 
business  the  next  time!" 

Two  projects  which  were  not 
successful  were  blood  glucose 
and  cholesterol  testing,  which 
were  both  tried  for  two  years. 

Brian  Conn  says:  "To  do  it 
properly  you  need  to  take  time 
with  the  patient  and  talk  about 


health  promotion,  which  takes 
about  20  minutes.  We  found 
that  people  weren't  prepared 
to  pay  a  realistic  price.  We 
charged  £5  about  four  to  five 
years  ago  when  cholesterol 
testing  was  a  buzz  word. 

"We  also  found  we  attracted 
the  wrong  people  —  the 
already  health-conscious, 
veggy-burger  brigade  and  the 


healthy  elderly,  rather  than 
males  between  35  and  60. 

"There  was  even  less  support 
for  the  PSNC  diabetes  screening 
programme.  To  be  realistic  you 
need  to  charge  about  £20  and 
people  aren't  prepared  to  pay 
that.  But  at  least  it  gave  us  a 
chance  to  sit  down  with 
patients  and  be  proactive  with 
health  advice." 


The  professional  service 
extends  outside  the  pharmacy. 
Barry  gives  talks  to  local  groups 
on  the  role  of  the  pharmacist, 
while  Brian  goes  to  the  local 
surgery  on  Friday  lunchtimes 
for  meetings  with  drug 
company  representatives.  The 
pharmacy  also  runs  an  asthma 
clinic  there  to  improve  patient 
compliance. 

Barry  finds  that  a  high-quality 
customer  service  is  not  only 
satisfying  but  financially 
rewarding. 

"You  need  to  invest  in  the 
short-term  for  longer  term 
benefit,"  he  says. 

Background 

In  1965  Barry  Shooter  was 
among  the  last  of  the 
pharmacists  to  be  able  to  do  six 
months  of  his  preregistration 
training  before  studying 
pharmacy  at  Chelsea  College. 
He  started  with  Boots  then  did 
a  further  six  months  with  Beck 
&  Sherman  in  East  London.  In 
1969  he  and  his  wife  bought 
their  first  pharmacy  —  from 
Beck  &  Sherman  in  Elm  Park. 

Over  the  next  20  years  he 
bought  and  sold  a  number  of 
pharmacies  in  East  London  and 
Essex.  In  all  he  has  had  a  total 
of  ten,  but  never  more  than 
five  at  a  time.  He  currently 
owns  four  of  the  best. 

The  Chadwell  Heath  branch 
moved  from  across  the  road 
five  years  ago  to  be  nearer  the 
doctors'  surgery.  Three  years 
ago  he  expanded  by  buying  the 
shop  between  the  pharmacy 
and  the  surgery. 


uMao u afresh  Floss 


Make  a  mint. 
(No  strings  attached!) 

New  Aquafresh  Floss  will  be  a  very  big  seller  indeed. 

Its  red,  white  and  blue  stripes  reflect  the  continuing 
success  of  Aquafresh  toothpaste,  the  brand  renowned  among 
millions  of  consumers  for  its  triple  protection  -  fighting 
plaque,  preventing  decay  and  freshening  breath. 

Aquafresh  Floss  comes  blister-packed:  it's  see- 
through  so  shows  off  the  product  to  perfection. 

Daily  flossing  has  become  an  essential  part  of  the 
oral  hygiene  routine.  With  flouride  for  extra 
protection,  and  wax-coated  for  ease  of  use,  SmithKline 
Beecham's  new  Aquafresh  Floss  is  quite  simply  unique; 
as  you  can  clearly  see. 

SO 
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DPLE  CLEAN 
ACT  LENSES 


1/ 


There  is  only  one  solution. 


Be  honest.  How  many  of  your  customers  use  their  soft  contact  lens 
cleaners,  disinfecting  solutions  and  neutralisers  the  way  they  should? 
Exactly.  Everyone  cheats  now  and  again. 

'Complete'™  avoids  the  fuss  of  different  solutions  for  different  jobs. 
It  cleans,  rinses,  disinfects  and  stores.  All  with  one  bottle,  so  wearers 
are  less  likely  to  cheat  and  cut  corners. 

Already  it's  market  leader  in  the  fast-growing  soft  lens  'one-bottle' 
sector.  And  that's  even  before  the  launch  of  our  new  Llmillion 
consumer  campaign. 

Look  out  for  our  ads  in  the  national  press.  And  look  out  for  more 
customers  asking  for  'Complete  from  Allergan. 


Am  ox  i  I  is  a  dry  injection.  It  as  not  packed 
with  a  solvent  and  in  this  example  one  has 

not  been  prescribed.  Can  or  should  the 
pharmacist  supply  a  solvent,  and  how  will 

payment  be  made?  The  Pharmaceutical 
Services  Negotiating  Committee  explains... 


1.  Can  the  pharmacist  supply  a 
solvent  if  it  has  not  been 
prescribed? 

2.  Does  the  prescription  need  to 
be  endorsed? 

3.  How  many  fees  will  the 
pharmacist  be  paid  and  how 
many  charges  should  be 
collected  from  the  patient? 


1.  The  pharmacist  may  supply 
the  solvent  (Water  for  Injection) 
even  though  it  has  not  been 
prescribed. 

2.  The  prescription  does  not 
need  to  be  endorsed.  A  'PC 
endorsement  is  not  applicable. 
Water  for  Injection  5ml  is 
included  in  Drug  Tariff  Part  VIII 
and  will  be  reimbursed  using 
the  price  quoted. 

3.  The  pharmacist  will  be  paid 
two  professional  fees  (one  for 
Amoxil  and  one  for  WFI)  and 
the  patient  will  pay  one 
prescription  charge. 


Council  election: 
new  procedures 
clarified 

I  am  enclosing  for  your 
information  a  copy  of  a 
document  that  was  published  in 
the  Pharmaceutical  Journal 
dated  January  7  and  which  will 
be  sent  to  each  pharmacist  who 
seeks  information  about 
candidature  for  the  Council 
election. 

There  are  some  changes  to 
the  previous  document  to 
which  I  would  wish  particularly 
to  draw  your  attention.  First, 
however,  may  I  emphasise  that 
candidates  are  still  expected  to 
refrain  from  any  personal 
canvassing  or  from  requesting 
or  giving  permission  for 
canvassing  to  be  done  on  their 
behalf. 

The  policy  of  the  PJ  in  not 
accepting  letters  from 
candidates  from  the  time  that 
candidature  is  formally  declared 
until  the  date  of  the  election 
will  also  continue.  Candidates 
will  be  asked  to  observe  the 
spirit  of  this  policy  by  not 
sending  letters  to  other 
pharmaceutical  publications  for 
issues  which  will  be  published 
after  the  end  of  March. 

The  Council  has  accepted, 
however,  that  it  is  frustrating  to 
candidates  if  they  cannot 
comment  on  questions  of 
interest  to  the  profession  which 
have  arisen  since  an  initial 
statement  of  policy  was 
prepared.  The  main  change 
from  the  previous  procedure  is 

5?. 


the  Council  agreement  that  the 
editors  of  the  PJ  and  other 
pharmaceutical  publications 
will  be  invited  to  pose  up  to 
three  questions  to  each 
candidate  standing  for  the 
Council  election.  The  details  are 
given  in  the  paragraph 
numbered  5  in  the  document. 

The  second  major  change  is 
that  relating  to  entries  in 
"house"  and  are  given  in  the 
paragraph  numbered  6  in  the 
document. 

As  the  document  makes 
clear,  the  Council  remains 
convinced  that  its  policy  should 
be  to  seek  to  ensure  that,  as  far 
as  possible,  each  candidate  has 
an  equal  opportunity  to  present 
his  or  her  views  to  the 
membership.  The  Council  seeks 
your  co-operation  towards  that 
end.  It  is  hoped  that  the  new 
procedures  will  encourage  more 
members  to  vote  and  that  those 
who  do  will  be  as  well  informed 
about  candidates  as  is 
practicable. 


John  Ferguson 

Secretary  and  registrar,  RPSGB 


Cystic  Fibrosis 
Trust  says  'thanks' 

Last  month  we  received  a  very 
substantial  donation  of  £7,0 11 
from  the  chairman  of  our 
Glasgow  and  South  West 
Scotland  Branch,  Gerry 
Flanagan.  Gerry'  explained  that 
the  money  was  raised  by  Andy 


Joanne  Rivett  of  E  A  Graves  Pharmacy  in  Boston,  Lincolnshire,  is  the 
latest  winner  of  the  National  Pharmaceutical  Association  Training 
Assistants'  Award.  The  award,  which  is  sponsored  by  Marion  Merrell 
Dow,  rewards  the  top  student  in  a  particular  month  with  a  framed 
certificate  and  a  £20  voucher.  Joanne,  who  joined  the  pharmacy  three 
years  ago,  is  now  to  take  the  NPA's  Dispensing  Technician's  course 


Dickie,  a  local  cystic  fibrosis 
parent  from  Eaglesham, 
through  a  dinner/dance  which 
he  organised  in  support  of  the 
Cystic  Fibrosis  Trust. 

We  are  deeply  grateful  to  Mr 
Dickie  and  his  pharmaceutical 
colleagues.  The  fantastic 
achievement  obviously  involved 
substantial  effort  on  Andy's 
part,  and  a  great  deal  of  support 
from  his  friends  and  colleagues. 
On  behalf  of  the  CF  Trust,  we 
should  like  to  thank  all  the 
West  of  Scotland  pharmacists, 
representatives  and  friends  who 
attended  the  Pharmacy  Gala 
evening  on  August  27  in 
Glasgow  last  year.  In  particular, 
we  should  like  to  thank  the 
organiser,  Andy  Dickie  of 


Eaglesham  Pharmacy,  and  his 
colleagues  Douglas  Malcolmson, 
Gerry  Hughes  and  Fraser 
Smith,  who  worked  tirelessly  to 
make  the  event  such  a  success. 
It  was  an  exceptional  social 
evening  for  the  guests.  Andy 
has  assured  us  that  this  is  now 
the  number  one  event  on  the 
Scottish  pharmacy  social 
calendar,  and  we  wish  you  all 
well  in  any  future  events. 

Thank  you  very  much  indeed 
for  your  help  and  support  of  Mr 
Dickie's  highly-successful  and 
extremely  profitable 
fund-raising  gesture. 


Deirdre  E  Ashenden 

Donations  secretary,  CF  Trust 


Chemist  &  Druggist  14  JANUARY  199E 


Recommend 
them  until  you're  sore 
in  the  throat. 


Increased  profits  and  fast  relief 


Then  take  one. 


for  severe  sore  throats  come  from  Marion  Merrell  Dow 
Lozenges.  Their  active  ingredient,  CPC,  kills  99%  of  throat 
and  mouth  bacteria  within  5  minutes,'1'  giving  proven  rapid 
antibacterial  efficacy  tailored  to  your  customers'  needs. 
And  you  gain  a  minimum  of  50%  profit,  making  the 


best  use  of  your  display  space  and  shelf  space. 

Make  them  your  No.  1  recommendation 
this  winter. 


MARION  MERREI  I  DOW 


Merocaine 

Cetylpyridinium  Chloride,  Benzocaine 


INFORMATION  FOR  PHARMACISTS;  ACTIVE  INGREDIENTS:  Cetylpyridinium  Chloride  1.4mg.  Benzocaine  lOmg.  USES:  Relief  of  pain  and  discomfort  of  throat  infections.  DOSE: 
Adults  and  children  over  12  years:  One  lozenge  every  2  hours  as  needed  but  not  more  than  8  in  24  hours.  CONTRAINDICATIONS:  Hypersensitivity  to  ingredients.  USE  IN 
PREGNANCY:  No  data  but  cetylpyridinium  chloride  widely  used  without  apparent  ill-effects  SIDE-EFFECTS:  Urticaria  or  other  allergic  reactions  very  rarely:  transient  burning 
sensation  of  mouth  rarely.  LICENCE  HOLDER:  Marion  Merrell  Dow  Ltd,  Lakeside  House.  Stockley  Park.  Uxbndge,  Middlesex.  UB11  1BE  PL  NOS/LEGAL  STATUS/PRICE: 
PL4425/0028,  P.  £2.05  DATE  OF  PREPARATION:  December  1994. 


(1)  Richards.  RME.  Pharm.  Jnl.  Vol.  242  No.  6536.  3rd  June  1989 


The  proven  power  of  ibuprofen.  The  established  power  of  codeine.  By  bringing  ther 
together  in  a  unique  combination,  new  Nurofen  Plus  gives  you  an  ideal  recommendatio; 
when  extra-strength  pain  relief  is  called  for:  migraine,  tension  headache,  cramping  peno 
pain,  post-operative  dental  pain,  neuralgia,  sciatica,  lumbago  and  rheumatic  pain. 

ADVANCED  DUAL  ACTION  F 


Nurofen  Plus.  Ibuprofen  BP.  Codeine  Phosphate  BP. 

Product  Information:  Each  tablet  contains  ibuprofen  BP  200mg  and  codeine  phosphate  BP  1 2  5mg  Indications:  Effective  in  the  relief  of  migraine,  headache 
and  muscular  pain,  backache,  feverishness,  symptoms  of  cold  and  influenza  Dosage  and  Administration:  Adults  and  children  over  12  year 

2  tablets  every  4-6  hours.  Do  not  exceed  6  tablets  in  24  hours.  Precautions  and  Warnings:  As  with  some  other  pain  relievers,  Nurofen  Plus  taken  by  patients  with 

stomach  disorders  or  hypersensitivity  to  ibuprofen  or  codeine.  Patients  receiving  regular  medication,  asthmatics,  anyone  allergic  to  aspirin,  and  pregnant  women  should  be  advised  to  consult 
their  doctor  before  taking  Nurofen  Plus.  In  normal  use,  side  effects  are  very  rare,  but  may  occasionally  include  dyspepsia,  gastrointestinal  intolerance  and  bleeding,  constipation,  nausea,  skin     {t*'Wi\  i*. 
rashes,  depending  on  dosage  and  individual  susceptibility.  Not  recommended  for  children  under  I  2.  If  symptoms  persist  for  more  than  7  days,  patients  should  be  advised  to  consult  their  doctor 
Product  Licence  Number:  PL0327/0082  Licence  Holder:  Crook;  Healthcare  Ltd.,  Notti     im  NG2  BAA  Legal  Status:?  Price;  12';.  £1  85;  24';.  t  Date: 


XT R/V- STRENGTH   PAIN  RELIEF 


Slim  reason  for 
tampon  decline 

More  women  are  turning  to  ultra-thin  towels,  while  growing 
awareness  of  Toxic  Shock  Syndrome  means  others  are  combining 
tampon  and  towel  use.  Will  this  shift  continue?  asks  Sarah  Purcell 
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During  the  1980s,  tampons 
were  the  most  dynamic  form  of 
sanitary  protection,  growing  at 
the  expense  of  towels.  The  '90s 
has  seen  a  turnaround  of  that 
trend.  The  move  to  all  things 
natural  and  greater  openness 
on  sex-related  issues  in  general 
have  made  towels  a  more 
popular  option  for  many 
women. 

Increased  awareness  of  the 
links  between  Toxic  Shock 
Syndrome  and  tampons  may 
also  have  persuaded  some  to 
try  towels  for  the  first  time. 
Tampon  users  who  had  not 
tried  towels  for  ten  years  or 
more,  and  perhaps  had  bad 
memories  of  them,  were  in  for 
a  pleasant  surprise.  To  their 
relief,  gone  were  the  old 
uncomfortable,  bulky  pads  their 
mothers  had  suffered  and  in 
their  place  were  much  slimmer, 
more  comfortable  and 
absorbent  press-on  towels. 

In  a  world  where  everything 
seems  to  be  shrinking,  the 
sanitary  towel  is  now  smaller 
and  slimmer  than  ever,  but 
more  ergonomically  designed 
and  with  better  absorbency 
too.  In  a  nation  where  tampon 
usage  exceeds  that  of  any  other 
European  country,  two  of  the 
main  disadvantages  of  towels 
—  leakage  and  bulk  —  have 
disappeared,  giving  tampon 
makers  a  run  for  their  money. 

While  the  past  three  or  four 
years  have  seen  innovation  in 
the  towels  sector,  tampon 
makers  have  also  stepped  up 
the  pace. Brand  leader 
Tambrands  entered  the  digital 
sector  with  Tampets  last  May, 
and  rival  Smith  &  Nephew 
responded  with  Lil-lets 
applicator  tampons  in  October. 
All-cotton  tampon  maker 
Bodywise  is  adding  an 
applicator  variant  to  its  range. 

Whether  manufacturers  can 
stem  the  switch  from  tampons 
to  towels  will  depend  largely 
on  how  younger  users,  who 
weren't  brought  up  with  the 
image  of  bulky,  embarrassing 
towels,  respond  to  the  new 
ultra-thin  press-ons. 

A  growing  market 

The  sanpro  market  is  worth 
about  £247  million  (Nielsen) 
and  grew  8  per  cent  during  the 
past  year.  Press-on  towels  and 
pant  liners  saw  sales  rise  by  10 
per  cent  each,  while  tampons 
were  up  by  6  per  cent. 

By  far  the  fastest  growing 
sector  has  been  the  ultra-thin 
towel,  which  has  increased  sales 
by  46  per  cent  in  1994  and  now 
accounts  for  41  per  cent  of  all 
towel  purchases  (Nielsen).  But 
can  the  growth  continue?  An 
Economist  Intelligence  Unit 
report  on  the  sanpro  market 
(July  '94)  says  the  number  of 
menstruating  women  in  the  UK 
is  expected  to  fall  from  16m  in 
1996  to  14.5m  in  2031. 

To  combat  this  potential  drop 
in  purchasing,  manufacturers 
will  have  to  add  value  as  well  as 
increase  the  number  of 
products  women  buy. 


Top  five  towels:  Always, 
Bodyform,  Simplicity,  Boots, 
Sainsbury  (Taylor  Nelson 
AGB) 
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TAMPA* 


Tambrands  has  had  an  active  year  with  the  relaunch  of  Tampax  and  the 
addition  of  Tampets  digital  tampons 


Unichem  has  added  pant  liners  to  its  own-label  sanpro  range 


Top  five  tampons:  Tampax 
standard,  Lil-lets,  Boots, 
Tesco,  Sainsbury 


Press-on  towels  now  account 
for  48  per  cent  of  sales, 
compared  with  tampons  at  42 
per  cent  and  liners  at  10  per 
cent.  This  has  changed  quite 
dramatically  from  just  three 
years  ago,  when  tampons  had 
50  per  cent  and  press-ons  39 
per  cent  of  the  market. 

"The  rate  which  women  are 
switching  from  tampons  to 
towels  is  still  increasing,  but  not 


Top  five  pant  liners:  Carefree, 
Bodyform,  Simplicity,  Always, 
Boots 


at  the  rate  seen  a  couple  of 
years  ago,"  says  Paul  Holden, 
brand  manager  for  Bodyform  at 
Sancella.  "But  as  more 
consumers  understand  the 
benefits  of  ultra-thin  towels,  so 
more  will  switch  over." 

Awareness 

Many  women,  of  course,  will 
always  prefer  tampons,  but 
heightened  awareness  of  the 
risks  of  TSS  has  meant  many 
now  use  both  tampons  and 
towels.  At  Smith  &  Nephew, 
senior  brand  manager  for 
sanpro  Shelley  Law  says  that 
about  60  per  cent  of  women 
now  use  both,  although  she 
says  this  figure  is  higher  among 
users  of  Tampax  (42  per  cent) 
than  Lil-lets  (34  per  cent). 

"Although  TSS  is  very  rare,  I 
think  it  has  affected  the 


Bodyform  has  benefited  from  the  switch  to  towel  usage,  with  sales  up  25 
per  cent  last  year 
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Sancella  have  produced  a  teaching  pack  lor  use  in  schools  called 
Bodyclocks 


Kimberly-Clark's  Kotex  range  includes  towels,  pant  liners  and  tampons 


Smith  &  Nephew  has  launched  Lil-lets  Applicator  Tampons  to  complement 
its  non-applicator  range 


tampon  market,"  says  Ms  Law, 
"with  more  women  using 
towels  at  night." 

At  Sancella,  Mr  Holden  says, 
"TSS  has  had  an  effect  on 
usage,  particularly  with 
night-time  towels,  but  I  think 
that  the  switch  is  due  more  to 
the  advantages  of  the  new 
ultra-thin  products." 

Thirty-eight  per  cent  of 
women  now  use  pant  liners, 
according  to  Kimberly-Clark, 
but  it  believes  there  is  room  for 
growth.  UK  consumption  is  only 
half  that  in  France  and  a 


quarter  of  that  in  Holland. 

Helped  by  some  of  the  more 
frank  television  advertisements 
for  sanpro  products,  many 
women  now  feel  more 
comfortable  buying  sanpro 
with  the  weekly  shop.  This  is 
backed  by  the  fact  that  more 
than  60  per  cent  of  women  buy 
sanpro  from  grocers,  and  the 
number  is  rising.  Those  buying 
from  pharmacies  fell  2  per  cent 
last  year  to  22  per  cent. 

"Pharmacies  are  under 

Continued  on  p58 
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TSS  secret 
unravels 

Research  showing  all-cotton  tampons  may 
lessen  the  risk  of  Toxic  Shock  Syndrome  has 
fuelled  controversy  over  what  causes  the 
disease.  But  until  there  is  more  evidence, 
tampon  makers  are  unlikely  to  change  their 
raw  materials.  Sarah  Pureed  reports 


Continued  from  p57 

pressure  from  grocers  who  are 
expanding  the  range  which 
they  stock,"  says  Ms  Law.  To 
help,  Smith  &  Nephew  is 
tailoring  its  in-store  promotions 
to  suit  different  retail  outlets. 
"We're  finding  that  while  price 
promotions  work  well  in 
grocers,  added  value  does 
better  in  pharmacies,"  she 
comments. 

At  Sancella,  Mr  Holden  says: 
"My  belief  is  that  pharmacies 
are  doing  very  well.  While  the 
switch  to  grocers  is  there,  it's 


What's  new? 

Procter  &  Gamble  has 
extended  its  successful 
Always  range  with  the 
addition  of  the  Always  Light 
panty  liner,  designed  for  use 
between  periods.  The 
one-way  top  sheet  draws 
discharge  into  the  liner, 
leaving  the  surface  dry  and 
comfortable.  Thinner  than 
other  pant  liners,  says  P&G,  it 
is  designed  to  feel  like 
underwear.  Available  in  packs 
of  38,  with  an  rrp  of  £1.99. 

•  Tambrands  moved  into  the 
digital  sector  in  May  with  the 
launch  of  Tampets.  Features 
include  a  tapered  tip  and 
smooth  outer  cover  for  ease 
of  use.  The  company 
relaunched  its  standard 
Tampax  tampons  in 
September  with  a  smoother 
applicator  and  an  overwrap. 
The  outer  wrapper  has  been 
made  more  durable  and  a 
new  in-pack  leaflet 
introduced. 

•  Smith  &  Nephew  has  added 
an  applicator  tampon  to  its 
Lil-lets  brand.  Available  in 
regular  and  super 
absorbencies,  the  tampons 
come  in  packs  of  16.  The 
brand  is  being  backed  by  a 
£5.2  million  spend  during 
1995.  Special  offers  for 
pharmacies  include  £1  off 
next  purchase  when  you  buy 
two  cases  of  Lil-lets  from  this 
month. 

•  Sancella  has  produced  a 
teaching  pack  for  use  in 
schools,  entitled  Bodyclocks, 
aimed  at  9-13-year-olds.  The 
Bodyform  range  will  have 
"considerable"  support 
during  1995,  including 
television  advertising  which  is 
running  now  until  the  end  of 
February. 

•  Unichem  has  added  Ultra 
press-on  towels  with  wings  in 
regular  or  super  (both  £1.79) 
and  Enbossed  Panty  Shields 
(28  for  £0.99)  to  its  own-label 
range  of  sanpro  products. 
Sales  of  own-brand  account 
for  16.5  per  cent  of  the 
press-on  market,  while  pant 
liners  saw  sales  increase  by  10 
per  cent  last  year. 

•  Period  pain  affects  some  5 
million  women  in  the  UK,  and 
is  more  common  among  the 
young.  Crookes  Healthcare 
has  produced  an  18-page 
booklet  for  teenagers:  'A 
beginner's  guide  to  periods'. 
It  includes  the  offer  of  a  free 
sample  box  of  Tampax. 

®  Bodywise  is  adding 
applicator  tampons  to  its 
all-cotton  range  of  products. 


not  happening  at  a  dramatic 
rate  and  the  advisory  role  of 
the  pharmacist  is  still  very 
important  to  consumers." 

New,  younger  users  and  older 
people  in  particular,  he 
believes,  are  more  likely  to  buy 
their  sanpro  in  the  pharmacy. 

Flush  or  bin? 

The  effect  of  sanpro  products 
on  the  environment  is 
undeniably  a  problem,  but 
consumers  tend  to  be  less 
concerned  about  it  because  it  is 
seen  as  an  essential  purchase. 
The  flush  or  'bag  and  bin' 
debate  goes  on,  with  most 
towel  makers  recommending 
the  latter.  According  to 
Kimberly-Clark,  72  per  cent  of 
women  still  flush  their  sanitary 
towels,  which  can  result  in 
them  being  washed  up  on 
beaches  or  riverbanks,  since  17 
per  cent  of  sewage  is 
discharged  untreated. 

The  problem  is  our  ancient 
sewage  system,  where  screens 
are  not  fine  enough  to  remove 
the  plastic  backing  strips  on 
sanitary  towels  and  liners.  The 
water  companies  are  currently 
improving  their  systems,  but 
this  will  take  some  years. 

Kimberly-Clark  advises 
women  not  to  flush  sanitary 
towels,  but  to  bin  them.  Smith 
&  Nephew  doesn't  advise  this 
for  tampons.  "Binned  rubbish  is 
not  always  disposed  of 
properly,  and  to  make  it  safe, 
women  have  to  first  put  the 
tampon  in  something,  creating 
more  waste,"  says  Ms  Law.  "We 
believe  the  best  solution  is  for 
the  water  authorities  to 
sharpen  up  their  act  and 
improve  the  screening  process." 

Mr  Holden  at  Sancella  says 
sanpro  is  flushed  more  in  the 
UK  than  other  European 
countries,  and  the  company 
advises  women  to  bag  and  bin, 
using  the  plastic  sachet  the 
towel  is  wrapped  in.  When 
Smith  &  Nephew  launched  its 
Lil-lets  applicator  tampon,  it 
lacked  the  cellophane  wrap 
used  on  the  digital  product. 

"We  felt  the  applicator  box 
was  already  quite  big,  so 
discretion  wouldn't  be  such  an 
issue  for  these  consumers."  It 
hasn't  yet  decided  to  remove 
the  cellophane,  on  which 
product  information  is  printed, 
from  Lil-lets  digital  tampons, 
because  the  anonymity  of  the 
current  box  is  what  Lil-lets  users 
like,  says  Ms  Law. 


Tampon-related  Toxic  Shock 
Syndrome  kills  about  four 
people  a  year  in  Britain,  and 
although  it  is  a  rare  condition, 
women  are  rightfully  concerned 
that  a  product  which  they  use 
every  month  could  put  their 
lives  in  danger. 

Why  tampons  can  cause  TSS 
in  some  individuals  is  still  a 
mystery,  but  scientists  in 
America  may  have  come  a  step 
closer  to  understanding  it. 
Research  carried  out  at  New 
York  University's  school  of 
medicine  suggests  that  using 
all-cotton  tampons  instead  of 
synthetic  or  cotton  and  viscose 
rayon  mixes  could  reduce  the 
risk. 

Tests  involved  20  brands  of 
tampon,  including  two  all- 
cotton  ones,  which  were  soaked 
in  a  solution  containing 
staphylococcus  aureus  MN8, 
known  to  produce  dangerous 
toxins  in  certain  conditions.  The 
bacterium  is  naturally  present 
in  about  35  per  cent  of  the 
population,  and  lives  in  warm, 
moist  conditions  such  as  the 
vagina,  groin  or  armpit. 

The  prepared  tampons  were 
incubated  overnight  and 
examined  for  TSST-1,  the  toxin 
which  causes  TSS.  The  only 
tampons  completely  free  of  the 
toxin  were  the  all-cotton  ones. 

The  authors  of  the  study,  Dr 
Philip  Tierno  and  Dr  Bruce 
Hanna,  offer  this  explanation: 
"Cotton  provides  fewer  factors 
to  favour  TSST-1  production 
compared  with  fibres  previously 
removed  from  tampons  (CMC, 
polyester,  polyacrylate  rayon) 
and  even  those  which  are  still 


used  in  tampon  manufacture 
(viscose  rayon).  Neither 
all-cotton  tampon  tested 
contained  surfactants  or 
finishing  agents,  which  may 
affect  TSST-1  production." 

The  authors  acknowledge  this 
is  not  the  end  of  the  story  and 
that  further  research  needs  to 
be  done  but,  until  then,  they 
conclude:  "It  appears  prudent 
to  urge  the  exclusive  use  of 
all-cotton  fibres  in  tampons." 

No  changes 

But  manufacturers  are  sceptical 
of  the  findings,  and  are 
certainly  not  making  plans  to 
change  the  materials  they  use. 

Smith  &  Nephew,  maker  of 
Lil-lets  tampons,  says: 
"Professor  Holland,  head  of 
microbiology  at  Leeds 
University,  has  conducted 
similar  research  and  found  the 
composition  of  tampons 
comparing  cotton  to  rayon  has 
little  effect  on  the  growth  rate 
of  TSST-1 -producing  strains  of 
the  staphylococcus  aureus 
bacteria  which  causes  TSS." 

The  company  stresses  there 
has  been  no  evidence  to 
suggest  using  rayon  in  tampons 
increases  the  risk  of  TSS 
compared  with  cotton,  and  says 
there  have  been  cases  of  TSS  in 
women  using  cotton  tampons. 

The  Toxic  Shock  Information 
Service,  funded  by  Tambrands, 
says  the  research  is  "potentially 
misleading"  since  the  tests  were 
not  carried  out  on  humans.  "It 
is  important  to  remember  that 
laboratory  conditions  under 
which  research  is  conducted  are 
very  different  conditions  from 
those  that  exist  during  tampon 
use,"  it  says. 

It  quotes  epidemiological 
studies  carried  out  by  the  US 
Centre  for  Disease  Control  over 
the  past  15  years  which  looked 
at  the  way  the  tampon 
performs  in  the  vagina  and 
found  "no  indication  that  rayon 
fibres  in  a  tampon  increase  the 
risk  of  TSS  compared  to  the  use 
of  cotton". 

At  Bodywise,  manufacturer  of 
Britain's  only  all-cotton 
tampons,  sales  and  marketing 
director  Susie  Hewson  says  that 
although  using  100  per  cent 
cotton  is  more  expensive  than  a 
rayon  mix,  she  does  not  believe 
this  is  the  real  reason  why 
manufacturers  won't  switch. 
"It's  all  to  do  with  making 
products  ever  smaller  and  more 
absorbent  —  although  whether 
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Staphylococcus  aureus,  the  bacterium  which  causes  TSS 


women  want  or  need  this  is 
another  matter.  Manufacturers 
have  backed  themselves  into  a 
corner  on  this,  and  if  they 
changed  to  cotton  now  they'd 
have  to  completely  alter  their 
marketing  stance." 

Although  she  welcomes  the 
research,  and  obviously  the 
impact  it  may  have  on  her 
company's  sales,  she  admits 
that  further  research  needs  to 
be  done  into  the  surfactants 
which  are  used  in  the 
manufacturing  of  tampons. 
"The  results  of  this  research  are 
only  really  a  small  part  of  the 
TSS  puzzle,"  she  says. 

Founder  of  Tampon  ALERT, 
Simi  Belo,  agrees:  "I  don't  think 
it  can  be  true  that  TSS  can  be 
eliminated  by  using  cotton 
tampons,  because  the  condition 
is  caused  by  the  presence  of  a 
tampon  in  the  vagina.  But 
while  you  can't  tell  women  not 
to  use  tampons,  since  this 
infringes  their  right  to  choose, 
they  would  be  better  advised  to 
use  cotton  ones."  Ms  Belo  adds 
that  if  further  research 
substantiates  the  findings,  then 
manufacturers  ought  to  act.  "If 
they  don't,  then  they're  being 
irresponsible,"  she  says. 

Warning  signs 

Most  tampon-related  TSS  cases 
are  in  young  women,  thought 
to  be  because  their  immune 
systems  have  not  developed 
fully.  Raising  awareness  of  the 
disease  and  its  symptoms  is  vital 
since,  caught  early,  it  can  be 
treated  with  antibiotics. 

Symptoms  usually  begin  after 
the  start  of  a  period  and  can 
include: 

•  high  temperature  or  sudden 
fever 

•  dizziness  and  low  blood 
pressure 

•  vomiting  and  diarrhoea 

•  rash 

•  sore  throat 


•  headache 

•  aching  muscles. 

If  TSS  is  suspected,  the 
patient  should  remove  the 
tampon  and  see  a  doctor 
immediately. 

Safety  first 

To  minimise  the  risk  of 
tampon-related  TSS: 

•  change  the  tampon  every 
four  to  six  hours 

•  use  the  lowest  absorbency 
you  need  at  each  stage  of  your 
period 

•  at  night  and  at  the  end  of  a 
period,  use  a  towel  instead  of  a 
tampon 

•  only  use  tampons  during 
menstruation 

•  handle  tampons  as  little  as 
possible  and  wash  hands  before 
and  after  use 

•  remember  to  remove  the  last 
tampon  at  the  end  of  a  period. 


A  delicate 

subject 


The  distressing  problem  of 
vaginal  dryness  affects  about 
half  of  all  women  over  45,  but 
no  one  wants  to  talk  about  it, 
says  Lynn  Hough,  brand 
manager  for  Replens  at 
Unipath. 

"There  are  1 2  million 
menopausal  women  in  the  UK, 
so  the  market  for  vaginal 
moisturisers  is  potentially 
huge,"  she  says.  It  is  currently 
worth  about  £4  million,  and 
growing  at  a  rate  of  about  8 
per  cent,  and  Unipath  predicts  a 
15  per  cent  increase  for  this 
year. 

But  what  puts  many  off 
either  talking  about  the 
problem  or  seeking  a  solution  is 


its  connotations  with  "problem 
sex",  she  says.  "Women  of  this 
age  don't  want  a  vaginal 
moisturiser  that's  associated 
with  sex,"  she  believes,  and  this 
was  the  main  thinking  behind 
the  relaunch  of  Replens. 

Research  indicated  that 
women  wanted  a  more 
feminine,  less  medical-looking 
product.  But  Replens  is  not  like 
a  normal  lubricant,  says  Ms 
Hough.  "It  works  in  a 
completely  different  way,  by 
pushing  water  into  the  dry 
vaginal  cells  and  moisturising 
them." 

The  product's  key  benefit,  she 
says,  is  that  the  effect  can  last 
for  up  to  three  days,  and  this 
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Sencelle  concentrates  on  the  sexual  aspect  of  vaginal  dryness 


Chemist  &  Druggist  14  JANUARY  1995 


Replens  is  being  supported  by  press  and  radio  advertising  this  year 


has  been  highlighted  on  the 
new  packs. 

She  advises  pharmacists  to 
position  Replens  with  sanpro, 
not  the  condoms,  and  certainly 
not  on  the  counter.  "Women 
are  embarrassed  about  this 
problem  and  they  will  certainly 
not  browse  for  these  products 
under  the  gaze  of  the 
pharmacist  or  other  customers." 

Replens  is  being  supported  by 
press  and  radio  advertising. 

Sexual 

Senselle  concentrates  on  the 
sexual  aspect  of  vaginal 
dryness.  A  study  by  Gallup  for 
the  brand  showed  that  one  in 
ten  women  suffer  from  dryness 
at  some  stage  in  their  lives, 
rising  to  one  in  seven  over  35. 
Only  5  per  cent  said  it  didn't 
affect  their  sex  life.  Few  women 
understand  what  causes  the 
condition,  the  survey  showed. 
Only  27  per  cent  associated  it 
with  the  menopause  and  7  per 
cent  with  the  Pill. 
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Rubber  checks 


Condoms  have  come  a  long  way 
since  the  days  of  Casanova 
when  a  'French  letter'  was  a 
reusable  sheath  made  of  animal 
gut.  Nowadays  the  consumer  is 
faced  with  a  colossal  choice  of 
colours,  flavours,  shapes  and 
even  sizes,  which  together  with 
open  display  merchandising  has 
made  condom  buying  a  fun  and 
less  furtive  affair. 

As  a  result,  condoms  are  big 
business,  a  fact  that  is  further 
reinforced  by  their  role  against 
HIV/AIDS.  Around  160  million 
condoms  are  bought  every  year 
by  an  estimated  23  per  cent  of 
the  population.  Sales  over  the 
last  five  years  have  risen  from 
£26.3  million  to  £47. 9m,  a 
growth  faster  than  any  other 
product  in  the  over  the  counter 
healthcare  market,  according  to 
the  latest  Datamonitor  report. 

Durex  leads 

Durex  leads  the  condom  market 
with  an  80  per  cent  share  of  the 
total  sold  and  83  per  cent  of 


The  Male  Pill  still  lurks  on  the  horizon, 
but  until  it  becomes  more  readily  available 

men  will  continue  to  see  the  condom  as 
the  male  contraceptive.  Fawz  Farhan  checks 
out  the  marketplace 


the  total  value,  with  the  extra 
safe  range  seizing  a  quarter  of 
all  pharmacy  sales  of  condoms, 
followed  by  Fetherlite,  Elite  and 
Gossamer. 

Peter  Roach,  group 
marketing  manager  of  Durex, 
believes  the  strong  position  of 
the  Durex  brand  lies  in  its  wide 
range  of  products  that  meet 
the  needs  of  all  consumers  from 
ultrastrong  to 
anatomically-shaped  and 
fragranced  condoms. 

However,  although  between 
55-56  per  cent  of  all  Durex 
ranges  are  sold  through 
pharmacies,  the  big 
supermarkets  and  garage 


forecourts  are  chipping  away  at 
this  sector  for  their  convenience 
and  long  opening  hours. 

Durex  is  returning  to  the  big 
screen  and  TV  after  an  absence 
of  six  years  with  a  £500,000 
advertising  campaign  starting 
on  Boxing  Day. 

"The  TV  and  cinema  adverts 
will  be  aimed  at  the  16-35  age 
group.  Condoms  remain  the 
preferred  choice  among  the 
majority  of  people.  However, 
recent  research  has  shown  that 
there  is  growing  complacency 
among  people  about  the  need 
for  safer  sex,  both  in  terms  of 
sexually  transmitted  diseases 
and  unplanned  pregnancies," 


Fresh  promises 


While  many  women  are  still 
innately  wary  of  using  intimate 
hygiene  products  that  promise 
to  make  them  feel  fresher  and 
cleaner,  attitudes  in  Britain  are 
starting  to  change,  though 
we've  still  a  long  way  to  go 
compared  with  the  US. 

Users,  in  a  market  estimated 
to  be  worth  £3  million,  tend  to 
be  women  aged  35-45. 

Critics  of  the  products,  of 
which  there  are  many,  claim 
they  are  irrelevant  and 
potentially  dangerous.  The 
vagina  is  naturally 
self-cleansing  and  the  use  of 
these  products  can  alter  the  pH 
balance  of  the  vagina,  leading 
to  infection,  they  argue. 
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Crookes  leads  the  freshness  sector  with  its  Femfresh  brand 


Combe  has  reformulated  Vagisil 
powder  with  Gynefresh 


Brand  leader  in  the  freshness 
sector  is  Femfresh,  with  a  56  per 
cent  share.  Crookes  believes  the 
appearance  of  new  players  in 
the  past  couple  of  years  will 
benefit  the  market  as  a  whole, 
raising  awareness  of  the  sector 
as  a  whole. 

Combe  has  reformulated  its 
Vagisil  Feminine  Powder  with 
the  addition  of  Gynefresh,  a 
natural  deodorising  ingredient, 
to  its  corn-starch  base.  The 
product  has  been  rehoused  in  a 
new  slimmer  pack,  highlighting 
the  new  formulation.  Both  the 
powder  and  Vagisil  Feminine 
Wash  will  be  advertised  in 
women's  magazines  and 
national  newspapers 
throughout  the  year. 

Although  not  specifically 
designed  for  women,  the  moist 
toilet  tissue  sector  is  taking  off 
in  the  UK.  Now  worth  £6. 5m, 
the  market  has  grown  from 
zero  in  1988,  with  sales 
currently  increasing  at  around 
16  per  cent  a  year. 

Hakle  Moists,  the  first  brand 
to  be  launched  in  the  UK,  has  a 
43  per  cent  share  of  a  market 


dominated  by  grocers,  who 
take  80  per  cent  of  sales.  Hakle 
believes  there's  lots  of  potential 
for  pharmacy.  The  range  has 
been  extended  with  a  portable 
pack  of  20  wipes. 


Hakle  Moists  has  a  majority  share 
of  the  moist  toilet  tissue  market 


Westbury  Distribution  aims  to 
launch  Jiffi  into  new  markets 

says  Mr  Roach. 

"Condoms  will  continue  to 
take  a  greater  share  of  the 
contraceptive  market  for  their 
health  benefits  because  they 
are  non-systemic  and  for  the 
dual  usage  aspect  of  condoms 
in  protecting  against  STD." 

Mr  Roach  says  the  company 
will  continue  to  run  the  Joe 
Bloggs  Durex  'Jeans'  and 
greeting  card  campaigns  into 
the  early  part  of  1995,  but  will 
bring  in  new  initiatives. 

Mr  Roach  believes 
information  is  important  to  get 
the  safe  sex  message  across  and 
to  educate  people  on  other 
matters  of  sexual  health.  The 
Durex  Information  Service  for 
Sexual  Health  produces  a 
number  of  leaflets  on  such 
issues  as  sexually  transmitted 
disease,  HIV,  testicular  cancer 
and,  more  recently,  the  'Good 
Condom  Guide',  explaining  the 
features  of  the  different  Durex 
ranges. 

London  International  Group 
(holding  company  for  the 
London  Rubber  Company  which 
makes  Durex)  launched 
polyurethane  condoms  in 
November  in  the  US,  but  there 
are  no  immediate  plans  to 
launch  them  in  the  UK.  The 
patented  material,  Duron,  has 
many  advantages  over  latex.  It 
is  twice  as  strong,  which  means 
it  can  be  made  thinner  to 
overcome  the  problems  of 
sensitivity.  The  new  material  is 
also  allergy-  and  odour-free. 

Jiffi  distribution 

Think  of  Jiffi  condoms 
and  immediately  a  rainbow  of 
colours  and  flavours  spring  to 
mind.  In  fact,  Jiffi  now  offers 
nine  colours,  eight  fruit  flavours 
and  four  cocktail  flavours.  In 
June  last  year  red  condoms 
were  introduced  together  with 
lychee,  coffee  and  cherry 
flavours. 

A  year  after  the  relaunch  of 
the  Jiffi  De  Luxe  Condoms 
brand  in  mid-1993, 
manufacturer  Sime  Health  (UK) 
has  announced  a  six-fold 

Continued  on  p62 
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She's  unhappy  with  the  Pill. 
He's  uncomfortable 
with  condoms. 
So  what  do  you  suggest? 
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Now  you  can  suggest  Femidom®  -  an  effective  contraceptive  designed 
with  men  and  women  in  mind,  and  with  some  important  advantages 
for  both  of  them. 

Suggest  Femidom  for  sensitivity 

Instead  of  restricting  the  penis  like  a  male  condom,  Femidom  genlly 
lines  the  vagina  and  takes  its  natural  shape.  This,  combined  with  the 
fact  that  it  is  made  from  an  extremely  fine,  soft  material,  means  it's 
comfortable  and  sensitive  for  both  men  and  women.  So  as  well  as 
benefiting  from  a  reliable  contraceptive,  they  don't  have  to 
compromise  over  enjoyment. 

Suggest  Femidom  for  reassurance 

The  same  material  which  makes  Femidom  exceptionally  soft  and  fine 
is  also  stronger  than  the  latex  used  for  male  condoms.  It's  less  likely  to 
tear  and  burst.  And  as  well  as  giving  protection  against  pregnancy, 
Femidom  can  protect  against  infection,  including  HIV.  Femidom  is  also 
completely  odourless. 

Suggest  Femidom  for  convenience 

Because  it  doesn't  rely  on  the  male  erection  to  work,  and  because  it  is 
so  comfortable,  Femidom  takes  the  pressure  off  both  partners  and 
makes  sex  more  relaxed.  Femidom  can  be  inserted  in  seconds,  like  a 
tampon,  and  is  put  in  place  just  before,  or  during  lovemaking.  Women 
who  have  been  advised  to  stop  taking  the  Pill,  couples  who  are 
dissatisfied  with  their  present  method  of  contraception  or  who  simply 
want  a  change,  will  find  Femidom  an  attractive  new  choice. 

HOW  FEMIDOM  WORKS 

Femidom  works  as  simply  as  a  male 
condom,  but  instead  of  covering  the 
penis,  it  gently  lines  the  vagina.  It  is  held 
in  place  by  a  small  ring  inside  the  sheath, 
and  a  ring  at  the  open  end  which  lies 
outside  the  body.  To  insert,  the  inner  ring 
is  squeezed  and  pushed  as  far  into  the 
vagina  as  possible.  When  both  partners 
are  ready  to  make  love,  the  woman 
simply  guides  the  penis  into  the  outer 
ring.  It  is  important  to  remember  that  with 
Femidom,  as  with  any  new  product,  it 
may  take  a  couple  of  uses  before  the 
couple  is  confident  about  insertion  and 
comfortable  using  it. 

"When  I  first  saw  the  female  condom  I  thought,  "Cosh,  that's  a  bit  big."  All  you  do  is  bend 
the  ring  into  a  figure  eight  and  then  whack  it  up.  Admittedly  it  does  take  a  couple  of  goes 
before  you  get  it  right,  but  it  gets  easier  -  and  better."  Female,  married,  age  26. 

To  order  stock  contact  your  usual  wholesaler,  or 

Smith  &  Nephew  Consumer  Products  Ltd.,  Birmingham  B8  3DZ. 


fit 


mi  do 


9 


the  fe  male  condom 


FEMIDOM  8  and  the  FEMIDOM  symbol  are  registered  trade  marks  of  Chartex  International  pic 
Chartex  International  pic,  1  Sovereign  Park,  Coronation  Road,  Park  Royal,  London  NW10  7QP 


Durex  returns  to  TV  and  cinema  advertising  after  an  absence  of  six  years 
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distribution  growth  within  the 
grocery,  pharmacy  and 
Forecourt  trade. 

Jiffi  now  occupies  5  per  cent 
of  the  condom  market,  of 
which  over  half  is  sold  through 
pharmacies.  Sime  Health  has 
forecast  a  future  market  share 


Femidom  continues  its 
educational-style  advertising  in  the 
women's  press 

of  20  per  cent. 

On  January  1,  Just  Condoms, 
exclusive  distributor  of  Jiffi 
Condoms,  changed  its  name  to 
Westbury  Distribution  and 
appointed  the  Miles  Group  to 
head  up  a  major  sales  initiative. 

Salmaan  Dalvi,  independent 
sector  manger  for  Westbury 
Distribution,  says  the  company 
plans  to  penetrate  new  markets 
this  year.  Barclay  Enterprise  and 
Unichem  are  expected  to  stock 
the  Jiffi  brand  by  the  middle  of 
this  year,  while  deals  with  Boots 
and  Lloyds  are  still  under 
negotiation. 

This  year  will  also  see  the 
introduction  of  some  of  the  20 
new  variants  in  the  pipeline, 
says  Mr  Dalvi. 

Professional  IViates 

From  January,  a  professional 
range  of  Mates  condoms  will  be 
introduced  to  pharmacies, 
thanks  to  new  distributor 
Sutherland  Health.  Customers 
will  now  be  offered  a  range  of 
sizes  and  shapes  that  were 
previously  only  available 
through  NHS  family  planning 


clinics  and  health  promotion 
units. 

Maria  Brown,  marketing 
manager  at  Sutherland  Health, 
says:  "We  feel  that  this 
[pharmacy  sector]  is  a  perfect 
surrounding  for  selling  a 
professional  range  of  condoms, 
supported  if  necessary  by 
professional  advice  from  the 
pharmacist. 

"There  is  a  lot  of  ignorance 
about  condoms  in  the  market, 
with  many  people  thinking  that 
all  condoms  are  uncomfortable. 
We  shall  be  promoting  the 
'shapes  and  sizes  message'  in 
1995  in  the  consumer  market, 
because  we  feel  it  is  everyone's 
right  to  have  safer  sex  in  a 
comfortable  way." 

Sutherland  Health,  which  has 
been  distributing  Mates  in  the 
NHS  for  the  last  four  years,  will 
be  spending  £1m  on  advertising 
and  promotion  in  1995  and  will 
be  introducing  new  products.  A 
consumer  leaflet,  'New  light  on 
choosing  condoms',  is  also 
being  made  available  in 
pharmacies. 

Femidom 

Since  the  launch  of  Femidom  by 
Chartex  in  1992,  a  recent 
omnibus  survey  among 
consumers  has  shown  that  1  per 
cent  of  women  using 
contraception  are  turning  to 
the  product  and  13  per  cent 
said  they  intended  to  use  it  in 
the  future. 

Chartex  believes  that 
consumers  have  a  high 
awareness  of  the  product,  but 
more  detailed  information  is 
needed.  To  achieve  this  the 
company  is  continuing  with  its 
educational-style  advertising  in 
the  women's  press  in  1995. 

This  year  Chartex  is  also 
distributing  information  leaflets 
through  GP  surgeries. 


Is  you  is  o 
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Home  pregnancy  testing  kits  are  now  more  I 
accurate  and  user-friendly  than  ever,  yet 
many  women  still  turn  to  their  GPs  for 
tests.  Fawz  Farhan  examines  how 
manufacturers  are  developing  the  market 
to  its  full  potential 


The  major  players  in  the  home 
pregnancy  test  market  all 
believe  that  education  is 
paramount  to  enhancing 
consumer  awareness  and 
market  growth.  The  technology 
behind  pregnancy  tests  has 
advanced  far,  making  them 
quicker  and  easier  to  use  and 
more  accurate  than  ever.  As  a 
result  these  companies  are 
focusing  on  novel  marketing 
and  educational  initiatives  to 
increase  the  market  to  its  full 
potential. 

Market  status 

The  home  pregnancy  test 
market  for  the  UK  stands  at 
around  £15  million  and  has 
been  increasing  by  at  least  10 
per  cent  each  year  for  the  past 
2-3  years.  This  has  been 
attributed  to  social  trends, 
cheaper  testing  kits  and  the 
move  towards  home  tests 
rather  than  tests  carried  out  by 
GPs  or  pharmacists. 

According  to  recent  figures, 
the  value  for  total  pharmacy 
was  £8. 1m,  a  19  per  cent 
increase  year  on  year. 
Independent  pharmacies 
account  for  £5. 8m  and 
multiples  £2. 3m. 

In  September/October  (source 
Nielsen),  Clearblue  took  a  47 
per  cent  market  share;  Predictor 
25  per  cent;  First  Response  12 
per  cent;  Discover  Today  10  per 
cent;  and  others  6  per  ce-* 

Advertising  firsts 

Predictor,  backed  by  a  £1m 
spend  from  Chefaro,  has 
become  the  first  test  to  be 
advertised  on  national 
television,  a  move  that 
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A  professional  range  of  Mates  condoms  will  be  distributed  to  pharmacies 
in  1995 


is  expected  to  make  as  much 
impact  as  sanitary  protection 
products  did  when  they  were 
first  seen  on  the  screen. 

Diane  Burns,  brand  manager 
for  Predictor,  says:  "We  believe 
that  now  is  the  perfect 
opportunity  to  move  home 
pregnancy  tests  onto  TV  to 
further  promote  the  reliability 
of  our  new  test." 

Unipath  also  believes  that 
advertising  can  stress  the 
message  of  test  accuracy.  In 
April  last  year  Clearblue  was 
seen  on  broadsheet  posters,  a 
first  for  pregnancy  tests. 

Education  for  all 

In  a  recent  First  Response 
survey,  62  per  cent  of  women 
said  they  would  use  a  home 
test,  but  64  per  cent  were 
unaware  that  kits  gave  an 
accurate  result  on  the  day  their 
period  was  due. 

David  Thompson,  director  of 
domestic  marketing  at 
Carter-Wallace  Diagnostics, 
maker  of  First  Response  and 
Discover  Today  home 
pregnancy  tests,  says:  "The 
diagnostics  market  has 
enormous  growth  potential. 
However,  consumers  still  need 
educating  so  that  home 
pregnancy  testing  is  perceived 
as  a  natural  stage  in  planning 
and  starting  a  family." 

Carter-Wallace  will  be 
renewing  all  information  to 
both  healthcare  professionals 
and  consumers  in  1995.  Mr 
Thompson  adds:  "We  are 
amazed  at  the  level  of 
ignorance  on  how  the 
reproductive  cycle  works.  We 
want  to  provide  basic  educatior 
into  how  the  system  works  and 
give  guidance  on  the  tests." 

In  1995  Chefaro  will  be 
launching  a  consumer  leaflet  td 
pharmacies  and  family  planninc 
clinics  in  conjunction  with  the  1 
FPA  that  follows  on  from  last 
year's  'Sex  what  next?'  leaflet. 

Ms  Burns  says:  "People  in  thisn 
market  are  craving  for 
information.  Some  want  to 
know  how  to  get  pregnant  anc>. 
some  want  to  know  how  to 
avoid  it  happening." 

Laminated  information  cards 
will  be  relaunched  to 
pharmacists  and  their  assistant; 
in  mid-March,  which  can  also  b 
displayed  on-shelf  as  a  point  of); 
reference  for  customers. 

The  Women's  Information 
Service,  launched  last  year  by 
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is  you  ain't 
baby? 


Clearblue  makes  its  mark  on  broadsheet  posters 


Predictor  became  the  first  home  pregnancy  test  to  be  advertised  on  UK  TV 


Unipath,  will  be  publishing 
'Wise  up  to  Pregnancy'  and 
'Wise  up  to  Contraception' 
booklets  in  1995. 

Merchandising 

Women  are  increasingly 
looking  to  pregnancy  testing  in 
the  privacy  of  their  own  homes. 
Many  GPs  are  sending  patients 
back  to  the  pharmacy  to  buy 
tests  because  of  limited  surgery 
budgets  and  because  they  trust 
the  accuracy  of  these  tests. 

Pharmacies  must  therefore 
maximise  on  this  trend.  Mr 
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Educational  First  Response 


Thompson  from  Carter-Wallace 
says:  "We  want  to  encourage 
open  display.  Women  prefer  to 
browse  through  the  available 
choices  and  purchase 
anonymously.  There  is  a  danger 
that  if  pharmacies  don't 
overcome  the  purchase- 
resistance  of  some  consumers 
they  could  drive  them 
elsewhere." 

Chefaro  has  produced  small 
counter  units  to  encourage 
display  of  Predictor  on  the 
counter  as  well  as  on  the 
shelves.  Ms  Burns  also 
recommends  displaying 
information  leaflets  at  point  of 
sale  and  the  use  of  door  and 
window  stickers  to  encourage 
people  in  in  the  first  place. 

Future  technology 

Mr  Thompson  is  doubtful  that 
tests  will  be  made  any  more 
accurate.  He  says:  "If  used 
correctly  they  are  as  accurate  as 
those  used  by  hospitals  or  GPs. 
We  could  make  them  more 
sensitive  to  test  earlier  on  in  the 
cycle  but  two  out  of  three 
fertilised  eggs  are  not 
implanted.  A  more  sensitive  test 
would  raise  false  expectations." 

Ms  Burns  believes  tests  could 
be  made  even  more  user- 
friendly  and  the  development 
time  (normally  four  minutes) 
could  be  shortened. 


Ovulation  concepts 
unveiled 


Ovulation 
predictor  tests 
first  came  on  the 
scene  around 
eight  years  ago 
and  became 
established  as 
more  women 
wanted  to  plan 
pregnancies,  for 
example,  around 
careers.  Older 
women  and 
those  starting 
second  families  also  wanted  to 
pinpoint  the  time  of  ovulation 
to  overcome  problems  of 
lower  fertility. 

Despite  this,  the  ovulation 
predictor  test  market  has  a 
long  way  to  go.  The  total  retail 
market  stands  at  only  £1 .5-£2 
million  and  is  yet  to  catch  up 
with  the  US  where,  per  capita, 
twice  as  many  kits  are  sold. 

Julie  Trickey  from  Unipath, 
maker  of  Clearplan  One  Step, 
says  that  the  UK  often  follows 
market  trends  in  the  US. 
"There  is  huge  potential  for 
this  market  and  since  the 
relaunch  of  Clearplan  sales 
have  doubled." 

Unipath  has  launched  a  new 
TV  advertising  campaign  that 
will  start  in  the  Central  TV 
region  in  January  and  will  roll 
out  nationally  later  in  the  year. 

The  company  is  currently 


Clearplan  was  relaunched  in  October 


trialing  the  Personal 
Contraceptive  System,  a 
hand-held  fertility  monitor 
which  is  expected  for  release 
at  the  end  of  the  year. 

First  Response  from 
Carter-Wallace  is  the  other 
main  player  in  this  market  and 
David  Thompson,  director  of 
domestic  marketing,  believes 
increasing  awareness  among 
consumers  and  pharmacies  will 
grow  the  market.  He  says 
pharmacists  must  get  to  know 
their  customers  and  their  local 
market  to  make  the  most  of 
the  good  returns  these 
products  offer. 

•  Wisebody  is  introducing  the 
FPA-approved  Fertility 
Awareness  Kit  in  February, 
which  is  based  on  the  rhythm 
method  and  can  be  used  to 
either  plan  or  prevent  a 
pregnancy. 
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Understanding 
vaginal  thrush 


Since  the  deregulation  of 
vaginal  imidazoles  to  Pharmacy 
status  the  role  of  the 
pharmacist  in  advising  women 
on  appropriate  treatment  for 
thrush  has  become  increasingly 
important.  Many  woman 
remain  confused  about 
managing  the  condition:  one  in 
five  still  believes  it  is  caused  by 
poor  hygiene,  and  one  in  ten  by 
promiscuous  behaviour. 

What  is  thrush? 

Thrush  is  the  popular  name  for 
vaginal  candidiasis  and  is  the 
most  common  of  all  vaginal 
infections.  It  is  caused  by 
Candida  albicans,  a  yeast-like 
fungus  which  normally  inhabits 
the  vagina,  mouth,  skin  and 
gut.  Acid-producing  bacteria  in 
the  vagina,  especially 
Lactobacilli,  prevent  the 
multiplication  of  Candida,  but 
anything  that  tips  the  balance 
in  favour  of  an  alkaline 
environment  can  lead  to  thrush. 
Candida  also  flourishes  in  a 
warm  moist  environment. 

The  commonest  symptom  of 
thrush  is  vaginal  itching, 
sometimes  accompanied  by 
soreness  and  a  thick,  whitish, 
odourless  discharge.  It  can  also 
be  associated  with  mild  pain  on 
urination  and  intercourse.  In 
severe  cases  the  skin  can  appear 
red,  swollen  and  cracked. 

Treatment 

Despite  thrush  being  a 
self-limiting  condition  most 
women  demand  prompt 
treatment. 
•  Vaginal  imidazoles 
The  antifungal  imidazoles, 
clotrimazole,  econazole, 
miconazole  and  isoconazole, 
can  all  be  used  to  treat  thrush 
and  are  available  in  different 
formulations.  They  prevent  the 
synthesis  of  ergosterol  which  is 
the  substance  required  by 
Candida  to  form  new  cell  wall. 

For  optimum  compliance  it  is 
best  to  recommend  a  single 
night-time  dose  of  a  vaginal 
imidazole  treatment,  which  can 
even  be  used  during 
menstruation.  A  vaginal  cream 
is  more  soothing  than  a  pessary 
and  is  therefore  a  suitable 
choice  for  post-menopausal 
women  where  vaginal  dryness 
is  a  problem.  Both  forms  are 
equally  effective. 

There  is  also  little  evidence  to 
suggest  that  a  single  high-dose 
pessary  is  any  less  effective  than 
using  lower  strength  pessaries 
on  consecutive  nights. 

Creams  for  external  use  will 
provide  temporary  relief  from 
itching,  but  do  not  treat  the 
underlying  cause.  Despite  this, 
they  may  be  useful  in 
conjunction  with  a  vaginal 
preparation  for  daytime  use,  as 


Christelle  Tyler  MRPharmS 
explains  how  this  still  embarrassing 
infection  can  be  managed  in  the  pharmacy 


a  temporary  measure  when 
referring  women  to  their 
doctor,  or  for  those  who  suffer 
from  itching  during  or  just  after 
menstruation. 
•  Oral  antifungals 
Oral  fluconazole  150mg 
(Diflucan)  as  a  single  dose,  or 
itraconazole  (Sporanox)  at  a 
dose  of  200mg  twice  a  day  for 
one  day  are  sometimes 
prescribed  for  severe  or 
persistent  thrush,  or  in  cases  of 
imidazole  sensitivity.  Local  and 
systemic  treatments  show 
similar  clinical  success,  but 
relapse  rates  for  local 
treatments  are  usually 
significantly  higher.  This  is 
probably  because  systemic 
medication  will  cure  any  rectal 
infection  and  rectal  carriage  is  a 


possible  cause  of  reinfection 

after  local  treatment. 

•  Complementary  treatments 

Live  natural  yoghurt  contains 
acid-producing  bacteria  and 
may  relieve  symptoms  or 
possibly  stop  an  attack  that  is  in 
its  early  stages.  It  is  usually 
applied  locally  or  inserted  with 
a  vaginal  applicator. 

Lavender  oil  or  tea  tree  oil 
may  also  help.  Up  to  10  drops 
of  the  oil,  diluted  in  5ml  of 
vegetable  oil  or  unscented 
liquid  soap,  can  be  used  in  a 
warm  bath  every  day. 

The  homoeopathic  remedies 
nat  mur  or  Pulsatilla  can  also  be 
recommended. 

Other  home  remedies,  such  as 
vinegar  or  antiseptic  baths,  or 
garlic  inserted  into  the  vagina, 


Factors  predisposing  to 

Cause 

Menstruation,  antibiotics 
(especially  broad  spectrum) 
Diabetes,  pregnancy,  oral 
contraceptives 
Intra-uterine  devices,  sexual 
intercourse,  over-use  of  harsh 
or  perfumed  products 
Immunosuppressive  agents, 
such  as  steroids 


vaginal  thrush 

Effect 

Alkaiine  environment 

Changes  in  vaginal  sugar  levels 

Irritation  or  trauma  to  the 
vaginal  tissues  increasing  risk 
of  infection 

Lowering  the  body's  resistance 
to  infection 


must  be  treated  with  caution. 
They  often  do  more  harm  than 
good  due  to  damage  to  the 
delicate  vaginal  tissues. 

Reinfection 

To  avoid  reinfection,  vaginal 
treatments  (creams  or  pessaries) 
must  be  inserted  high  into  the 
vagina,  and  all  courses  must  be 
completed.  Tight  clothing  or 
perfumed  products  promote 
the  risk  of  reinfection,  as  do 
very  hot  baths.  It  is  also 
important  to  wash  and  wipe 
from  front  to  back. 

Thrush  in  males  is  fairly  rare, 
but  the  infection  organism  can 
live  under  the  foreskin  and 
therefore  in  some  cases  can 
pass  between  male  and  female 
partners.  The  male  sufferer  can 
be  asymptomatic  or  may 
complain  of  red,  itchy  skin, 
which  may  be  sore  and  cracked. 

In  cases  of  unexplained 
recurrent  infection  in  a  sexually 
active  female,  or  when  there  is 
a  suspicion  of  infection  in  the 
male  partner  of  a  female 
sufferer,  it  is  advisable  to  treat 
the  male  with  an  external 
imidazole  cream.  It  must  be 
added,  however,  that  some 
genito-urinary  medicine  clinics 
will  dispute  the  fact  that  thrush 
can  be  sexually  transmitted  at 
all,  while  others  will  always 
inspect  the  male  partner  for 
signs  of  infection. 

Imidazoles  may  damage  latex 
condoms  or  diaphragms 
thereby  reducing  their  efficacy. 

Counselling 

Many  women  still  find  thrush 
an  embarrassing  subject  (24  per 
cent  of  sufferers,  according  to 
recent  figures).  Pharmacists 
must  therefore  be  discreet 
when  discussing  this  problem.  It 
is  encouraging  that  eight  out  of 
ten  women  with  thrush  found 
their  pharmacist  to  be 
particularly  sympathetic  to  their 
condition. 


When  to  refer 

•  First  attack  of  thrush 

•  More  than  two  attacks  in 
last  six  months 

•  Pregnant  women 

•  Women  under  16  or  over  60 

•  Blood-stained  discharge  or 
irregular  vaginal  bleeding 

•  Abdominal  pain 

•  Pain  or  difficulty  in  urinating 

•  Fever 

•  Diarrhoea,  nausea  or 
vomiting 

•  Ulcers  or  blisters  in  vaginal 
area 

•  Previous  history  of  sexually 
transmitted  disease 

•  Hypersensitivity 

•  No  improvement  in  seven 
days 
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Pharmacy  the 
American  way 

Liverpool  pharmacist  John  Donoghue  looks  at  developments  in  pharmacy 
practice  in  community  settings  in  the  United  States  and  compares  them 
with  developments  in  the  United  Kingdom.  He  has  taken  a  keen  interest  in 
the  development  of  pharmacy  practice  in  the  US,  especially  in  consultant 
pharmacy,  and  is  a  member  of  the  American  Society  of  Consultant 

Pharmacists. 


George  Bernard  Shaw  is  said  to 
have  described  the  relationship 
between  Britain  and  America  as 
"Two  peoples  divided  by  a 
common  language".  This 
description  is  particularly  apt  to 
community  pharmacy  today  as 
the  profession  in  the  two 
countries  responds  to  quite 
similar  pressures  in  very 
different  ways. 

American  pharmacists 
perhaps  take  a  more  upbeat 
attitude  to  the  de-skilling  of 
the  traditional  dispensing  role; 
the  increasing  health  needs  of  a 
burgeoning  ageing  population; 
demands  produced  by  the  shift 
away  from  a  service  based  on 
distribution  and  supply  of 
pharmaceutical  products  to  one 
based  on  the  far  less  tangible 
concept  of  'pharmaceutical 
care'  and,  not  least,  difficulties 
and  opportunities  resulting 
from  governmental 
cost-containment  restrictions. 

They  look  on  problems  as 
opportunities  rather  than 
bowing  to  the  inevitable. 

Consultant  pharmacy 

Consultant  pharmacy  is  not 
new.  This  year,  the  American 
Society  of  Consultant 
Pharmacists  celebrates  its  25th 
year.  However,  it  is  probably 
fair  to  say  that  the 
development  of  consultant 
pharmacy  practice  and  the 
number  of  pharmacists  involved 
in  this  area  of  care  was 
accelerated  following  federal 
legislation  in  the  Omnibus 
Reconciliation  Act  of  1987 
(OBRA  '87)  which  resulted  in 


extensive  changes  and 
opportunities  for  pharmacy, 
and  followed  extensive 
lobbying  for  healthcare  reform. 

In  particular,  it  provided  for 
mandatory  requirements  for 
health  services  for  people  in 
long  term  care  —  the 
equivalent  of  our  nursing 
homes.  These  mandatory 
requirements  included: 

•  Uniform  requirements  for 
drug  utilisation  review.  Each 
patient  must  have  their 
medication  reviewed  monthly 
by  a  pharmacist. 

•  All  antipsychotic  agents  must 
be  used  in  appropriate 
circumstances  only  —  that  is  in 
cases  where  there  is  a  definite 
indication  for  their  use. 

•  The  discontinuation  of  (in  the 
pharmacist's  opinion) 
unnecessary  drugs. 

Further  to  these  requirements 
for  pharmaceutical  review, 
doctors  are  required  to  act 
upon  the  pharmacist's 
recommendations. 

All  of  this  sounds  like  a 
heaven-sent  opportunity  for 
pharmacists,  but  how  has  it 
altered  their  practice? 

With  over  19,000  nursing 
homes  and  1.6  million  long 
term  beds  available,  there  are 
obviously  major  opportunities 
for  pharmacists  to  become 
more  directly  involved  in 
patient  care. 

Grey  area 

The  need  for  pharmacists  to 
become  involved  at  this  level  is 
increased  by  the  demographic 
changes  taking  place  in 


America  —  and  in  the  UK  —  the 
so-called  'greying  population', 
where  people  of  85  years  of 
age  and  over  are  the  fastest 
growing  group  in  the 
population. 

The  proliferation  of  nursing 
home  beds  has  been 
accompanied  by  decreasing 
occupancy  of  hospital  beds  — 
again  similar  to  the  situation  in 
the  UK  —  and  drug  expenditure 
in  nursing  homes  in  the  US  now 
exceeds  $1  billion  annually. 

Over  60  per  cent  of  long  term 
beds  are  Government  funded, 
usually  through  Medicaid,  so 
there  is  a  clear  incentive  for 
Government  to  become 
involved  in  improving 
medicines  use  for  these 
patients,  and  in  reducing  drug 
costs.  The  residents  of  these 
nursing  homes  tend  to  be 
treated  for  chronic  illness,  the 
most  common  being 
atherosclerosis,  cardiac  failure, 
senile  dementia,  arthritis, 
constipation,  hypertension,  and 
cardiovascular  accidents. 

Increasingly,  treatment  is 
being  sought  for  patients  with 
mental  illness  and  AIDS. 

The  average  patient  obtains 
five  prescription  items  per 
month,  with  seven  to  eight 
doses  of  medication  per  day. 
These  are  very  impressive 
figures  to  have  at  hand.  What  a 
pity  we  do  not  have  access  to 
the  same  data  in  the  UK.  So 
what  do  consultant  pharmacists 
do?  The  main  service  is  Drug 
Regimen  Review  (DRR)  which  is 
compulsory  under  federal  law 
for  each  patient. 
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In  contrast  to  pharmacists  in 
the  UK,  consultant  pharmacists 
have  access  to  all  the  clinical 
information  about  patients, 
and  review  all  the  medicines 
prescribed  each  month. 

Pharmacists  regularly 
recommend  changes  in 
treatment:  to  change  drugs,  to 
add  drugs,  to  modify  the  dose 
or  route  of  administration,  and, 
most  frequently,  to  discontinue 
a  drug  altogether.  Forty  per 
cent  of  doctors  almost  always 
accept  these  recommendations; 
only  6  per  cent  rarely  accept 
them.  The  average  pharmacist 
provides  this  service  for  about 
700  patients. 

You  might  think  that  these 
activities  would  result  in 
conflict  with  the 
pharmaceutical  industry.  Not  at 
all  Because  the  pharmacist  is  in 
such  a  powerful  position  to 
influence  prescribing,  the 
pharmaceutical  companies  try 
to  forge  strong  relationships 
and  offer  support  such  as 
education,  assistance  in 
business  management  and 
computer  support. 

The  American  Society  of 
Consultant  Pharmacists  was 
developed  to  support  and 
promote  Consultant  Pharmacy, 
and  is  heavily  engaged  in 
political  lobbying.  Recently, 
with  the  American  Society  of 
Hospital  Pharmacists  and  the 
American  Pharmaceutical 
Association,  they  formed  the 
Coalition  for  Consumer  Access 
to  Pharmaceutical  Care  which 
then  joined  forces  with  the 
National  Consumers  League  to 
lobby  the  Government  on 
healthcare  reform.  (This  would 
be  like  the  NPA,  the  Guild  of 
Hospital  Pharmacists  and  the 
Royal  Pharmaceutical  Society 
joining  forces  with  the 
Consumers  Association.) 

In  a  recent  statement  they 
said:  "It  is  critical  for 
pharmaceutical  services  — 
Pharmaceutical  Care  —  to  be 
recognised  as  part  of  the 
solution  to  the  problems  of 
high  costs,  insufficient  access 
and  inconsistent  quality  ...  in 
healthcare" 

In  particular,  the  following 
points  were  made: 

•  Pharmaceutical  products  and 
services  should  be  a  core 
benefit  in  healthcare  reform 

•  Pharmacists'  services  and 
proper  management  of 
medicines  can  generate  savings 
in  health  care 

•  Quality  assurance 
programmes  administered  by 
pharmacists  can  improve  the 
effectiveness  of  medicines  in 
achieving  patient  outcomes 

•  Integrated  information 
systems  that  involve 
pharmacists  offer  the  potential 
for  cost  savings  and  better 
patient  outcomes. 

What  effect  this  intense 
lobbying  will  have  on  the 
Clinton  health  reforms  is  yet  to 
be  seen,  but  at  least 
pharmacists  have  a  high  profile, 
proactive  presence.  On  past 
performance  it  is  likely  that  all 
parties  —  patients, 
government,  and  pharmacists 
will  benefit. 

American  Society  of  Consultant 
Pharmacists,  1321  Duke  Street, 
Alexandria,  VA  22314  -  3563 
USA. 
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usinessnews 


Numark  approaches  the 
end  of  the  roadshows 


Numark's  proposals  for 
community  pharmacists  to  invest 
in  the  new  company  will  be 
presented  for  the  last  time  next 
week  in  Scunthorpe  and  Lincoln. 
The  number  of  signed-up 
members  stood  at  740  as  Chemist 
&  Druggist  dosed  for  press. 

Managing  director  Terry 
Norris  says  he  is  "very,  very 
confident"  Numark  will  pass  its 
target  of  800  members  by  the  end 
of  January:  the  original  target  of 
£550,000  invested  in  the  new 
company,  Numark  Ltd,  was 
passed  last  week. 

Both  meetings  start  at  8pm. 
Places  can  be  reserved  by 
phoning  0827  69269. 

•  Monday,  January  16,  The  Lawn, 
Union  Road,  Lincoln 

•  Thursday,  January  19,  The 
Royal  Hotel,  Doncaster  Road, 
Scunthorpe. 

Numark  says  its  latest 
preferred  wholesaler,  F  Maltby 


Glaxo  has  been  given  an 
over-the-counter  licence  for 
ranitidine  hydrochloride. 

Zantac  75mg  tablets  will  be 
indicated  for  the  short  term 
symptomatic  relief  of  heartburn, 
dyspepsia  and  hyperacidity  and 
will  be  launched,  via  the  field  sale 
force,  on  January  30. 

Share  prices  increased  after 
the  news  broke  on  January  9  and 
stood  21p  up  at  692p  as  Chemist 


Small  firms 
'optimistic' 

Small-  to  medium-sized  firms  are 
more  optimistic  about  turnover, 
profitability,  employment  and 
investment  in  the  UK  than 
companies  in  the  rest  of  Europe. 

The  third  annual  business 
survey  of  17  European  countries, 
carried  out  by  Grant  Thornton, 
Business  Strategies  and  the 
Department  of  Trade  and 
Industry,  says  70  per  cent  of  UK 
business  forecasts  turnover 
increases  for  1995,  with  60  per 
cent  expecting  rises  in 
profitability  compared  with  46 
per  cent  in  the  EC  as  a  whole. 

British  companies  are  less 
optimistic  than  their  European 
counterparts  in  some  areas,  such 
as  export  and  R&D  investment. 


and  Sons  of  Lincoln,  will  be  able 
to  offer  shareholders  a  "full 
Numark  service"  from  the  first 
day  of  Numark  Ltd's  trading  on 
February  1. 

"We  believe  the  additional 
services  provided  by  Numark 
should  enable  the  independent 
pharmacy  to  compete  more 
effectively  with  the  rapidly 
growing  national  retail  chains," 
says  Maltby  managing  director, 
Anthony  Maltby. 

If  all  goes  to  plan  Numark  Ltd 
will  take  over  the  assets  of 
Numark  Management  Ltd  at  the 
"close  of  play"  on  January  31, 
followed  by  the  allocation  of 
shares  and  other  legal  items. 

Mr  Norris  says,  in  effect, 
Numark  already  has  the 
commitment  of  800  pharmacies 
because  of  current  distributors' 
commitments  to  January 
Numark  offers.  However,  the  new 
Numark  shareholding  has  yet  to 


&  Druggist  closed  for  press. 

Zantac  is  available  on 
prescription  in  the  UK  in  150mg 
and  300mg  tablets.  The  OTC 
version  will  be  marketed  by 
Warner  Wellcome. 

Regulatory  submissions  have 
been  made  in  other  markets. 


Colgate  to 
buy  Kolynos 

Colgate-Palmolive  is  to  buy  the 
Kolynos  toothpaste  business 
from  American  Home  Products 
for  $1.04  billion  in  cash. 

The  money  is  being  provided 
by  commercial  banks. 

The  Kolynos  brand  has  annual 
sales  of  $300  million,  mostly  in 
South  America  where  Colgate 
sales  are  also  growing  strongly. 

It  is  expected  that  the  deal  will 
be  reviewed  by  regulatory 
authorities  in  some  countries 
where  Colgate  and  AHP  are 
competitors,  including  Brazil  and 
Colombia. 

In  the  UK  Kolynos  denture 
fixative  and  super  white  dental 
cream  and  toothpaste  have  been 
distributed  by  Whitehall 
Laboratories,  an  American  Home 
Products  subsidiary.  Wyeth 
Laboratories  is  also  a  subsidiary 
of  AHP. 


Numark  md  Terry  Norris  is  'very, 
very  confident'  of  the  new  launch 


feel  the  impact  of  the  two  new 
distributors,  PIF  of  Nottingham 
and  Maltby,  through  roadshows 
in  their  catchment  areas  —  the 
first  was  to  be  held  on  January  10. 

Says  Mr  Norris:  "I  am  just 
waiting  to  deliver  to  the  new 
shareholders  the  promises  we 
have  made." 


Verdict  on 
supermarkets 

Manufacturers  are  likely  to  have 
to  cut  prices  on  non-food,  branded 
products  in  supermarkets  and 
grocers  as  the  price  war  extends 
beyond  food  and  own  label. 

The  own-brand  price  war  has 
widened  the  gap  between  the 
brand  and  own-label  price, 
making  the  manufacturer's  price 
premium  increasingly  difficult  to 
maintain,  says  Verdict  Research. 
The  company  cites  the  impact  of 
Sainsbury's  Performance  nappies 
and  First  Menu  baby  food. 

Verdict  says  premium-priced 
own  brands  allow  retailers  to 
charge  higher  prices,  making  the 
margins  even  more  attractive 
than  regular  own  brands.  More 
activity  is  predicted  in  this  area. 


Zeneca  adds 
Sugen  shares 

Zeneca  has  bought  more  shares 
in  Californian  biotechnology 
company,  Sugen.  A  $12.5  million 
(£8m)  purchase  takes  its  holding 
from  12  to  20  per  cent. 

The  two  companies  have  also 
signed  a  "binding  agreement"  on 
research  and  development, 
initially  for  five  years,  with 
Zeneca  paying  a  $5m  set  up  fee. 


Coming  events 


More  ski-ing 

The  Challenge  International  de 
Ski  des  Pharmaciens  will  be  held 
in  Monetier  les  Bains,  Serre 
Chevalier,  on  February  4-5  1995. 

Details  from  pharmacist  Robin 
Herbert,  at  the  Princess  Elizabeth 
Hospital,  Guernsey,  (tel:  01481 
725241  ext  4214)  or  Pharmacie 
de  Serre  Chevalier  1500,  SNC 
Coduri-Martin,  05220  Monetier  les 
Bains,  France  (tel:  92  24  44  70). 

Monday,  January  16 

North  Metropolitan  Branch,  RPSGB, 

at  the  School  of  Pharmacy, 
Brunswick  Square,  London  WC1, 
8pm.  'Developments  in  community 
pharmacy  as  seen  by  the  FHSA'  by 
Caroline  Taylor,  general  manager, 
Camden  &  Islington  FHSA. 
Southampton  Branch,  RPSGB, 
choice  of  visits:  tour  of  the 
Meteorological  Office,  Southampton 
with  N  J  Gait  (limited  to  12);  or  the 
computer  and  operations  rooms  at 
Hampshire  Police  HQ,  Winchester 
with  DC  Clapperton  (limited  to  20). 

Tuesday,  January  17 

Slough  &  District  Branch,  RPSGB, 

at  the  Training,  Education  and 
Development  Centre,  King  Edward 
VII  Hospital,  Windsor,  8pm. 
Brainwaves  series:  'The 

pharmacological      treatment  of 
dementia'  by  Dr  Richard  Mullen, 
Institute  of  Psychiatry. 
Leicestershire  Branch,  RPSGB,  at 
the  Post  Graduate  Medical  Centre, 
Leicester  Royal  Infirmary,  7.30  for 
8pm.  'The  community  —  who  cares?' 
by  Mary  Allen,  professional  and 
information  services  manager,  NPA. 
Bath  &  District  Branch,  RPSGB,  at 
the    Gainsborough    Room,  Pratts 
Hotel,  Bath,  7.30  for  8pm  (buffet). 
'Homoeopathy       and  counter 
prescribing'      by      S  O'Neill, 
homoeopath/pharmacist. 
West  Hertfordshire  Branch,  RPSGB, 
Post  Graduate  Medical  Centre,  Hemel 
Hempstead  General  Hospital  (West 
Herts  Wing),  Hemel  Hempstead,  7.30  I 
for  8pm.  'Mental  health  and  the 
pharmacist'  by  John  Donoghue. 
Hertford  Branch,  RPSGB,  Postgraduate 
Centre,    QEII    Hospital,  Welwyn 
Garden  City,  7.30  for  8pm  (buffet). 
'Parkinsonism  —  current  treatment' 
by  Dr  J  Gibbs,  consultant  neurologist. 

Wednesday,  January  18 

Oxfordshire  Branch,  RPSGB,  and 

Oxford  University  PC.  Medical 
Education  Unit,  joint  meeting,  at  the  I 
Postgraduate  Medical  Centre,  John  I 
Radcliffe  Hospital,  7.30  for  8pm.  'The 
iniquitous  Helicobacter  pylon  by  Dr 
Derek  Jewell,  Oxford  University 
department  of  gastro-enterology. 

Thursday,  January  19 

Dundee    and    Eastern  Scottish 
Branch,  RPSGB,  in  Lecture  Theatre  I 
2,  Ninewells  Medical  School,  8pm.  I 
'Killer  bugs  and  super  drugs'  by  Dr 
Gabby        Phillips,  consultant 
microbiologist,  Dundee. 


Zantac  gains  UK  OTC  licence 
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APPOINTMENTS 


SELL  WITH  THE  LEADERS  IN  DENTAL  CARE 


Stafford-Miller  is  the  name  behind  some  of 
Britain's  best  known  dental  care  products, 
notably  Sensodyne  toothpaste,  Search 
toothbrushes,  Endekay  dental  health  gum  and 
other  ethical  and  OTC  products.  With  ambitious 
plans  to  build  further  on  that  success,  we  now 
seek  the  following  sales  professionals: 

Chemist/Drugstore 
Representative 

North  London 

Ideally  living  in  North  London,  you  should  have 
2-3  years'  proven  track  record  of  fmcg  or  otc 
pharmaceutical  sales  success. 

Junior  Sales 
Representatives 

Manchester    Birmingham  Bristol 

Preferably  living  on-territory  and  able  to  travel 
extensively  throughout  the  UK,  you  should  be 


in  your  early  20s  with  a  good  standard  of 
education.  Determined  and  flexible,  you  must 
be  able  to  sell  to  independent  chemists  and 
grocers  and  have  some  commercial/sales 
experience,  preferably  in  the  health  and  beauty 
industry. 


For  both  roles,  we  are  looking  for  organised, 
highly  motivated  and  ambitious  achievers.  Full 
initial  and  ongoing  training  will  be  provided. 

In  return,  we  offer  attractive  packages  including 
competitive  salary,  comprehensive  benefits, 
company  car  and  non-contributory  pension. 

To  succeed  with  Stafford-Miller,  please  send 
your  full  c.v.  and  current  salary  details  to 
Mike  Driscoll,  Sales  Personnel  Manager, 
Stafford-Miller  Limited,  Broadwater  Road, 
Welwyn  Garden  City,  Herts  AL7  3SP. 

Closing  date:  27th  January. 


STAFFORD-MILLER 


SEARCH  -SENSODYNE  •  ENDEKAY 


PHARMACEUTICAL/CHEMICAL 
EXPORTS  -  Salary  c.20K 

West  London-based  International  Inspection  Company 
require  the  services  or  a  Co-ordinator  to  process  inspection 
procedures  on  a  wide  range  ot  products. 

Applicants  should  have  a  broad  based  Industrial/Commercial 
background  with  a  relevant  qualification,  BSc,  MPS,  HND 
and  be  accustomed  to  winking  under  pressure. 

A  knowledge  ol  pre-shipmenr  inspection  procedures  would  be 
advantageous. 

REPLY  TO  BOX  NO.  3478 


NORTHAMPTON 

PHARMACIST  MANAGER  REQUIRED 
for  newly  refitted  pharmacy  Good 
potential  for  recently  registered  or 
disillusioned  multiple  manager 

Write  or  telephone 

Mr  H  Vyas 

Fortnams  Chemist 

7  Church  Street.  Lutterworth 

Leics  LE17  4AE 

Tel  0455  552692 


BRADFORD 

Experienced  Senior  Assistant  required 

to  take  charge  of  counter  in  busy, 
friendly  pharmacy  Responsibilities  will 

include  medicine  sales,  re- 
merchandising  the  front  shop,  organising 
promotions  and  generally  improving  poor 
counter-trade  Knowledge  of  EPOS  an 

advantage  but  not  essential 
Performance  related  bonus  available 
Please  telephone 

(0274) 544075 


BURNLEY:  Manager  required  for  com- 
munity pharmacy.  Accommodation 
available.  Excellent  supporting  staff  No 
paperwork.  Ring  1)282  -t2S8O0  (days), 
0282  33967  (eves). 


BURNLEY:  Manager  required  for  busv 
community  pharmacv.  Excellent  support- 
ing staff.  Iraining  given  if  newly  registered. 
Accommodation  available  Ring  1)282 
42S860  (davs).  0282  33967  (eves). 


JOB-SHARE 

A  rare  opportunity  for  two  people  who  are 
keen  but  unable  to  work  full  time,  to 
manage  a  busy  community  pharmacy  in 
Bournemouth  area. 

For  more  information  telephone  0202 
428  524  or  after  7pm  0425  474  668. 


LOW  FELL 

(near  Newcastle) 

Enthusiastic  manager  required  for  busy 
community  pharmacy  in  pleasant  area- 
Minimum  paperwork.  Five  day  week. 
Four  weeks  holiday.  Excellent  salary  + 
bonus  for  right  applicant  Retail  ex- 
perience preferred. 

Telephone  091  384  7708  between  9am 
and  6pm  or  091  3860  S66  after  6pm  and 
weekends. 
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APPOINTMENTS 

CHEMISTS 


Si,".' 


•  Liverpool 

•  Manchester 

•  Southampton 

•  Middlesex 

•  Guildford 

•  Clwyd 

•  Dundee 

•  Plymouth 

•  Preston 


Add  a  healthy 
your  local  community 

■Bill 


II 

(Would  suit  newly  qualified) 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the 
personality  and  drive  to  make  a  real 
impact  on  local  community  healthcare. 

Experienced  or  newly  qualified  (full 
training  will  be  given),  we  need  an 
individual  with  a  commitment  to 
patient  counselling,  coupled  with  the 
communication  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of 
a  highly  professional  company,  modern 
well  equipped  and  efficient  facilities, 
flexible  working  hours  and  a  highly 
competitive  salary  and  benefits  package. 
This  will  include;  PPP  membership, 
pension  scheme  with  life  assurance  and 
generous  staff  discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton 
MRPharmS,  Recruitment  and  Training 
Executive,  Moss  Chemists,  Fern  Grove, 
Feltham,  Middlesex  TW14  9BD. 


UnlChem 

A  MEMBER  OF  THE  UNICHEM  GROUP  OF  COMPANIES 


MIDDLESBROUGH  AND 
BISHOP  AUCKLAND 

Pharmacist  managers  required  full-  or 
part-time  to  manage  town  centre 
pharmacies. 

Good  challenge  for  someone  with 
initiative  and  self  motivation  No  paper 
work.  Salary  by  negotiation. 

Please  telephone  0642  240  S48  (W), 
091-536  7404  (H). 


LUTON 


Self-motivated  manager  with  good 
communication  skills  and  man- 
agement qualities  required.  We 
offer: 

+  Competitive  remuneration 
package 

*  Profit-related  bonus  scheme 

*  Newly  registered  considered 

Telephone  for  details  during  office 
hours:  0582  560393. 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


1x100  Neurontin  caps  300mg,  1  Herpid, 

2xl00g  Seravit.  Tel:  01371  830260. 

TRADE  LESS  40%+VAT+POSTACE  -  6 
Rifadin  IV  500mg,  11  Capastat  lg  vials, 
3x30  Megace  160mg,  6x1  ml  Eprex 
2000iu.  Tel:  0171-249  2441. 

TRADE  LESS  50%+VAT+POSTACE  - 
1x30ml  Zineryt  soln,  112  Diurexan  tabs 
(exp  1/95),  90  Glucobay  tabs  (exp  2/95), 
76  Suscard  Buccal  2mg  tabs  (exp  4/95),  I 
Aerobec  50  inhaler  (exp  3/95),  5xp.5ml 
Depixol  Cone  50mg.  Tel:  01693  830261. 

TRADE  LESS  25%+VAT+POSTACE  - 
2x30  Nizoral,  2x30  Megace  160mg, 
4x5ml  inj  STD,  6x10  Hyoscine  400mg/ 
ml.  Tel:  0181-904  4197. 


FOR  SALE 


EAR  PIERCING  GUN  -  Caress  system  2000, 

any  offers.  Tel:  01865  890587. 
GOLF  9  CAVITY'  BACKED  IRONS  -  plus 


putter  £70.  Tel:  0181-520  5820. 

UNICHEM  UNIFICHE  DESK  TOP  VIEW- 
ER -  Bell  &  Howell,  ABRAJ111,  good 
condition,  £90  ono.  Tel:  0181-660  6373. 

5  NOMAD  TROLLEYS  -  with  16  size  carrier 
holders,  £500.  Tel:  0151-928  0045. 

2  GELLER  TILLS  -  NT  604,  approximately 
six  months  old,  over  £400  when  bought 
new,  will  accept  £200  each.  Tel:  01986 
872844. 


WANTED 


KIRBV  TABLET  COUNTER 

822539. 


Tel:  01729 


ACCOMMODATION 


CALPE,  COSTA  BLANCA  -  Apartment 
sleeps  4/5,  glorious  sea  views,  sandy 
beaches,  all  amenities  close  by  from 
£85pw  inclusive.  Tel:  0161-794  8243. 


PHARMACIST 

SOUTH  EAST  LEEDS,  W.  YORKSHIRE 

New  purpose  built  business  venture  seeks  to  appoint  suitably 
qualified  pharmacist/manager. 

Weekly  opening  hours  to  be  in  the  region  of  56  hours  and 
whole  time/part  time  or  job  share  would  be  considered  to 
cover  these  opening  hours. 

We  would  be  interested  in  receiving  applications  from 
interested  parties  at  any  level. 

Salary  by  negotiation. 

Possibility  of  profit  share  in  the  future  for  the  right 
applicant(s). 

Excellent  supporting  staff.  Fully  computerised.  Operating 
venalink  system. 

Applications  in  writing  with  C.V.  to  Box  No.  3476  stating  your 
level  of  interest. 


NORFOLK  £25K-£30K 


We  require  a  Pharmacy  Manager  for  our  newly  refurbished  branch  in  a 
pleasant  market  town  The  business  has  a  well  balanced  dispensary  and 
OTC  turnover  offering  the  opportunity 
for  involvement  in  all  aspects  of  community  pharmacy 
A  keen  professional  interest  is  necessary  to  maintain  and  develop  the 
high  standard  of  patient  care  already  established,  as  well  as  the  close 
working  relationship  with  the  adjoining  medical  practice. 

•  Excellent  staff 

•  Minimal  administration 

•  A  generous  and  flexible  approach  to  salary  and  conditions, 
working  hours  and  holiday  arrangements 

•  Full  relocation  package 

•  Head  Office  support 

Greater  consideration  will  be  given  to  the  suitability  of  applicants  rather 
than  to  past  experience 

Please  apply  to:  J.  King  MRPharmS,  King  Chemists,  Mason  House, 
Mason  Road,  Norwich  NR6  6RR.  Tel:  0603  488427  (Office),  0603  454182 
(Home). 


CAREMARK  LTD. 

Caremark  is  a  successful,  rapidly  expanding 
Pharmaceutical  Healthcare  Company,  provid- 
ing treatments  and  services  for  acutely  ill 
patients  at  home,  including  chemotherapy, 
artivirals,  TPN  etc.  We  are  a  market  leader  in 
this  sector  and  rapidly  expanding  in  the 
healthcare  field. 

We  are  now  looking  to  recruit  a  Pharmacist 
to  join  our  small  team  based  in  Harlow. 

If  you  are  recently  qualified  or  looking  for  a 
career  change  and  would  like  progressive 
career  development  in  a  commercial  environ- 
ment, a  job  in  which  you  can  change  and 
influence  events,  then  please  contact  Rita 
Lakhani  or  Leo  Sun  on  0279  456789  for  further 
information  and  application  form. 

Salary  is  negotiable  and  dependent  on  ex- 
perience. 

CAREMARK  LTD,  7  HASLEMEi.  £ 
ESTATE,  LOVET  ROAD,  HARLOW,  ESSEX 
CM19  5SZ. 
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APPOINTMENTS 


BUSINESS  FOR  SALE 


PHARMACY 
TECHNICIANS 


Applications  are  invited  from  qualified  Pharmacy 
Technicians  to  join  our  small  scale,  wide  ranging, 
non-sterile  manufacturing  unit  at  Harold  Hill. 

Application  letters  together  with  up-to-date  CV's  should 
be  sent  to : 

Mr  M.  Comerford,  Martindale  Pharmaceuticals, 
Bampton  Road,  Harold  Hill,  Essex  RM3  8UG. 


ALLIANCE  VALUERS  & 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 

LOOKING  TO  BUY? 


(j|> 


We  always  have  a  large  and  varied  selection  of 
Pharmacies  for  sale  in  most  areas,  with  new  Pharmacies 
becoming  available  each  week  Contact  us  now  for 
Pharmacies  for  sale  in  your  area,  or  to  be  placed  on  our 
mailing  list. 


AGENTS 


An  opportunity  to  acquire  a  well  established  OTC  cosmetic/ 
toiletry  brand  with  UK  and  export  sales  at  a  trade  value  of 
approximately  £140,000  pa.  High  gross  margins.  Very  simple 
to  manage.  Contract  manufactured  but  can  be  transferred  in 
house  if  required.  Sold  throughout  the  Health  Food  Trade  with 
excellent  potential  in  other  channels.  Several  development 
projects  nearing  completion.  £285,000  +  sav.  Genuine  direct 
enquiries  invited  initially  to  Box  No.  3477. 


BIOFORCE  (UK)  LTD 

with  its  selling  arm  Healthyrules  Associates  are 
expanding  their  operations  in  1995. 

Agents  are  required  in  Scotland,  N.  E.  England, 
Yorkshire,  N.  W.  England,  East  Midlands,  West 
Midlands,  East  Anglia,  Avon. 

Age  no  harrier 
For  further  details,  please  telephone  Peter  Rule 
Bioforce  (UK)  Ltd  01563  851177 


LOCUMS 


AGENTS  WANTED 

Experienced  Agents  needed  to  represent  the  established  Linda  Farrow 
sunglass  and  accessories  collection  for  exclusive  territories  throughout  UK 
calling  on  independent  pharmacies,  gift  outlets  and  others. 
For  full  details  of  brands,  commissions  and  available  areas  send 
comprehensive  CV  to: 

Julian  Jablon,  Linda  Farrow,  SI  Calthorpe  Street,  London 
WC I X  0HH,  or  telephone  07 1  -837  7420  or  fax  071-837  1657. 


Businesslink 

A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


EXCESS  STOCK 


TRADE  LESS  30%  -  200  Becotide  Rota- 
caps  200mcg,  160  Provera  200mg,  all  UK 
products.  Tel:  0181-977  2539. 

TRADE  LESS  33%+VAT+POSTAGE  - 
100  Dexamethasone  2mg  (exp  11/96), 
1x28  Tenif  (exp  1/97),  100  Dolobid  500 
(exp  7/97),  100  Suscard  3mg  (exp  8/95), 
100  Sod  Amytal  200mg  (exp  8/97),  30 
Stelazine  lOmg  (exp  4/98),  56  Trasicor 
80mg  (exp  10/971),  56  Rythmodan  Rtd 
250  (exp  8/96).  Tel:  0191-456  0784. 

TRADE  LESS  30%+VAT+POSTAGE  -  60 
Tranxene  15mg  (exp  5/95),  2x56  Sine- 
quan  lOmg  (exp  8/95),  200  Epanutin 
infatabs  (exp  96),  2x60  Zaditen  lmg  (exp 
8/95),  28  Capozide  (exp  96),  70  Orap  4mg 
(exp  11/95).  Tel:  01742  343615. 

TRADE  LESS  25%+VAT+POSTAGE  -  3 
Preloaded  Penmix  50/50  5x3.0ml  (exp 
9/95).  Tel:  0181-539  1922. 


TRADE  LESS  35%+POSTAGE  -  10x100 
Triam-Co  tabs  Baker  Norton  lexp  6/99). 
Tel:  01278  662288. 

TRADE  LESS  40%  -  3  boxes  Hollister 
1468,  1 1  boxes  Colodress  plus  S873,  1 
box  Hollister  1433.  Tel:  01532  570559. 

TRADE  LESS  25%+VAT+POSTAGE  - 
1x100  Danol  200mg,  1x60ml  Regaine 
solution,  1x56  Lederfen  F  460mg,  1x100 
Tegretol  chewtabs  200mg,  1x30  Provera 
200mg,  1x100ml  Nizoral  susp.Tel:  01622 
717141. 

TRADE  LESS  30%+VAT  -  Brufen  retard 
10x56,  Bncanvl  respules  3x20  2.5mg/ml. 
Tel:  01272  511694. 

TRADE  LESS  30%  -  24x200ml  Fortical 
(exp  2/95),  9x500ml  strong  Ammonia 
soln,  2x20  Cohesive  seals  839002,  9x100 
Monoject  needles  1.1x40mm,  6xlml  In- 
stillagel,  2x200g  Maxijul  super  sol.  Tel: 
0141-427  0424. 

TRADE  LESS  30%+VAT+POSTAGE  - 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 


EDINBURGH 

031  2290900 


NEWCASTLE 
091  2330506 


Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 


MANCHESTER 

061-7684013  r 

SET 


SHEFFIELD 
0742  699  937 

 T  


CARDIFF 
0222  54917 


BIRMINGHAM 

021-2330233 


EXETER 
0392  422244 


LONDON 

0892-515  963 


9x100  Creon.  Tel:  01276  28474. 

TRADE  LESS  305+VAT  -  4  Metrodin  75iu 
(exp  3/95),  Cidomycin  injec  5x2ml  (exp 
5/95).  Tel:  01702  544104. 

TRADE  LESS  30%+VAT  -  100  Alupent, 
100  Artane  2,  100  Artane  5,  9  Benoral 
susp  200ml,  100  Bunnex  5,  4x10  Fansi- 
dar,  100  Isordil  tembids  40,  3x60  Lodine 
300,  40  Provera  400.  Tel:  01202  395023. 

TRADE  LESS  25%+VAT+POSTAGE  - 
10x5  1ml  amps  Sandostatin  50mg  (exp 
12/96).  Tel:  01533  627054. 

TRADE  LESS  30%+VAT  -  28  Refolinon 
15mg,  24  Myocrisin  50mg,  2  Prozac 
liquid,  97  Provera  100, 250  Nozinan  tabs, 
188  Opilon,  12  Hvpoguard  GA,  400  Atro- 
vent  UDU  1ml.  Tel:  01202  574386. 

TRADE  LESS  25+VAT+POSTAGE  -  Di- 
tropan  5mg,  Keflex  125mg  svrup.  Tel: 
0181-520  5820. 


TRADE  LESS  30%  -  Eprex  400iu  prefilled 
new  stock  (exp  6/95).  Tel:  01704  28437. 
TRADE  LESS  305+VAT+POSTACE  - 

Z2x56  Naprosyn  E/C  500mg,  2x56  Na- 
prosyn C  250mg,  3x30  Tagamet  800mg, 
2x120  Paroven,  4x28  Tritace  5mg,  2x28 
capozide,  12x28  Tenormin  LS.  Tel:  0181- 
567  2922. 

TRADE  LESS  25%+VAT+POSTAGE  -  Zo- 

fran  9  caps,  Orimeten  211  tabs,  Strornba 
60  tabs,  Intron  A  inj  3  million  IU  108.  Tel: 
0181-574  1352. 
TRADE  LESS  25%+VAT+POSTAGE  - 
5x2  Scopoderm  TTS,  4  Retin  A  Gel 
0.01%,  1  Aerobec  inhaler,  42  Cyprostat 
lOOmg.  1  Duragel  gel.  Tel:  0181-428 
4373. 

TRADE  LESS  305+VAT+POSTAGE  -  2 

Turbohaler  400  (exp  5/95),  4  Eugynon 
30.  3  Neogest,  1x100  Mexitil  200mg, 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of 
medicines  they  supply.  In  purchasing  from  sources  other  than 
manufacturers  or  licensed  wholesalers,  they  must  satisfy  themselves 
about  product  history',  conditions  of  storage  and  so  on. 
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UK  PHARMACY  LOCUM  AGENCY 

On  call  24  hours  a  day,  7  days  a  week 

Nationwide  services  available 
Extremely  competitive  rates. 

LOCUMS  URGENTL  Y  NEEDED 
Telephone  LORRAINE  on  021  434  5500 
or  0836  320562 


LOCUM  AVAII.ABLE  Ex  Proprietor. 
Worcestershire,  West  Birmingham,  Black 
Country.  Regular  days  if  possible,  2-3 
days  a  week,  Saturdays  if  required.  B. 
Ashworrh,  Ml  Pharm.S.  0MK4 
37 1 725. 


WAI.THAMSTOW,  London  E17  Locum 
required  for  six  months  from  March  to 
cover  maternity  leave.  Ring  08 1  449 

9787. 

LOCUM  required  Barnsley.  February 
23rd.  Tel:  0226  282 1 57. 


NORWICH/NORFOLK/ LOWESTOFT. 

Experienced  locum  available  February 
1 995.  Please  telephone  0603  702502 
(eves). 

MAIDSTONE,  KENT  locum  Pharmacist 
required  from  6th  April  1 995  to  2 1st 
April  1995.  Tel:  071-722  5221  or  0923 
771  187. 

ROCHFORD,  ESSEX,  locum  required 
from  26th  June  1995  to  14th  July  1995. 
Tel:  0702  544104. 

RELIABLE  and  experienced  locum  avail- 
able for  regular  days.  10  mile  radius  of 
Wimbledon  Telephone  081  543  2609. 

LONDON  N7,  E8.  Pharmacist  manager 
required  for  easily  run  shop.  Excellenr 
supporting  staff,  salary  by  negotiation- 
Please  contact  Kirit  Shah  on  071  249 
2441. 


PRODUCTS  AND  SERVICES 


The  Power 
of  the  Multiples..... 

Appeal  against  your  rates!! 

Nucare  members  can  benefit  from  the 
excellent  terms  we  have  negotiated  with 
Chestertons,  the  renowned  international 
property  consultants,  to  appeal  against 

present  rates  set  in  1990  and  against 
the  new  1995  list. 

•  You  too  can  share  in  this 

by  joining  Nucare 

v  y 

.....the  Privilege 
of  Independence. 


Wish  to  become  a  member? 
Please  contact  us  Today. 


Nucare  pic 

447  Kenton  Road 
Harrow 

Middlesex  H A3  0XY 

Tel:  0181-732  2772 
Fax:  0181-732  2774 


5f|0PHTpN^ 

FROM  LOW  COST  PERIMETER  SHELVING  TO 
UPMARKET  PERFUMERY  SHOWCASES  TRADITIONAL 
OR  CONTINENTAL  DISPENSARIES 

CONTACT  WSARTUN  BAGG  FOR  A  COMPLETE 
SHOPFITTING  SERVICE  FOR  THE  PHARMACIST 

0392-216606 


Do  YOU 
have  a 
product  or 
service  you 

want  to 
promote?  If 
so,  call 
Chemist 

and 
Druggist 
classified 
department 
on 

0732 
377322 


LOCUM 
REQUIRED 

in  Donegal,  Ireland 
)une  to  October  1995. 
Excellent  conditions. 
Tel:  010  353  74  31795 
Flatley's  Pharmacy 
Stranorlar 
Co.  Donegal 


EXPERIENCED  locum  pharmacist  taking 
bookings  from  February  for  1995.  S. 
Wales  area.  Days/weeks  Phone  Mat- 
thew on  0850  394647  or  0446  71 1282. 


To  be 


supplied  through 


ACTIVE  THERAPY 

based  on  our  own 
clinically-proven  designs 

■  Pain  Relief 

■  Reduced  Swelling 

■  Faster  Healing 

■  Support  &  Protection 

■  Added  Confidence 


OFFICIAL  STOCKISTS 
NOW  BEING  APPOINTED 


SSfBAUERFEIND 

65  Years  of  Orthopaedic  Care 

Please  contact  Bauerfeind  UK 
on  0252  376543  for  further  details 


PILLS  -  Patient  Medication  Records 
POSHH  Checkout  -  EPOS 
Hadley  Hutt  Computing  Ltd 

George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  01905  795335 
Fax:  01905  795345 


PROMOTED 
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PRODUCTS  AND  SERVICES 

THE  PHARMACY 
INSURANCE  J 
AGENCY 


JOHN  RICHARDSON  COMPUTERS 


Insurance  for  ALL  in  Pharmacy 


Car     Scheme  1 

^  01245  349666 


Scheme  2 


Shop  &  Contents 

Professional 
Indemnity 

S  01633  654313        0121-236  0031 
Home  ^  01633-654314 


WORKING  FOR  PHARMACY 


THE  COMPLETE  PMR  SYSTEM 

U  MULT  I  ■  USER  SYSTEMS  AVAILABLE  NOW 
C  NURSING  HOME  SOFTWARE 
L   VADIS  •  ON  SCREEN 

C  SUPERB  COMPREHENSIVE  PMR 
£]  EXCELLENT  HARDWARE  and 
SOFTWARE  SUPPORT 

For  further  details  please  call:  01772  323763 


SHOPFITTINGS 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  &  RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 

•  More  Features  •  Low  Price 

No  one  has  more  experience.  Don't  buy  without  first  seeing 
a  Pace  Beta  demonstrated  in  YOUR  pharmacy. 
•  Available  for  one  month's  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


PROMOTING  ANIMAL  HEALTH  THROUGH  PHARMACY 

SPECIAL  OFFERS  JANUARY/FEBRUARY  1995 

Panacur  Cat  &  Dog  Wormers.  Avicas  new  Pigeon  Wormer  Droplix  Flea 

Spot-on  treatment  In  Cats  &  Dogs. 
RING  OUR  FREEPHONE  NUMBER  FOR  DETAILS  0800  387348 
Brian  G.  Spencer,  Common  Lane,  Fradley,  Lichfield  WS13  8LA 


JUST  LIKE  YOU... 

We  work  in  a  pharmacy  every  day, 

JUST  LIKE  YOU... 

We  understand  the  pressures  and 

constraints  of  running  a  modern 

retail  pharmacy, 

JUST  LIKE  YOU... 

We  strive  for  professionalism,  service 

and  trust, 

and 

JUST  LIKE  YOU... 

we  are  approved  by  the  NPA. 

Just  a  few  reasons  why  successful 
Pharmacists  have  chosen  us  to  plan 
and  refit  their  business  environment. 


WOODSTYLF 

f    f     SHOPFITTING    AND  DESIGN  , 


Edison  Road,  St  Ives  Industrial  Estate. 

St  Ives.  Huntingdon.  Cambridgeshire  PE17  4LF  A^KW 

Telephone:  St.  Ives  (0480)  494262  vHr/f 

Fax  (0480)  495826  >r~„ 


a 


s 

CQ 


Free  entries  in  "Business 
Link"  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  lo  Chemist  <C 
Druggist.  No  trade 
advertisements  will  be 
permitted.  Acceptance  is 
at  the  discrelion  of  the 
Publishers  and  depends 
upon  space  being 
available. 

Send  proposed  wording 
to  "Business  Link"  using 
the  form  printed 
alongside. 

Appointments,  situations 
wanted,  and  businesses 
for  sale  will  be 
incorporated  as  lineage 
advertisements  under  the 
appropriate  Classified 
headings. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 


Surname  .  . 
First  names 
Address .  .  . 


 Postcode 

Personal  RPSGB  Registralion  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 
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SHOPFITTINGS  I  STOCK  WANTED 


solve  your 
pharmacy 


problems 


•  comprehensive  service 

•  competitive  quotations 

•  part  or  full  refits 

•  free  advice  •  budgets 
write/telephone: 
frederick  moore 

39  cooks  meadow 

edlesborough,  beds 

Iu6  2rp     «  01525  222526 


name  &  adi  Iigs^ 


STOCK  FOR  SALE 


meriklite  pic/Kodak  Films 

CHRISTMAS  SPECIALS 
***  NEW  KODAK  FILMS  *** 


GA  135  x24EXPS(100ASA) 
GA  135  x  36  EXPS(IOOASA) 
GB  135  x  24  EXPS  (200ASA) 
GB  135  x  36  EXPS  (200ASA) 
GC  135  x  24  EXPS  (400ASA) 
GC  135  x  36  EXPS  (400ASA) 


Nett  Price 

1.48 
1.82 
1.79 
2.18 
2.04 
2.54 


%Off 
Trade 
40% 
40% 

33% 
33% 
28% 
28% 


E&OE  —  GOODS  SUBJECT  TO  AVAILABILITY 

medielite  pit 

Belvue  Business  Centre 
Units  16-17  Belvue  Road,  Northolt,  Middx.  UB5  5Q 
Tel:  081  841  4144  Fax:  081  841  8390 


HARWIL 
TRADING 


are  the  ethical  clearance  house  tried  and  tested  by 
many  leading  household  names  to  clear  their  surplus 
inventories  however  large  or  small. 

USING  OUR  33  RETAIL  OUTLETS 
BASED  IN  THE  NORTH  EAST  OF 
ENGLAND,  OR  OUR  SELECTED 

OVERSEAS  AGENTS  WE 
WILL  CONTROL  AND  PROTECT 
YOUR  BRANDS. 

To  discuss  your  requirements  in  the  strictest 
confidence  contact  myself  Trevor  Rayne,  or  my 
assistant  Louise  Chambers  on 

TEL:  091  4693631 
FAX:  091  4382766 


TO  REPLY  TO  A  BOX  NUMBER 
ADVERTISEMENT  SEND  YOUR 
CORRESPONDENCE  TO: 

BOX  No  C&D  CLASSIFIED, 

BENN  PUBLICATIONS,  BENN 
HOUSE,  SOVEREIGN  WAY, 
TONBRIDGE,  KENT  TN9  1RW 


WANTED 


Old  chemist  shop  fittings,  drug  runs,  bow 

cabinets  etc. 
Complete  shop  interiors  purchased.  We  try 
hardest,  travel  furthest,  pay  more. 
Telephone  0327  349249 
Eves  341192 
Fax:  0327  349397  


SURPLUS  STOCK  WANTED 

Overruns,  Returns,  Damages  &  Shortdate 

Food,  Drinks,  Healthfoods,  Cosmetics,  Haircare,  Confectionery, 
Batteries,  Sunglasses,  Films,  Suntans,  Counter  Medicinals,  Soaps, 
Household  etc. 

Tel  01562  882476  or  0860  825825  Fax:  01562  884414 

Yes,  we  pay  cash  —  Yes,  we  collect 

Coleman  &  Co,  Nationwide  Service 
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PR,  The  Royal  Society 
and  Andrew  Lloyd  Webber 


It's  pharmacists 
themselves  who  do 
the  profession's 
public  relations,  says 
the  Royal 
Pharmaceutical 
Society's  PR 
manager  Beverley 
Parkin.  "I'm  here  to 
help  manage  the 
process  centrally," 
she  said  in  an 
interview  with 
Adrienne  de  Mont 


Andrew  Lloyd  Webber 
unknowingly  put  pharmacists  in 
the  news  when  he  was  rushed 
to  hospital  last  December  with 
acute  oesophagitis. 

The  antibiotics  he  was  taking 
had  lodged  in  his  oesophagus 
and  caused  ulceration.  As  soon 
as  Beverley  Parkin  heard,  she 
contacted  local  radio  editors 
saying  that  if  Sir  Andrew  had 
asked  a  pharmacist  how  to  take 
the  medicine  properly  he  might 
not  have  suffered.  She  offered 


Beverley  Parkin  started  her 
career  as  a  journalist  and 
moved  into  public  relations 
about  12  years  ago.  Her  early 
experience  of  pharmacy  was 
while  working  on  the  journal 
of  what  is  now  the  WISF 
Union,  of  which  the  Guild  of 
Hospital  Pharmacists  is  a 
part.  She  moved  to  the  Gas 
Consumers  Council  just  after 
the  privatisation  of  British 
Gas,  before  joining  the 
Society  in  1990. 

Working  for  the  Society 
has  enabled  her  to  do 
corporate  public  relations 
whtch  is  the  type  of  PR  she 
enjoys  most  as  it  involves 
"reputations,  professions  and 
causes." 

"I  find  it  interesting 
because  it's  much  more 
complex  dealing  with  a  living 
entity  such  as  pharmacy 
rather  than  being  part  of  the 
marketing  mix  of  a  more 
static  product  The  challenge 
is  the  breadth  of  activity  and 
I  couldn't  have  come 
anywhere  where  there  was 
more  going  on," 

Her  spare  time  is  mostly 
devoted  to  her  son  who  was 
born  in  1993.  Another  love  is 
writing.  She  has  had  poems 
and  short  stories  published 
and  still  has  an  unfinished 
novel  in  her  computer! 


the  services  of  150  local, 
experienced  broadcasters  —  all 
pharmacists  —  who  would  be 
willing  to  talk  about  it  on  air. 

"The  phone  lines  were 
burning  for  several  days,"  she 
says.  "The  rush  of  interest 
meant  we  had  to  ask  the  NPA's 
public  relations  officers  for 
help.  We  work  very  closely  with 
the  NPA  and  PSNC  on  a  lot  of 
issues." 


"hoping  you  get  a  following 
wind." 

This  year  the  main  focus  for 
community  pharmacy 
organisations  is  Pharmacy  Week 
from  June  19-25,  but  for  the 
Society,  there  are  many 
milestones  along  the  way  such 
as  the  written  protocols  on 
medicine  sales  and  the 
increasing  number  of  POM  to  P 
switches.  As  well  as  briefing  the 


people  understand  what  the 
asking  of  questions  and  giving 
of  information  is  for,  I  don't 
think  they'll  resent  it.  Most 
people  just  want  to  get  what's 
best  for  them." 

What  is  success? 

The  effects  of  public  relations 
campaigns  are  notoriously 
difficult  to  measure. 

"I  don't  believe  for  a  minute 


"Every  now  and  then  we  need  a  little  inspiration  to  add  to  the  perspiration!"  says  Ms  Parkin  on  life  in  PR 


A  top  priority  for  the  Society 
is  to  inform  the  public  that  the 
community  pharmacy  is  the 
place  to  buy  medicines,  and 
that  it  has  the  added  value  of 
the  pharmacist's  accessible 
expertise.  Beverley's  job  is  to 
make  this  message  interesting 
to  editors.  In  this  case  she  was 
able  to  link  it  to  a  well-known 
personality  in  the  news. 

"We  can  keep  plugging 
away,  but  every  now  and  then 
we  need  a  little  inspiration  to 
add  to  the  perspiration!"  she 
says. 

Public  relations  work  for  a 
professional  body  involves 
strategic  planning,  knowing 
where  you  want  to  go,  what 
you  want  to  achieve  and 


media  about  Pharmacy  Week, 
she  hopes  to  link  these  items  to 
news  events  as  they  happen. 

Since  Autumn,  she  has  held 
briefings  on  the  protocols  and 
there  have  been  features  in  two 
major  national  newspapers  and 
much  interest  from  women's 
magazines. 

The  campaign  should  help  to 
inform  customers  why 
pharmacists  need  to  ask  so 
many  questions  when  selling 
certain  medicines. 

"It's  all  part  of  the  same 
process  of  information  sharing. 
Whether  it's  the  pharmacist  or 
sales  assistant  asking  you  the 
question,  or  you  volunteering 
the  information,  we're  aiming 
at  the  same  end  product.  If 
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that  achieving  column  inches 
means  success,  but  if  people  are 
writing  about  something,  the 
chances  are  that  other  people 
are  reading  it,"  she  says. 
"Generally,  by  improving 
awareness  you  can  improve 
appreciation". 

Some  campaigns  have  a 
tangible  result,  as  when  the 
Environment  Protection 
Regulations  in  1992  posed  a 
threat  to  DUMP  schemes 
because  pharmacists  would 
have  had  to  itemise  every  tablet 
and  capsule  collected. 

This,  she  says,  was  a  textbook 
piece  of  public  relations  —  "We 
had  problem  A  and  we  came  up 

Continued  on  p"4 
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with  solution  B." 

MPs  were  lobbied,  consumer 
and  child  safety  groups 
contacted  and  there  was  good 
national  media  coverage.  The 
point  was  made  to  the 
Departments  of  Health  and  the 
Environment  that,  if  there  were 
no  DUMP  schemes,  loads  of 
unwanted  medicines  would  end 
up  in  landfill  sites  or  be  a 
danger  to  children  at  home. 

Eventually  special 
arrangements  were  made  for 
pharmacists  and,  as  a  spin-off 
benefit,  the  Society  had  alerted 
the  public  to  some  important 
community  health  messages, 
such  as  keeping  medicines 
locked  away  from  children.  Not 
all  campaigns  are  so  clear  cut. 

Beverley  stresses  there  is 
much  pharmacists  can  do  on  a 
daily  basis. 

"The  people  who  do  the  PR 
for  pharmacy  are  not  myself 
and  my  colleagues  but 
pharmacists  in  their  pharmacies 
who  have  6  million  visitors  a 
day  and  field  1  million 
questions.  If  those  customers 
aren't  getting  the  right 
message  in  this  transaction, 
there's  not  much  I  can  do  to 
make  it  better.  But  various 
surveys  have  shown  that  most 
people  regard  pharmacists  as 
expert  and  trusted  sources  of 
advice,  so  they  clearly  have 
good  standing  with 
consumers." 

Bad  publicity 

Sometimes  she  has  to  react  to 
adverse  publicity.  The  Society  is 
quick  to  complain  about  faulty 
research  or  unfair  play,  but  is 
there  much  that  can  be  done  to 
heal  a  bruised  image  after  a 
devastating  Which?  report  or 
ITN  bulletin? 

"Some  press  reports  are 
damaging  and  do  have  a 
negative  effect  on  people's 
attitudes,  so  to  counteract  this 
we  need  to  make  sure  that 
when  people  go  into  a 
pharmacy  the  next  day  they  get 
a  gold  standard  service  which 
makes  them  question  what  they 
have  read  or  heard.  They  think, 
'Well,  I  don't  know  what 
Which?  were  talking  about,  but 
in  my  pharmacy  it's  not  like 
that.'  A  lot  of  consumers  have 
volunteered  this  kind  of 
information. 

"Pharmacists  themselves  can 
get  to  a  much  wider  audience 
than  I  can,  with  their  6  million 
visitors  a  day.  I  don't  have  the 
postage  in  my  budget  for 
that!" 

Pharmacists  sometimes 
complain  that  doctors  and 
other  professions  have  a 
greater  media  presence  and  are 
more  likely  to  be  asked  their 
views  on  topical  issues.  Beverley 
believes  that  one  reason 
pharmacists  have  perhaps 
lacked  this  glamour  is  because, 
until  recently,  they  were  more 
confined  to  their  dispensaries 
and  largely  unseen.  They  were 
also  diffident  about  asserting 
their  role  and  expertise  with 
other  health  professionals. 

"But  things  are  changing 
remarkably.  Pharmacists  are  up 
front  both  physically  and 
metaphorically.  They  are  very 
much  to  the  fore  in  hospitals 
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Beverley  Parkin  with  her  colleagues  in  the  Society's  PR  unit  —  Amanda  King  and  Pat  Campbell.  One  of  Amanda's 
tasks  is  to  arrive  at  the  office  at  7.30am  every  weekday  to  scan  the  newspapers  for  any  mention  of 
pharmacy-related  topics  so  the  Society  can  respond  to  queries  as  soon  as  the  telephone  lines  open 


Pharmacy  Week 


A  major  focus  for  the  PR  unit's  1995  programme  will  be 
Pharmacy  Week,  June  19-25,  which  involves  all  organisations 
representing  community  pharmacy. 

The  slogan  is  'Ask  your  pharmacist  for  advice  about 
medicines'. 

A  leaflet  campaign  through  the  Pharmacy  Healthcare  Scheme 
will  explain  to  the  public  why  medicines  need  to  be  taken  in  a 
certain  way  and  how  pharmacists  can  help. 

There  will  be  a  reception  at  the  House  of  Commons  to  get  the 
message  over  to  MPs.  Other  targets  will  be  purchasers  of  health 
and  social  services,  consumer  groups  and  other  health 
professions. 

Beverley  and  public  relations  people  from  other  pharmacy 
organisations  are  travelling  round  the  country  talking  to 
branches  and  helping  them  with  their  ideas  for  local  events.  A 
resource  pack  with  campaign  artwork,  news  releases  and 
background  notes  will  probably  be  available  in  February. 


and  now  in  the  community,  and 
it's  important  to  keep  stressing 
how  bridges  can  be  built  with 
other  professions. 

"Every  week  in  the  medical 
and  pharmaceutical  press 
there's  news  of  yet  another 
initiative  where  GPs  are  asking 
pharmacists  to  help,  not  just  in 
saving  money  on  prescribing 
but  in  real  patient  care 
initiatives  in  which  pharmacists 
can  play  the  role  they  were 
trained  for." 

\PU  \wofch  [mjeinnlbers 

Another  high  priority  during 
the  coming  year  will  be  internal 
public  relations,  which  involves 
promoting  the  Society  to  its 
members. 


"I  don't  think  we've  been  as 
good  as  we  might  have  been  in 
telling  pharmacists  what  the 
Society  does  for  them,"  she 
says.  "There  is  a  real 
commitment  to  telling 
members  what  goes  on  here.  I 
won't  hear  of  this  ivory  tower 
idea." 

She  is  constantly  looking  at 
ways  to  bring  more  members  to 
Lambeth  and  sending  out 
useful  information  to  them, 
such  as  the  recently  revised 
'Guide  to  services  for  members'. 
She  is  also  trying  to  interest 
members  more  in  the 
proceedings  of  Council,  the 
AGM  and  the  whole  democratic 
structure. 

"The  Society  is  the  envy  of 


other  professions  in  terms  of  its 
local  activities.  There's  a  healthy 
branch  structure  and  it's  all 
happening  out  there, 
particularly  in  terms  of 
networking  and  continuing 
education." 

Branch  support 

One  reason  she  was  able  to  call 
on  1 50  pharmacists  to  wax 
lyrical  on  air  was  because  of  the 
thriving  network  of  branch 
public  relations  officers. 

"When  I  first  came  to  the 
Society  I  felt  we  didn't  support 
them  as  much  as  we  might,  so 
we  have  set  up  two  types  of 
training  —  written  material  and 
broadcast  media  training  days." 

The  second  module  of  the 
media  training  pack,  'A  guide 
to  media  relations,'  has  recently 
been  sent  to  branch  PR  officers 
and  is  available  to  all 
pharmacists.  Further  modules 
are  planned  on  feature  writing 
and  organising  events  and 
exhibitions. 

"Initiatives  such  as  Pharmacy 
Week,  or  any  PR  campaign  that 
members  can  see  the  results  of, 
are  all  part  of  this  internal 
communication  process.  If  we're 
seeking  to  promote  the 
profession  and  its  service  to  the 
outside  world,  one  of  the  ways 
we  can  judge  its  success  is  how 
it  is  perceived  by  the 
membership.  They  are  at  the 
receiving  end  of  any  improved 
awareness  that  our  work 
creates." 
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What's  the  best 

way  to  find  a 
circulation  figure? 

Guess. 


Anyone  can  take  a  guess 
i  at  a  circulation  figure. 
(Some  people  do  it  all  the 
time). 

But  only  the  Audit  Bureau 
of  Circulations  provides  the 
industry-standard  independent 
verification  of  circulation 
figures  that  gives  you  accurate 
and  honest  circulation  data  for 
nearly  three  thousand  news- 
papers and  magazines. 

And  instead  of  relying  on 
guesswork,  our  circulation 
figures  are  based  on  fact. 


Before  we  even  consider 
a  publication  for  auditing, 
the  publisher  has  to  show  us 
comprehensive  records  and 
documentation  to  support  the 
circulation  claim. 

Only  when  the  publica- 
tion has  satisfied  the  rigours  of 
the  ABC  circulation  audit  do 
we  award  our  STANDARD 
Certificate.  Only  then  will  you 
know  that  the  publisher  is 
making  the  most  of  a  publica- 
tion and  you're  making  the 
most  of  your  money. 


Cut  out  the  coupon, 
and  we'll  tell  you  how 
our  circulation  data  will  help 
media  professionals  -  in  ways 
you  couldn't  begin  to  guess. 

No  ABC.  No  guarantee. 
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Please  send 
me  more 
information 
about  the 
ABC  and  its 
activities. 

Name: 


ABC 

AUDIT  BUREAU  Of  CIRCULATIONS 


n 


Position: 


Company: 


Address 


Tei 


Fax: 


ZJ 


Audit  Bureau  of  Circulations  Ltd.,  Black  Prince  Yard,  207-209  High  Street,  Berkhamsted,  Herts  HP4  IAD  Tel:  01 442  870800  Fax:  01442  877407 


ongratulations 


on  a 


truly 

WOflderful  remedy.  A 


THANK  YOU. 


Irs  M.  Claire,  Yorkshire 
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e're  not  blowing  our  own  trumpet.  Your  customers  are. 

Mrs  Claire  is  just  one  of  a  number  of  customers  who  have  found  Pepcid* AC 
such  good  news  they've  written  unsolicited  letters,  to  let  us  know  the  difference 
it  has  made  to  their  lives. 

Pepcid  AC  is  good  news  for  pharmacists  too.  Because  one  small,  easy  to 
swallow  tablet  combines  unsurpassed  acid  control  with  the  assurance  of  no 
clinically  significant  drug  interactions. 

Pepcid  AC  is  the  only  recommendation  you  can  offer  your  customers  which 
delivers  up  to  9  hours  acid  control  -  from  one  small  tablet'.  No  wonder  it's 
already  amajor  sales  success. 

We  want  you  to  maximise  your  share  in  that  success.  That's  why  we  continue  to 
provide  extensive  national  TV  support  and  eye-catching  POS  displays. 

So  next  time  you  are  asked  to  recommend  an  excess  acid  treatment,  why  not 
choose  Pepcid  AC. 


EFFECTIVE  RELIEF  FROM  HEARTBURN, 
DYSPEPSIA  AND  EXCESS  ACID 


excess  stomach  acid  tor  up  to  9  hours 


Pepcid  AC  -  your  only 
recommendation  for  up  to  9  hours 
acid  control  from  one  small  tablet. 


PEPCID  AC  (Abridged  Product  Information)  Product  Information  - 
PEPCID  AC:  Film  coated  tablets  containing  famotidine  lOmg.  Pack  Size: 
2,  6,  12.  Dosage:  Adults  and  children  over  16  years:  1  tablet  for 
symptomatic  relief  or  1  tablet  taken  one  hour  before  food  or  drink  known 
to  provoke  symptoms.  Maximum  intake  2  tablets  in  24  hours  Maximum 
period  of  use  2  weeks.  Uses:  For  the  short  term  symptomatic  relief  of 
heartburn,  dyspepsia  and  hyperacidity.  Contraindications: 
Hypersensitivity  to  any  component.  Warnings  and  Precautions  for  Use: 
Should  not  be  taken  unless  advised  by  a  physician  by  the  following 
patient  groups:  moderate  renal  failure  or  severe  hepatic  impairment; 
under  medical  supervision  for  any  other  illness  or  need  for  any  other 


medications;  middle  aged  or  older  with  new  or  recently  changed 
dyspeptic  symptoms,  or  associated  unintended  weight  loss.  Patients  with 
persistent  symptoms  or  difficulty  swallowing  should  seek  medical  advice. 
Drug  Interactions:  No  drug  interactions  of  clinical  significance  have  been 
identified  Side  Effects:  Generally  well  tolerated.  Headache  and  dizziness 
have  been  reported  at  a  frequency  >  1%.  Other  side  effects,  including  dry 
mouth,  nausea,  constipation,  diarrhoea,  fatigue  and  allergic  reactions 
occur  even  less  frequently  Pregnancy:  Not  recommended  for  use  in 
pregnancy  Overdosage:  No  experience  to  date  with  overdosage.  Doses 
up  lo  800mg/day  for  over  1  year  were  well  tolerated  in  patients  with  severe 
hypersecretory  conditions  Product  Licence  Number:  PL  0025/0312. 


Product  Licence  Holder:  Merck  Sharp  &  Dohme  Limited,  Hertfi 
Hoddesdon,  Hertfordshire,  EN11  9BU.  RSP:  2  tablets  E0.81, 
£2.15,  12  tablets  £3.85.  P  Pharmacy  only  distribution.  Distrit 
CENTRA  HEALTHCARE,  Enterprise  House, 
Loudwater,  Bucks.  HP  10  9UF  References: 
1 .  J.  Clin  Pharmacol  1993(33):  838-839. 
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